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Taken  for 
ride  in  Aspen 

Hoaxster  pulls  fast 
one  on  ski-town 
newspapers  Page  12 


NLRB  precedent 

Labor  board  rules  in  favor 
of  reporter  who  refused 
training  as  a  strike 
replacement  worker  at 
Chicago  Sun-Times  Page  8 


Murder  confessions 

Two  Huichol  Indians  admit 
killing  San  Antonio  paper’s 
Mexico  City  correspondent 
for  photographing 
‘sacred  ground’  Page  11 


Agile  move 

Applied  Graphics,  national 
prepress  shop  owned  by 
publishers,  acquires  Agile 
Enterprises  Page  13 


Death  toll 

Genealogists  and 
historians  beginning 
to  compile  death  notices 
in  cyberspace  Page  50 
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Let  this  be 

THE  NEXT  MONUMENT 

we  raise 

IN  HIS  HONOR. 


[  Jan.  18  is  Martin  Luther  King,  Jr.  Day  ] 

A  DAY  TO  DREAM.  A  LIFETIME  TO  ACT. 


'•J- 


Phulo:  eAllbriiior 


The  ad  on  the  left  is  one  piece  of  a  multimedia  campaign 
commissioned  by  The  Seattle  Times  and  created  by  Elgin/DDB 
celebrating  Martin  Luther  King,  Jr.  Day.  This  annual  campaign  was 
made  possible  by  generous  donations  from  the  following  members 
of  print,  broadcast,  and  outdoor  media  throughout  the  Northwest: 


The  Bellingham  Herald 
Blethen  Maine  Newspapers 
Central  Maine  Newspapers 
The  Chronicle,  Centralia 
Colorado  Springs  Gazette 
The  Columbian,  Vancouver 


Downtown  Source 


Eastside  Journal,  Bellevue 
The  Enterprise  Newspapers 


The  Herald,  Everett 


rhe  Herald  Weekly  Group 
Idaho  Falls  Post-Register 


The  Idaho  Statesman 


Issaquah  Press 
Lewiston  Morning  Tribune 


Moscow-Pullman  Daily  News 


The  News  Tribune,  Tacoma 


The  Nisqually  Valley  News 
The  Olympian 
The  Oregonian 
Peninsula  Daily  News 
Seattle  Post-Intelligencer 


The  Seattle  Times 


Skagit  Valley  Herald 
South  County  journal 
The  Spokesman- Review,  Spokane 
The  Sun,  Bremerton 
Tri-City  Herald 


Walla  Walla  Union-Bulletin 


The  Wenatchee  World 


Yakima  Herald-Republic 


KCPQ,  Seattle 


KHQ,  Spokane 
KIFI,  Idaho  Falls 


KNDO,  Yakima 


KNDU,  Kennewick 


KOMO,  Seattle 


KVEW,  Kennewick 
KXLY,  Spokane 


TCI  Media  Services 


KAQQ.  Spokane 


KIRO  AM/FM,  Seattle 
KISC,  Spokane 


KJR  AM/FM.  Seattle 
KKPL,  Spokane 


KMWX,  Yakima 


KNFR,  Spokane 


KOMO.  Seattle 


KRWM,  Seattle 
KTRW,  Spokane 
KTSL,  Spokane 


KVAN,  Vancouver 


KWLY  AM/FM,  Spokane 


KZZU,  Spokane 


AK  Media/NW 


KGHO-AM,  Olympia 


KING  FM,  Seattle 


THE  FOURTH  ESTATE 


_EdrP  NEWS  &  FEATURES 


I  DEPARTMENTS  &  COLUMNS 


E&P  NEED  TO  KNOW 


Poynter 

institute 

Photojournalism 

seminars 

give  you 

MAXIMUM  EXPOSURE 
to  the  techniques 
and  technologies 
tiud  help  you  focus 
on  the 

VISUAL  EDGE 


THE  COMMUNICATION  LINK  OF  THE  NEWSPAPER  INDUSTRY  PUBLISHED  INDEPENDENTLY  EVERY  WEEK  SINCE  1884 


Cover  Story:  State  of  Industry 

A  look  at  the  year  ahead  for  the  newspaper  business:  forecasts 
for  new  media,  ad  revenue,  circulation,  and  newsroom  issues 


NLRB  strike  replacement  precedent 

Labor  board  rules  in  favor  of  Hollinger  chain  reporter 
who  refused  to  be  trained  as  a  strike  replacement  worker 

Two  Indians  confess  to  murder 

Two  Huichol  Indians  .say  they  killed  a  San  Antonio  paper 
correspondent  because  he  was  photographing  'sacred'  land 

Hoaxster  dupes  Aspen  papers 

Bogus  press  release  claiming  an  EEOC  sexual 
harassment  suit  stings  two  papers 


Russell  Baker’s  retiring  ways 

Some  parting  shots  from  the  New  York  Times  columnist 
and  Pulizer  Prize  winner 


Newspaper 
Photojournalism: 
Digital  Storytelling  (G409A) 
Feb.  28  -  Mar.  5, 1999 

Visual  Journalism 
Leadership 
Conference  (GVJLC) 
March  21-23, 1999 

Visual  Edge  ’99 

August  22-27, 1999 

TV  Photojournalism: 
Storytelling  &  Ethics  (B414) 
Aug.  29  -  Sept.  3, 1999 

Newspaper 
Photojournalism: 
Assigning  &  Integrating 
Photography  (G409B) 
November  15-19, 1999 


Big  Mac  and  Sammy 
Sosa  are  the  biggest 
sports  story  of  year  -  p.  9 


Cover  Inutge:  Michael  NorthrupiPhotonica 


Business 

Weekly  stock  prices  of  public 
companies  with  significant  holdings 

Technology 

Applied  Graphics  Technologies  acquires  Agile,  loses  CEO 


WHAT  THE  PRESS  HEARS: 


Marketing  &  Sales 

Analysts  ignore  Asia’s  economic  crisis, 
predict  robust  ad  revenue  this  year 

Syndicates/News  Services 

Syndicates  pile  into  ambitious  year  2(XX)  plans 

New  Media 

Another  year  of  tumult  seen  for  world  of  new  media 

A  year  in  cartoons 

The  best  of  1998  media  cartoons 


CtMUHia 

iCMmi' 


PRESS  FORUM 


For  more  information  on  any  of  these 
or  other  Poynter  seminars,  phone  or 
fax  us  or  visit  our  website. 


Cartoon  sampler 
chronicles  media’s 
high-profile  role 
in  1998  -  p.  62 


The  Poynter  Institute  •  A  School  for  Journalists 
8oi  Third  Street  South  •  St.  Petersburg,  FL  33701 
Phone:  (727)  821-9494  •  Fax:  (7^7)  821-0583 
www.poynter.org  •  info@poynter.org 


Calendar 
Hot  Type 
Stocks 
Newspeople 


5  Obituaries 

6  Viewpoint 
8  Letters 

14  Classified 


The  Poynter  Institute  maintains  admissKin  policies  that  do  not  discrimi¬ 
nate  on  the  basis  of  race,  color.  religKxi.  sex,  age.  marital  status,  national 
origin,  disability,  or  sexual  orientation.  The  Institute  collects  information 
concerning  race,  color,  sex.  and  national  origin  to  facilitate  compliance 
with  Titles  VI  and  IX  of  the  U.S.  Civil  Rights  Act. 
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BgP!  CALENDAR 


Newspaper  Association  of  America 
SuperConference,  Hilton  at  Walt  Disney 
World  Village,  Orlando.  Fla. 

Midwest  Free  Community  Papers  Winter  j 

Meeting,  Embassy  Suites,  Des  Moines,  i 

Iowa  j 

Parenting  Publications  of  America  Annual  j 

Conference.  Westin  Horton  Plaza,  San  | 

Antonio,  Texas  j 

29-30  New  England  Press  Association  Conference,  Boston  World  Trade  j 
Center,  Boston.  Mass.  j 

29-30  Association  of  Alternative  Newsweeklies  -  West.  Holiday  Inn 
Gateway  Hotel,  San  Francisco.  Calif. 

29-31  Association  of  Free  Community  Papers  Mid-Winter  Meeting. 

Disney  Institute.  Orlando.  Fla. 


17-20  E&P  Interactive  New  spapers  Conference 
'99,  Hyatt  Regency,  Atlanta,  Ga. 

24-26  American  Association  of  Advertising 
Agencies  Media  Conference  &  Trade 
Show,  New  Orleans,  La. 

24-27  Suburban  Newspapers  of  .America  Spring 
Publishers  Conference,  Marquis  Resort, 
Palm  Springs.  Calif. 

25-27  Inland  Press  Association  Weekly  Newspaper  Publishers 
Conference,  Tuc.son,  Ariz. 

28-3  Inland  Press  Association  Key  Executives  Conference,  El 
Conquistador,  Tucson,  Ariz. 


National  Association  of  Hispanic 
Publications  Annual  Convention,  Water¬ 
front  Hilton.  Huntington  Beach,  Calif. 
National  College  Media  Spring  Convention. 
Marriott  Marquis,  New  York.  N.Y. 

National  Newspaper  Association 
Government  Affairs  Conference,  Hyatt 
Regency  on  Capitol  Hill,  Washington. 

D.C. 

18-20  Independent  Free  Papers  of  America  Spring  Conference.  Adams 
Mark  at  the  Florida  Mall.  Orlando,  Fla. 

20- 23  Inter- American  Press  Association  Mid-year  Meeting,  Hotel 

Wyndham,  Montego  Bay,  Jamaica 

21- 23  Inland  Press  Association  Editors  Conference,  Chicago,  III. 

28-1  America  East  Newspaper  Operations  &  Technology  Conference, 

Hershey  Lodge  &  Convention  Center,  Hershey,  Pa. 


Note:  To  list  events,  plea.se  fax  Jennifer  Waber  at  (212)  691-7287. 


Pnnied  in  USA.  Vol.  I.t2.  No.  I.  January  2.  I9W.  KDITOR  &  PI  BI.ISHKR.  THK  KOI  RTH 
KSTATK  (ISSN:  is  published  weekly  by  the  Editor  ^  Publisher  Co.  Editorial  and  business 

otTices  at  1 1  West  I9ih  Street,  New  York.  N.Y.  I(K)I  I .  Periixlicals  postage  paid  at  New  York.  N.Y.,  and 
additional  mailing  offices.  Printed  at  The  Mack  Printing  Group.  Easton.  Pa.  IX()42.  Titles  patented  and 
registered  and  contents  copyrighted  I99X  by  Editor  &  Publisher  Co..  Inc.  All  rights  reserved.  Annual 
subscription  $75  in  the  United  States  and  ptissessions  and  in  Canada.  All  tKher.  $135.  No  claims  for 
back  issues  honored  after  one  year. 

Pusimasler:  Plea.se  send  address  change  to:  EDITOR  &  PI  BIJSHER.  THE  EOl  RTH  ESTATE. 
P.O.  Box  Mm.  Dept.  Editor  Publisher.  Denvilie.  NJ  07«34-.^)0. 
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Tough 

Choices: 

doing  ethics 

A  POYNTER  INSTITUTE  SEMINAR 

March  14-19,  1999 

You  work  in  an  ethics  mine  field.  What  do  you  do  with  that 
graphic  photo  from  the  crime  scene?  Do  you  use  the  name  of  the 
13-year-old  boy  charged  with  rape?  How  do  you  handle  the  wire 
story  that  relies  on  anonoymous  sources  who  have  leveled  seri¬ 
ous  charges  against  a  public  official  in  your  state?  How  far  and 
fast  do  you  push  in  investigating  rumors  of  misconduct  by  a  local 
teacher? 

Making  good  ethical  decisions  is  one  of  the  most  important 
parts  of  your  daily  work.  You  are  constantly  asked  to  make  tough 
calls— often  on  deadline— about  hot-button  issues. 

In  this  seminar,  you  will  develop  practical  skills  for  making  justi¬ 
fiable  ethical  decisions  under  deadline  pressure.  We  will  use  case- 
study  analysis  and  discussions  to  help  you: 

■  Improve  your  storytelling  or  managerial  skills  by  making  the 
connection  between  ethical  journalism  and  excellent  journalism. 

■  Better  anticipate  ethical  potholes  and  land  mines  before  you 
hit  them. 

■  Develop  your  skills  at  weighing  consequences  and  develop¬ 
ing  a  range  of  alternative  actions. 

■  Gain  confidence  in  your  ethical  decision-making  skills  so  you 
can  clearly  and  effectively  communicate  your  beliefs  and  deci¬ 
sions  to  colleagues  and  to  the  public. 

This  seminar  is  an  opportunity  for  you  to  step  back  from  the  in¬ 
tensity  of  the  newsroom  and  reflect  on  the  importance  of  what 
you  do  and  why  you  do  it.  You  will  have  a  chance  to  explore  ethics 
cases  from  your  own  experiences. 

We  won't  give  you  easy  answers,  but  we  will  help  you  sharpen 
your  ethical  decision-making  tools  so  you  will  be  ready  for  the 
next  tough  choice. 

For;  Editors,  reporters,  photographers,  designers, 
and  copy  editors  in  all  media. 

Application  Deadline:  January  25, 1999 
Tuition/Hotel  (5  nights):  $350 
Contact: 

Bob  Steele  -  steele(®poynter.org 
Keith  Woods  -  keith(a)poynter.org 
Jeanne  Nissenbaum  -  jeanne(ffipoynter.org 

Poynter. 

The  Poynter  Institute  •  A  School  for  Journalists 
8oi  Third  Street  South  •  St.  Petersburg,  FL  33701 
Phone:  (727)  821-9494  •  Fax;  (727)  821-0583 
www.poynter.org  •  infcKfflpoynter.org 

The  Poynter  Institute  maintains  admission  policies  that  do  not  discriminate  on  the  basis  of 
race,  color,  religion,  sex.  age.  marital  status,  national  origin,  disability,  or  sexual  orientation  The 
Institute  collects  information  concerning  race,  color,  sex.  and  national  origin  to  facilitate  com¬ 
pliance  with  Titles  VI  and  IX  of  the  U  S.  Civil  Rights  Act. 
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HOT  TYPE 


LA  Times  cuts  94 

In  its  third  and  final  staff  bloodletting 
of  late  1998,  the  Los  Angeles  Times  will 
eliminate  94  distribution  positions. 

The  paper  will  cut  10  full-time  and  84 
part-time  employees  involved  in  store  and 
news  rack  distribution  and  will  contract 
with  outside  firms  to  provide  distribution 
services.  In  addition,  the  Times  will 
streamline  its  home  delivery  operation, 
reducing  the  number  of  independent  car¬ 
rier  agencies  by  one-third  to  100. 

All  told,  the  Times  has  announced  plans 
to  eliminate  almost  850  positions  —  or 
13%  of  its  6,400-person  staff  —  in 
response  to  flagging  advertising  that  erod¬ 
ed  profits  in  the  third  quarter  of  1998. 
Cuts  at  the  Times  Mirror  Co.  flagship 
included  20  to  30  editorial  positions. 
Times  Mirror  will  take  a  charge  against 
fourth  quarter  earnings  to  pay  for  the  cost¬ 
cutting  program.  — Robert  Neuwirth 

Unsuitable  Secrets 

The  Santa  Fe  Ne\\’  Mexican  is  waging  a 
legal  battle  to  force  the  city  government  to 
reveal  how  much  money  it  is  spending  to 
settle  potential  lawsuits. 

The  newspaper,  joined  by  the  New 
Mexico  Foundation  for  Open  Government, 
is  suing  Santa  Fe  and  the  Northland 
Insurance  Co.,  its  carrier. 

“Citizens  have  the  right  to  know  the 
terms  of  these  settlements  and  how  the 
public’s  money  is  spent,”  said  associate 
editor  and  publisher  Billie  Blair.  “We  are 
claiming  that  government  agencies  do  not 
have  the  authority  to  have  such  informa¬ 
tion  sealed.” 

The  paper  has  already  won  one  case 
requiring  the  city  to  disclose  the  dollar 
figures  of  a  secret  agreement. 

In  1997,  the  New  Mexican  went  to  fed¬ 
eral  court  under  the  state’s  open  records 
law  to  force  the  release  of  documents 
revealing  that  a  former  city  clerk,  Frances 
Romero-Griffm,  was  paid  $150,000  to 
drop  a  civil  rights  lawsuit  against  the  city. 
The  plaintiff’s  lawyer  and  the  city  had 
agreed  to  keep  the  settlement  confidential. 
U.S.  District  Judge  James  A.  Parker  threw 
out  the  secrecy  order. 

Subsequently,  the  City  Council  voted 
that  it  must  approve  any  confidentiality 
agreements  its  lawyers  enter  into  with 
plaintiffs.  But  that  doesn’t  go  far  enough, 
says  Blair.  She  points  out  that  state  law 
requires  that  such  pacts  must  be  made 
public  after  180  days.  “We  want  a  ruling 


that  says  no  matter  what  kind  of  govern¬ 
ment  agency  you  are,  you  can’t  enter  into 
this  kind  of  secret  deal.”  —  M.L.  Stein 

McAlary  Dies 

Mike  McAlary,  the 
pugnacious  New 
York  Daily  News 
columnist,  who 
won  a  Pulitzer  Prize 
last  April,  died  of 
colon  cancer  Dec. 
25.  Obituary,  p.  15. 

Evansville  Press 
exits  with  a  bang 

The  Evansville  Press  of  Indiana  cele¬ 
brated  its  own  death  with  a  special  edi¬ 
tion.  The  p.m.  daily,  which  published  its 
final  edition  Dec.  31,  put  out  a  five-sec¬ 
tion  paper,  up  from  its  normal  three-sec- 
i  tion  format,  and  more  than  doubled  the 
last  press  run  to  50,000. 

"'The  Evansville  Press  has  been  a  part 
of  this  community  since  1906,”  says  man¬ 
aging  editor  Bob  Gustin.  “It’s  our  opinion 
that  a  lot  of  people  are  going  to  want  a 
copy  of  the  last  edition.” 

Four  sections  were  devoted  to  the  clos¬ 
ing.  Special  items  included  an  eight-page 
pull  out  chronicling  the  Press'  92-year 
history  and  “The  last  word.”  a  compendi¬ 
um  of  letters  to  the  editor. 

The  Press  has  been  part  of  a  Joint  oper¬ 
ating  agreement  (JOA)  for  60  years.  E.W. 
Scripps  Co.,  which  owns  the  morning 
Courier  and  controls  the  JOA,  gave 
notice  in  1993  that  it  would  cancel  the 
deal  this  year.  —  Robert  Neuwirth 

Paper  settles 
defamation  suit 

The  Alton,  Ill.,  Telegraph  has  settled  a 
suit  filed  by  a  man  it  mistakenly  identi¬ 
fied  as  a  convicted  sex  offender.  The  case 
stemmed  from  a  Dec.  12,  1997  column 
suggesting  that  the  man,  John  B. 
Radcliffe,  failed  to  register  as  required  by 
state  law.  Radcliffe,  41,  a  masonry  con¬ 
tractor  with  no  criminal  record,  sued  the 
Telegraph,  parent  Journal  Register  Co., 
and  a  former  reporter.  In  a  confidential 
agreement  signed  the  week  the  case  was 
set  for  trial,  the  parties  ended  the  pro¬ 


ceeding.  Joseph  E.  Hoefoert,  Radcliffe ’s 
attorney,  would  say  only  that  the  case  was 
settled  “to  the  satisfaction  of  all  parties.” 

— Robert  Neuwirth 

More  papers 
getting  religion 

Retiring  after  3 1  years  as  a  Los  Angeles 
Times  religion  writer,  John  Dart,  in  a 
farewell  piece,  contends  the  news  busi¬ 
ness  is  taking  religion  more  seriously  in  a 
“belated  response”  to  evidence  from 
opinion  surveys  and  the  popularity  of 
best-selling  books  on  the  subject. 

The  evidence,  he  contends,  suggests  that 
“faith  and  spiritual  pursuits  still  influence 
many  Americans  —  despite  the  prevailing 
secular  tone  of  public  life  and  culture.” 

Dart  notes  that  during  the  1990s, 
dozens  of  newspapers,  including  the 
Atlanta  Journal-Constitution,  The  Plain 
Dealer  (Cleveland),  The  Dallas  Morning 
News  and  The  Salt  Lake  Tribune,  have 
launched  weekly  religion  sections  and 
allotted  more  Page  One  play  to  religious 
trends  and  events. 

When  he  joined  the  Times  in  1967, 
Dart  recalls,  it  became  one  of  the  few 
newspapers  in  the  nation  with  two  reli¬ 
gion  specialists,  as  most  papers  confined 
religion  coverage  to  a  Saturday  “church 
news”  page. 

Dart,  author  of  “Deities  and  Dead¬ 
lines,”  a  primer  for  journalists  new  to  reli¬ 
gious  writing,  attributes  the  emergence  of 
religion  coverage  as  major  news  mainly 
to  the  global  ecumenical  movement,  the 
Catholic  Church’s  historic  second  Vatican 
Council  (1962-65),  and  to  the  religious 
involvement  in  the  civil  rights  and  anti¬ 
war  activism  of  the  1960s.  —  M.L.  Stein 

More  losses! 

Maybe  it’s  not  a  good  idea  to  make 
money  online.  Pushed  by  analysts  at  a 
recent  meeting  in  New  York  about  the 
extent  of  Central  Newspapers’  earnings 
from  new  media,  CFO  Thomas  K. 
MacGillivray  reports  that  the  company 
was  close  to  breaking  even  on  the  Web. 

This  prompted  him  to  evaluate  his 
stock’s  price  against  the  hugely  inflated  val¬ 
ues  of  some  of  Wall  Street’s  Internet 
favorites,  such  as  Yahoo!  and  Amazon.com, 
which  rack  up  gigantic  losses  but  remain 
coveted  by  investors.  Says  MacGillivray,  “I 
think  our  valuation  would  be  higher  if  we 
had  more  losses.”  —  Robert  Neuwirth 
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Reason  #4  for  attending  Editor  &  Publisher's 

INTERACTIVE  NEWSPAPERS  CONFERENCE^ 

NETWORK  WITH  PEOPLE  FROM  THE 
FOUR  CORNERS  OF  THE  WORLD. 


United  Kingdom.  Brazil.  South  Africa. 
Singapore.  Slovenia.  New  Mexico.  Australia. 
Sweden.  Canada.  Jersey  City. 

For  one  week  in  February,  Atlanta,  GA  will  become  the  cen¬ 
ter  of  the  universe  of  Interactive  Newspaper  Publishing.  The 
Interactive  Newspapers  '99  Conference,  to  be  exact. 

Planes  will  be  leaving  from  all  parts  of  the  world  to  head  to 
the  balmy  days  promi-sed  in  Atlanta,  February  17th  -  20th. 
Then  things  will  really  heat  up!  With  hot  ideas,  heated 
debates,  warm  &  fuzzy  feelings  about  the  future  of  electron¬ 
ic  delivery  of  the  news. 


And  from  the  podium  and  panel  presentations,  out  to  the 
exhibit  hall  and  receptions,  sparks  will  fly!  Charged  by 
thought-provoking  questions,  stimulating  conversations, 
challenging  conundrums,  brain-teasers. 

Not  registered  yet?  Visit  our  Web  site  —  www.mediainfo.com 
-  for  the  latest  news  on  Interactive  Newspapers  '99  and  to  reg¬ 
ister.  Or  register  by  telephone,  212-675-4380,  ext.  285.  See 
who  and  what  you  will  m.iss  if  you’re  not  there. 

"O.  for  a  heaker  fid!  of  the  warm  South.  Full  of  the  true,  the  blush¬ 
ful  Hippoi-rene,  W  ith  headed  bubbles  wbikini;  at  the  brim.  And  pur¬ 
ple-stained  mouth. " 

-  John  Keats.  Ode  to  a  Niahten^ale 
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strike  replacement  law  precedent 

Labor  board  backs  reporter  who  refused  training  for  possible  walkout 


by  Mark  Fitzgerald 

A  systems  operator  at  a  31.000-cir¬ 
culation  daily  who  would  not  train 
to  be  a  strike  replacement  has  bro¬ 
ken  new  ground  in  labor  law. 

In  1997,  Dwight  Biermann  was  a  rising 
star  not  only  at  The  Herald-Palladium  in 
Benton,  Mich,  but  throughout  the 
Hollinger  International  group.  Then  he 
refused  to  train  as  a  replacement  worker 
for  a  possible  strike  at  the  chain’s  U.S. 
flagship,  the  Chicago  Sun-Times. 

“While  1  enjoy  my  position,”  Biermann 
wrote  publisher  David  Harrison,  “1  cannot 
reconcile  the  idea  of  being  a  scab  with 
what  I  was  brought  up  to  believe  in  and 
stand  for.” 

Biermann  was  fired  an  hour  after  deliv¬ 
ering  that  July  24,  1997  letter. 

The  threatened  Sun-Times  strike  never 
came  to  pass. 

Biermann ’s  firing,  however,  is  setting  a 
new  standard  for  wha'  constitutes  a  sym¬ 


pathy  strike.  For  what  appears  to  be  the 
first  time,  the  National  Labor  Relations 
Board  is  ruling  that  refusing  to  train  for  a 
strike  is  as  much  a  so-called  “protected 
activity”  under  labor  law  as  refusing  to 
cross  an  actual  picket  line  to  become  a 
replacement  worker. 

The  ruling,  issued  Dec.  17  by  adminis¬ 
trative  law  Judge  Robert  T.  Wallace,  is  a 
new  speed  bump  to  newspapers  using 
employees  from  their  other  papers  as 
replacements  during  a  .strike. 

“1  let  the  Guild  take  the  case — they 
basically  had  to  talk  me  into  it — in  the 
hopes  it  would  protect  people  in  similar 
situations  to  mine,”  says  Biermann,  who 
now  runs  the  computer  system  for  the 
State  News  student  newspaper  at 
Michigan  State  University.  “The  fact  that 
the  government  is  backing  my  decision  — 
that  is  kind  of  cool.” 

Way  cool,  says  Ken  Edwards,  attorney 
for  Chicago  Newspaper  Guild  Local  71, 
which  brought  the  case  against  Hollinger. 


“Now  we  can  go  to  a  chain’s  satellite 
newspapers  and  say,  ‘You  don’t  have  to 
train  for  a  strike.’  I  think  it  gives  us  anoth¬ 
er  line  of  defense,”  Edwards  says. 

Hollinger’s  attorneys  in  the  case, 
Richard  Pincus  and  Jan  Rauen  of  the 
Chicago  firm  Fox  &  Grove,  did  not  return 
phone  messages  for  comment  on  whether 
the  chain  intends  to  ap]}eal  the  ruling. 

A  management-side  labor  attorney  who 
was  not  involved  in  the  case,  L.  Michael 
Zinser,  of  the  Nashville  firm  of  Zinser  & 
Patterson,  says  the  ruling  follows  a  recent 
NLRB  pattern. 

“The  NLRB  in  its  current  composition 
has  been  very  aggressive  in  terms  of  an 
expansive  reading  of  what  is  considered  to 
be  inside  ‘protected  concerted  activity,’  ” 
says  Zinser.  “Without  having  read  it,  it’s 
hard  to  comment,  but  very  possibly  it  may 
be  precedent  setting.  “Remember,  though, 
that  these  things  ebb  and  flow.  During  the 
eight  years  of  the  Reagan  administration, 
the  NLRB  took  a  quite  different  view.”  IHI 
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t  newspaper  interests. 


1^. 

12/29/98 

12/22/98 

12/29/98 

112/22/98  J  2/26/97 1 

A.H.  Belo  Corp.  (NY) 

19.000 

17.563 

25.750 

McClatchy  Co.  (NY) 

32.938 

33.188 

26.875 

American  Media  Inc.  (NY) 

4.938 

4.250 

7.625 

Media  General  Inc.  (AM) 

50.500 

47.250 

41.375 

Central  Newspapers  Inc.  (NY) 

69.563 

68.063 

69.812 

New  York  Times  Co.  (NY)+++ 

35.938 

35.000 

32.031 

Dow  Jones  &  Co.  Inc.  (NY) 

48.625 

47.563 

52.625 

News  Corp.  Ltd. 

26.250 

25.813 

21.625 

E.W.  Scripps  Co.  (NY) 

48.813 

48.000 

47.312 

Pearson  Ltd. 

20.250 

19.940 

7.750 

Gannett  Co.  Inc.  (NY) 

67.313 

66.500 

57.687 

Pulitzer  Publishing  Co.  (NY) 

85.250 

83.063 

63.312 

Gray  Comm.  Sys.  (NY) 

17.688 

17.563 

25.500 

Quebecor  Inc.  Class  A 

21.250 

21.250 

25.250 

Harte-Hanks  Inc.  (NY)++ 

26.938 

25.063 

36.875 

Sun  Media  Corp.  (TSE)* 

20.900a 

20.900a 

13.400* 

Hollinger  International  (NY) 

13.750 

13.563 

13.812 

Thomson  Corp.  (TSE) 

37.000a 

36.100a 

37.650a 

Journal  Register  Co.  (NY) 

15.000 

13.250 

18.750 

Times  Mirror  Co.  (NY) 

58.000 

55.188 

59.250 

Knight  Bidder  (NY) 

51.500 

50.688 

50.187 

Tribune  Co.  (NY)** 

66.813 

65.625 

59.750 

Lee  Enterprises  Inc.  (NY) 

29.125 

28.750 

28.687 

Washington  Post  Co.  (NY) 

559.250 

541.000 

476.000 

*  Initial  public  offering  closed  on  12/15/97 
**  Adjusted  for  2-for-1  stock  split 
#  Quote  from  12/24/97 

+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98  (a)  Canadian  dollars 

++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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How  do  you  beat  an  X-rated  soap  opera  about  the  intern 
whose  trysts  lead  to  a  president’s  impeachment?  Stay  tuned 


by  George  Garneau 


AP’s  Top  Sports  Stories  of  1998 

(Ballot  point  totals  in  parenthesis.  No.  1  vote  worth  10  poi  .is.  No.  2  worth  9.  etc.) 


Mark  McGwire  breaks  Roger  Maris’s  single  season 
home  run  record  (1 ,433) 


John  Elway  leads  Denver  Broncos  to  Super  Bowl 
championship  (972) 


Sen.  John  Glenn,  D-Ohio,  waves  (top 
photo)  Oct.  29  as  he  heads  to  Space 
Shuttle  Discovery.  Mark  McGwire  (above) 
faces  press  during  race  for  home  run 
title.  Rescue  workers  (below)  at  bombed 
U.S.  Embassy  in  Nairobi,  Kenya,  Aug.  7. 


Yankees  win  record  125  games  in  a  season  and 
postseason  (789) 


NBA  locks  out  players  (688) 


Michael  Jordan  and  Chicago  Bulls  win  third  straight 
NBA  title  —  sixth  in  eight  years  (468) 


McGwire-Sos.t  home  run  race  (404) 


Nagano  Olympics  (386) 


AP  Khalit  Senosi 


Jeff  Gordon  dominates  NASCAR  (316) 


Florence  Griffith-Joyner  dies  (276) 


Casey  Martin  wins  in  court  over  PGA  Tour  (242) 


Clinton-Lewinsky  scandal 


McGwire-Sosa  home  run  race 


Iraq  showdown 


U.S.  Embassy  bombings 


Global  economic  turmoil 


School  shootings 


Glenn  returns  to  space 


U.S.  elections-GOP  slide 


India-Pakistan  nuclear  tests 


Tobacco  settlement 


Source:  Associated  Press 
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intimidated,”she  declares.  “The  pajjer  is 
not  going  to  stop  because  of  terrorists,” 
Hayer  says.  “Everybody  in  the  family  is 
determined  that  the  Times  will  survive.” 

Hayer  says  Vancouver’s  Sikh  population 
contains  a  “violent  element”  that  threatens 
Sikh  families  with  death  if  they  oppose  its 
fundamentalist  values.  Hayer  claims  that 
the  Times  so  enraged  some  sections  of  the 
Sikh  community  that  its  members  have 
gone  to  Canadian  and  U.S.  outlets,  warning 
owners  not  to  sell  the  Times,  which  is  cir¬ 
culated  on  both  sides  of  the  border,  in  a 
range  of  cities,  including  New  York. 

Rattan  Mall,  editor  of  another  Indian 
paper  in  Vancouver,  the  Indo-Canadian 
Voice,  tells  E&P  that  Tara  Singh  Hayer 
once  was  a  supporter  of  the  Sikh  separati.st 
movement  in  Punjab,  India,  but  in  recent 
years  had  been  a  moderate  on  the  issue, 
thereby  incurring  bitter  hostility  from  fun¬ 
damentalists  in  the  area. 

“Sikhs  here  are  polarized  over  the  inde¬ 
pendence  question  and  Hayer  wrote  often 
about  it,”  Mall  adds.  “He  was  against  the 
extremists  but  would  wage  personal  war 
againsrttif^ocTy  who  irritated  him.” 

Hayer,  a  Sikh  scholar,  was  the  author  of 
several  books  in  Punjabi  and  English,  and 
had  won  several  awards  in  his  native  India 
for  his  stand  on  human  rights  and  for 
propagating  the  Punjabi  language. 

Mall  says  there  are  1 50,0(X)  to  200,000 
Indians  living  in  the  Vancouver  area  and 
the  nearby  Lower  Mainland  of  British 
Columbia,  and  about  80%  are  Sikhs.  m 


Takes  up  crusade  of  assassinated  editor 
and  publisher  in  Vancouver,  British  Colunnbia 

by  M.L  Stein  *1 « 


A  tight-knit  family  vows  to  continue 
publishing  a  Vancouver,  B.C., 
newspaper  despite  the  assassina¬ 
tion  of  its  editor  and  publisher,  a  fearless 
crusader  against  religious  and  political 
extremists  in  the  city’s  Sikh  community. 

Tara  Singh  Hayer,  62,  who  was  con¬ 
fined  to  a  wheelchair,  was  gunned  down  in 
his  garage  as  he  returned  from  his  office  in 
late  November.  His  wife,  hearing  the 
shots,  ran  down  and  found  him  slumped 
over  in  his  wheeichair.  At  this  writing,  no 
arrests  had  been  made. 

Ten  years  ago,  Hayer,  founder  and  pub¬ 
lisher  of  the  Indo-Canadian  Times,  a 
weekly  Punjabi-language  paper,  was  para¬ 
lyzed  from  gunshot  wounds  in  an  assassi¬ 
nation  attempt.  The  shooter  is  serving  a 
prison  sentence. 

The  Times  has  not  missed  an  issue 
since  the  slaying,  says  Singh’s  daughter- 
in-law,  Isabelle  Hayer.  “We  will  not  be 


The  Capital  Times  of  Madison,  Wis., 
turned  to  e-mail  to  help  a  lame  duck  con¬ 
gressman  hear  from  his  constituents  on 
impeachment.  Retiring  Rep.  Scott  Klug-R 
was  undecided  how  he  would  vote. 
Constituents  were  having  a  hard  time  get¬ 
ting  through  Jam-packed  phone  lines  to 
express  their  views  and  the  congressman 
had  no  e-mail.  So  the  newspaper  estab¬ 
lished  an  e-mail  box  and  collected  and 
delivered  the  messages  to  the  lawmaker. 

“The  Capital  Times  announced  on  our 
front  page  (prior  to  the  vote)  that  we 
would  accept  e-mails  for  Klug  on  our  sys¬ 
tem  and  then  deliver  them  to  his  office,” 
says  managing  editor  Phil  Haslanger. 
“The  response  was  incredible.  V/e  re¬ 
ceived  Just  under  1  ,(X)0  e-mails  to  Klug, 
running  10-1  against  impeachment.” 

He  says  the  paper  first  printed  out  the  e- 
mails,  but  soon  became  overwhelmed  by 
the  responses.  They  decided  to  put  the  mes¬ 
sages  on  floppy  disks.  —  David  Noack 
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IVro  confess  to 
journalisl’s  murder 


by  Mark  Fitzgerald 

Two  Huichol  Indians  killed  Philip 
True  because  they  were  angry  that 
the  San  Antonio  Express-News 
Mexico  City  correspondent  was  pho¬ 
tographing  land  they  consider  sacred. 
Mexican  authorities  say. 

“It  wasn’t  robbery.  They  thought  he  was 
invading  sacred  territory.  They  did  not  like 


proposal  True  had  written  for  his  solo  hik¬ 
ing  trip  to  the  Huichol  Indian  country.  True 
said  he  wanted  to  tell,  through  photographs 
and  words,  the  story  of  an  isolated  people, 
who  take  peyote  for  religious  reasons, 
increasingly  coming  into  contact  with 
modem  Mexico. 

Express-News  editor  Robert  Rivard 
says  that  True  was  sensitive  to  indigenous 
cultures  and  streetwise  about  danger. 

“He  was  not  your  hyperactive,  war 
horse  foreign  correspondent,”  Rivard 
says.  “I  don’t  see  this  as  some  guy 
stampeding  his  way  into  a  sacred  site 
while  people  around  him  grow 
increasingly  agitated  and  he  just 
ignores  them.  Even  if  he  were  pho¬ 
tographing  a  sacred  site  the  moment 
anyone  expressed  they  were  dis¬ 
turbed,  he  would  have  stopped.” 

True  concluded  in  his  proposal, 
which  is  on  the  newspaper’s  Web  site 
at  www.expressnews.com/extras/ 
true  /12291kyl.swhtml  that  “There  is 
a  beautiful  story  in  this.  Interested?” 

A  memorial  service  for  True  will 
be  held  in  the  Express-News  news¬ 
room  Jan.  7,  Rivard  says. 
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Richard  L. 
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Hare  Associates,  Inc. 

62  Black  Walnut  Drive 
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Mr.  True  taking  pictures  of  the  region  and 
the  population.”  Horacio  Vega,  the  lead 
detective  on  the  case,  told  the  Express- 
News’  Susana  Hayward. 

Mexican  police  say  the  two  Huichols  — 
Juan  Chivarra.  28,  and  his  brother-in-law, 
Miguel  Hernandez  de  la  Cruz,  24  —  con¬ 
fessed  to  killing  the  50-year-old  True  in  a 
remote  mountainous  region  of  western 
Mexico  last  month. 

The  two  said  nothing  during  their 
arraignment  Dec.  28.  on  murder  charges. 

Vega  says  that  True  had  encountered 
Chiverra  —  whom  Mexican  authorities  say 
actually  killed  the  correspondent-halfway 
through  a  10-day  hike  in  the  Sierra  Madre 
Occidental  mountains.  The  three  hiked 
together  toward  the  town  of  Jesus  Maria 
when  one  of  the  Indians  tripped  or  pushed 
True  down  a  hill. 

True  was  unable  to  defend  him.self  as 
Hernandez  sat  on  True’s  legs  while  Chivarra 
strangled  the  reporter  with  his  own  necker¬ 
chief.  True’s  body  was  discovered  Dec.  16. 

Even  before  the  suspects  were  arrested, 
the  Express-News  had  published  the  story 


Let’s  Do  It  Better 


As  a  newsroom  leader,  do  you  want 
to  improve  your  coverage  of  America's 
struggle  with  race  and  ethnicity? 

We're  ready  to  help. 

In  June,  the  Graduate  School  of  Journalism  at 
Columbia  University  will  hold  a  Workshop  on 
Journalism,  Race  and  Ethnicity  for  newspaper 
editors  and  television  news  managers  in  the 
Northeast — from  Washington,  D.C.,  to  Maine. 
Outstanding  newspaper  and  television  journal¬ 
ists  will  discuss  their  exemplary  work  on  racial 
issues.  The  expense-paid  weekend  workshop 
will  be  held  on  June  11-13,  1999.  For  busy 
managers,  it  is  an  ideal  chance  to  find  practi¬ 
cal  routes  to  a  higher  level  of  journalism. 


The  deadline  to  apply  is  Feb.  10,  1999.  For 
an  application  or  more  information,  contact: 

Professor  Sig  Gissler 

Director,  Workshops  on  Journalism,  Race 
and  Ethnicity 

Graduate  School  of  Journalism 
Columbia  University 
2950  Broadway,  Mail  Code  3817 
New  York,  NY  10027 

(212)  854-3869 
(212)  854-7837  Fax 
sgl38@columbia.edu 
www.jrn.columbia.edu/workshops 
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Hoaxster  dupes  ski-town  papers 

Aspen,  Glenwood  newspapers  get  taken  for  a  wild  ride 

by  David  Noack 

Two  Colorado  newspapers  fell  victim 
to  a  hoaxster  who  put  out  a  press 
release  claiming  that  a  sexual  harass¬ 
ment  lawsuit  was  about  to  be  filed  against 
the  owners  of  two  local  radio  stations. 

Federal  investigators  are  trying  to  deter¬ 
mine  who  sent  the  phony  press  release  that 
was  turned  into  stories  that  ran  in  The  Aspen 
Times  and  the  Glenwood  Independent,  both 
publish  five  days  a  week. 

The  bogus  release  was  faxed  late  in  the 
afternoon  on  Dec.  22  to  the  offices  of  the 
Times.  The  release,  which  supposedly 
came  from  the  fedc^ral  Equal  Employment 
Opportunity  Commission  (EEOC)  an¬ 
nounced  the  pending  legal  action. 

On  Dec.  23,  a  story  ran  reporting  that 
the  EEOC  was  preparing  to  file  a  sexual 
harassment  claim  against  Colorado  West 
Broadcasting,  Inc.,  which  owns  KMTS 
and  KGLN  in  Glenwood  Springs,  a  group 
of  shareholders  and  an  employee. 

A  follow-up  story  explaining  the  bogus 
press  release  ran  in  the  Times  on  Dec.  25  and 
in  the  Glenwood  Independent  on  Dec.  28. 

Aspen  Times  editor  in  chief  Andy  Stone 

Russell  Baker’s 
retiring  ways 

When  asked  which  of  his  more  than  5,000 
yVw  York  Times  Observer  columns  he  liked 
best,  Russell  Baker  told  E&P,  “1  loved  them 
all.”  Then  he  said  he  trashed  the  ones  he  did¬ 
n’t  like  and  started  over  again. 

Baker,  whose  last  column  for  The  Times 
appeared  on  Christmas  Day,  always  inject¬ 
ed  his  sense  of  humor  into  the  column, 
offering  offbeat  observations  on  everything 
from  the  impeachment  scandal  to  a  world 
without  teeth  (“With  no  toothpicks  pouring 
off  the  factory  line,  how  could  we  tell  when 
the  cake  is  done?”). 

When  asked  how  he  came  to  write  the 
Observer  column  in  1962  after  working  as 
a  Times  Washington  correspondent.  Baker 
quipped,  “It  was  much  better  because  you 
don’t  have  to  work.  So  I’ve  basically  been 
retired  since  the  age  of  37.” 

Baker  won  a  Pulitzer  Prize  for  the 
Observer  column  in  1979,  and  another  one 
for  his  autobiography,  “Growing  Up.” 
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said  that  if  the  reporters  working  on  the 
story  had  contacted  everyone  —  mainly 
the  EEOC  —  the  story  would  not  have  run. 

“They  made  a  number  of  calls,”  he  says. 
“They  talked  to  people  at  the  radio  station 
involved,  but  one  way  or  another.  I’m  not 
sure  if  it  was  Just  a  timing  issue  or  they 
were  just  being  lazy.  They  did  not  get 
through  to  anybody  at  the  EEOC.  They 
missed  that  call.  It  was  a  stupid  call  to  miss 
and  we  wound  up  looking  like  idiots.” 

The  paper  does  not  have  a  hard-and- 
fast  policy  regarding  verifying  press 
i  releases,  he  adds. 

“There  are  a  lot  of  press  releases  that  are 
self-evident  on  their  face  that  they  what 
they  are  and  they  are  relatively  trivial,”  he 
notes.  “This  is  clearly  one  that  should  have 
j  been  checked  out  better  than  it  was.” 

'  In  addition  to  naming  the  owners  of  the 
!  radio  stations,  the  press  release  hoax  also 


accused  an  employee  of  the  station  with 
making  “sexually  suggestive  remarks”  to 
a  female  employee  and  “as  well  as  on  at 
least  two  occasions  touched  the  female 
employee  in  an  inappropriate  manner.” 

I  After  the  story  appeared  in  the  Times 
and  its  sister  paper,  the  Glenwood 
Independent,  the  EEOC  issued  an  official 
statement,  denying  that  they  were  the 
source  of  the  press  release, 
i  Mike  Hagan,  managing  editor  of  the 
Times,  says  that  when  the  press  release 
came  into  the  Aspen  office,  it  was  faxed 
to  the  paper  in  Glenwood,  which  is  where 
the  radio  stations  are  located, 
j  “We  got  a  call  the  first  thing  in  the 
morning  [Thursday]  letting  us  know  that 
I  [the  EEOC]  had  not  filed  any  sort  of  sex- 
j  ual  harassment  suit  and  this  thing  must  be 
1  false,”  says  Hagan. 

Authorities  are  still  investigating. 


bhbNational  Press  Foundation 

Covering  Aviation  Safety  Issues 
February  7-8-9-10 
Washington,  D.C. 

Airplanes  stay  up  a  lot  more  than  they  don't,  but  when  a  crash  occurs  it 
is  a  major  news  event.  This  is  a  program  designed  to  put  domestic 
airplane  travel  in  perspective  and  assist  journalists  in  understanding 
the  complex  aspects  of  airplane  design,  maintenance,  control,  federal 
oversight,  etc.  We  are  pleased  to  offer  15  full  fellowships  to  the 
program,  including  airfare,  hotel  and  meals. 

We  will  have  meetings  with  the  FAA,  the  NTSB,  a  session  in  the  control 
tower  of  Reagan  National  Airport,  discussions  on  pilot  training,  the  use 
of  aging  aircraft,  air  traffic  control,  economics,  consumer  issues,  etc.  Full 
details  are  on  our  website,  www.natpress.org. 

Like  all  NPF  programs,  this  one  is  on-the-record,  with  plenty  of  time  for 
discussion.  Organized  by  NPF  as  one  of  our  “Fundamentals  of...” 
programs. 

There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  To 
apply,  send  a  letter  stating  why  you  wish  to  attend,  a  letter  of  support 
from  your  supervisor,  a  brief  bio,  and  a  clip  or  tape  (if  you're  an  editor 
send  a  sample  of  work  you've  edited).  Applications  will  not  be 
returned.  Application  deadline  is  January  7, 1999.  Send  applications  to 
National  Press  Foundation,  Aviation  Program,  1282  National  Press 
Foundation,  Washington,  D.C.  20045.  E-mail  is  npf@natpress.org.  Fax  is 
202-662-1232.  Call  for  information  at  202-662-7356. 

Underwritten  by  a  grant  from  The  Aviation  Safety  Alliance,  a  consortium  of 
airline  carriers  and  manufacturers. 


The  National  Press  Foundation  is  a  non-profit  educational  foundation. 
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Applied  Graphics  Technologies 
acquires  Agile,  loses  CEO  Ettinger 


Publishing  systems 
developer  Agile  joins 
national  prepress  shop 
owned  by  publishers 

by  Jim  Rosenberg 

About  the  same  time  it  announced 
the  resignation  of  its  chief  operat¬ 
ing  officer.  New  York-based 
Applied  Graphics  Technologies  Inc. 
acquired  publishing  systems  developer 
Agile  Enterprises,  Nashua,  N.H. 

Earlier  this  fall,  prepress  industry  veter¬ 
an  Melvin  A.  Ettinger  resigned  as  chief 
operating  officer  of  AGT,  which  provides 
digital  prepress  and  management  services 
to  publishers  nationwide. 

Assuming  his  responsibilities.  AGT 
chairman  and  CEO  Fred  Drasner  resigned 
as  CEO  of  U.S.  News  &  World  Report  and 
other  magazines  he  owns  with  Mortimer 
Zuckerman  to  focus  on  AGT.  Drasner 
remains  co-publisher  of  the  magazines 
and  the  New  York  Daily  News. 

Drasner  said  Ettinger  made  a  “major 
contribution”  in  sales  and  acquisitions 
over  the  last  two  years.  AGT  went  public 
in  April  19%,  when  Ettinger,  former 
CEO  at  prepress  suppliers  Crosfield- 
DuPont,  Polychrome  and  Xerox  Graphic 
Systems,was  brought  in  as  the  No.  2  exec. 

AGT  acquired  Agile  in  exchange  for 
45.351  shares  of  AGT  common  stock 
valued  at  $1  million,  approximately 
$8()().()()()  in  cash  and  assumption  of 
liabilities,  including  approximately 
$90().()()()  of  long-term  debt  that  AGT 
paid  in  full.  Financed  by  borrowing  on 
lines  of  credit,  the  deal  may  require  AGT 
to  pay  more  based  upon  Agile’s  financial 
performance. 

Agile  and  its  reseller-integrator  CNI 
Corp.  have  installed  the  TeamBase  system 
at  a  dozen  or  more  sites,  including  at  least 
four  mid-sized  U.S.  dailies.  Now  featuring 
an  SQL  relational  database  and  browser 
interface,  the  system  relies  on  Microsoft 
Word  for  text  editing.  Excel  for  managing 
directories  and  Quark  XPress  for  pagina¬ 
tion.  Its  scalable,  network-independent, 
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distributed  system  architecture  is  designed 
so  that  computing  power  is  increased,  not 
burdened,  when  a  system  is  expanded. 

Agile’s  text-processing,  page-makeup 
and  production-tracking  capabilities  com¬ 
plement  AGT’s  existing  Digital  Link 
image-scanning,  editing,  archiving  and 
transmission  technology. 

With  Agile  now  part  of  larger  organiza¬ 
tion  with  more  resources, 

“my  feeling  is  that,  if  any¬ 
thing.  service  and  support 
will  be  better,”  says 
William  Donnellon,  editor 
of  Agile’s  first  newspaper 
customer,  the  Daily  Record 
of  Parsippany  and  Morris¬ 
town.  N.J.,  after  a  recent 
visit  by  Agile  repre.senta- 
tives  preparing  to  upgrade 
his  system  by  spring. 

Daily  Record  publisher 
Walt  Lafferty  views  the 
relationship  with  Agile  “as  ' 

business  as  usual.”  He  said 
Agile  presiden.  Frank 
Rizzo  telephoned,  as  a  q| 

courtesy,  to  inform  him  of 
the  possible  takeover,  and  th©  C< 

called  again  to  say  a  deal 
had  been  struck.  Lafferty  OrganiZe 
said  he  wasn’t  much  con-  Gffici 

cemed  because  providing 

Agile  with  additional 

,  .  chairman/i 

resources  can  only  be  Graphics 

good  for  us  and  help  the 
product.” 

After  visiting  the  Daily  News,  Agile 
reps  showed  up  at  the  North  Jersey  Herald 
&  News  in  Passaic,  where  assistant  man¬ 
aging  editor  Kathy  Adams,  who  until  May 
worked  for  Donnellon  and  aided  the 
TeamBase  installations  at  both  sites,  said 
that  from  a  technical  .standpoint,  the 
acquisition  by  AGT  “has  had  no  impact  on 
us.”  The  Herald  &  News  was  the  first  to 
install  the  upgrade  planned  for  the  Daily 
Record  —  a  faster  “shell”  shown  at 
Nexpo  ’98.  The  TeamBase  shell  is  v/orksta- 
tion  software  that  ties  together  the  data¬ 
base  and  applications. 

The  two  Jersey  papers  —  each  about 
5(),0(K)  circulation  —  deal  with  Agile  in 


AGT  takes 
“aggressive  steps 
to  operate 
the  combined 
organization  more 
efficiently.” 

—  Fred  Drasner, 
chairman/CEO,  Applied 
Graphics  Technologies 


matters  of  the  software  and  with  CNI  on 
hardware,  servers  and  networking. 

U.S.  News  reportedly  will  replace  its 
Atex  system  with  Agile  Enterprise’s 
TeamBa.se  (already  used  at  A/ew’.vM'eeL).In 
other  deals,  AGT  bought  the  assets  of 
Electronic  Color  Imaging  LLC,  a  New 
Jersey  firm  providing  new-media  and 
multimedia  services.  In  a  deal  cited  for  its 
“cross-selling  opportuni¬ 
ty,”  AGT  acquired  Color 
Control  Inc.,  which  does 
prepress  work  for  cata¬ 
logs.  And  AGT  agreed  to 
be  the  primary  digital 
imaging  integrator  for 
some  Fuji  Photo  Film 
USA  projects. 

AGT  has  a  contract  to 
provide  digital  four-color 
advertising  verification 
and  proofing  services,  as 
well  as  digital  prepress 
ekes  services,  for  The  New  York 

I/P  T'hrough  its  Digital 

VC  aicpa  Management  Div- 

irete  ision,  originally  form-ed 

to  serve  magazines.  AGT 
nbined  also  performs  digital  ad 

composition  and  trans- 
ion  more  mission  for  The  Star- 

n  Ledger,  Newark.  N.J.,  and 

handles  ad  production  for 
)rasner,  York  Daily  News. 

SnSS*  PO"'- 

tive  results  from  “aggres¬ 
sive  steps  to  operate  the 
combined  organization  more  efficiently.” 

But  while  projecting  third-quarter  1998 
revenues  to  more  than  double  to  $120  mil¬ 
lion,  compared  with  a  year  before,  AGT’s 
posted  earnings  below  analysts’  estimates. 

AGT  reported  third-quarter  revenue 
just  under  $125  million  —  half  from 
Devon  —  and  net  income  off  $5(X).(X)0  to 
$3.6  million. 

On  the  Nasdaq  Stock  Market,  AGT 
shares  fell  sharply  in  late  summer  after 
the  company  predicted  disappointing 
earnings.  Trading  at  more  than  $50  in 
early  August,  AGT  shares  were  under  $8 
by  mid-October  but  over  $13  in 
December.  IH 
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NEWSPEOPLE 


COMMUNITY  NEWSPAPER 
HOLDINGS  INC. 

RUTH  E.  BRYANT  to  regional  adver¬ 
tising  director,  northwest  Georgia  and 
southeast  Tennessee,  for  Lexington,  Ky.- 
based  Community  Newspaper  Holdings, 
from  publisher  of  the  Laurel  Leader-Call 
in  Mississippi. 

COLORADO  SPRINGS 
GAZETTE 

SCOTT  A.  FISCHER  to  president  and 
publisher  of  The  Gazette,  Colorado 
Springs,  Colo.,  from  president  of  the 
Western  Newspaper  Division  of  Freedom 
Communications  Inc.,  in  Irvine,  Calif.  He 
succeeds  N.  CHRISTIAN  ANDERSON 
HI,  who  becomes  publisher  and  CEO  of 
Freedom’s  flagship.  The  Orange  County 
Register. 

DOLAN  MEDIA  CO. 

NORMAN  PEARLSTINE  elected  to 
the  board  of  directors  of  Dolan  Media  Co. 
in  Minneapolis.  He  remains  editor  in  chief 
of  Time  Inc.  in  New  York  City. 

LIFE  PRINTING  & 

PUBLISHING  CO. 

LARRY  RANDA  to  publisher  of  Life 
Printing  &  Publishing  Co.,  Berwyn,  Ill., 
from  vice  president  of  operations.  He 
takes  over  after  the  acquisition  by  the 
Northbrook,  Ill. -based  Liberty  Group 
Publishing. 

Malvern 

Professional  Placement 


Walter  Lynn 

Executive  Search  Director 

PO  Box  300 
Paoli,  PA  19301 

E-mail  -  ‘calibrel  up@aol.com’ 

800-870-891 0 

Visit  our  web  site:  www.mp2.org 

Fax  800-MP2-6780 

Fax  610-647-2525 


N.  CHRISTIAN  MARCIE  WYLIE 

ANDERSON  III  NEWHOUSE 

FREEDOM  COM-  NEWS  SERVICE 

MUNICATIONS 

NEWHOUSE  NEWS  SERVICE 

MARGIE  WYLIE  to  technology 
writer  for  Newhouse  News  Service, 
Washington,  D.C.,  from  assi.stant  business 
editor  for  technology  at  the  San  Jose 
Mercury  News  in  California. 

PADDOCK  PUBLICATIONS 

DANIEL  E.  BAUMANN  to  publisher 
of  Paddock  Publications  in  Arlington 
Heights,  Ill.,  from  chief  executive  officer 
at  its  flag.ship.  The  Daily  Herald. 

STUART  R.  PADDOCK  JR.  to  pub¬ 
lisher  emeritus,  from  publisher. 

DOUGLAS  K.  RAY  to  senior  vice 
president  and  general  manager,  from 
senior  vice  president  and  editor. 

TIMES  HERALD-RECORD 

PATRICK  J.  CLARK  to  human 
resource  director  at  the  Times  Herald- 
Record,  of  Middletown,  N.Y.,  from  human 
resources  strategy  consultant  at  Orange 
and  Rockland  Utilities. 

USA  WEEKEND 

GAVIN  DE  BECKER  to  contributing 
editor  for  Arlington,  Va.-based  USA 
Weekend.  The  author  of  The  Gift  of  Fear 
and  an  authority  on  violent  behavior,  he 
devised  the  weekly  newspaper  maga¬ 
zine’s  “Thinking  Caps”  brain  teasers, 
which  appear  weekly  in  the  “Wit  & 
Wisdom”  column. 

WALLY  LAMB  to  contributing  editor 
for  fiction.  Author  of  two  best.sellers,  most 
recently  I  Know  This  Much  is  True,  he  will 
judge  the  1999  Teen  Fiction  Contest  for 
the  second  year  in  a  row.  Lamb  is  also  a 
faculty  member  at  the  University  of 
Connecticut,  Storr. 

PHIL  LEMPERT  to  contributing  edi¬ 
tor  for  food  trends  and  shopping.  He  is  a 
commentator  for  NBC’s  Today  show  and 
host  of  his  own  weekly  call-in  radio  show. 
Shopping  Smart. 

.MARY  PIPHER  to  contributing  edi¬ 
tor  to  comment  on  American  culture, 
family  and  relationships.  She  is  a  practic¬ 
ing  clinical  psychologist  in  Lincoln,  Neb., 
and  author  of  the  best-selling  book 
Reviving  Ophelia. 
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LARRY  RANDA 
LIFE  PRINTING  & 
PUBLISHING 


PATRICK  CLARK 

THE  TtMES 
HERALD-RECORD 


DR.  LAURA  SCHLESSINGER  to 
contributing  editor.  A  licensed  marriage, 
family  and  child  counselor,  host  of  the 
internationally  syndicated  Dr.  Laura  pro¬ 
gram  and  author  of  The  Ten  Com¬ 
mandments:  The  Significance  of  God's 
Laws  in  Everyday  Life,  she  will  address 
related  issues. 


EdfP  OBITUARIES 


Mike  McAlary, 
N.Y.  columnist 

by  Joe  Nicholson 

Mike  McAlary.  the  New  York  Daily 
News  columnist  who  won  the  1998 
Pulitzer  Prize  for  commentary  with  brash 
reporting  and  powerful  writing,  died  of 
colon  cancer  on  Christmas  day  at  4 1 . 

McAlary  built  a  reputation  with  exclu¬ 
sive  stories  —  often  about  cops  and  ren¬ 
dered  with  unsparing  and  sometimes 
harsh  Judgment. 

His  columns  sometimes  cast  McAlary 
as  the  courageous  guy  who  told  hard 
truths.  At  the  New  York  Post  in  the  early 
1990s,  McAlary  would  guffaw  with  col¬ 
leagues  when  he  skewered  someone  in 
print.  In  recent  years  at  the  Daily  Ne^s, 
McAlary  talked  under  his  breath  in  keep¬ 
ing  with  the  quiet  decorum  of  a  New  Age 
newsroom. 

He  bounded  back  and  forth  between  the 
rival  New  York  City  tabloids  as  publishers 
vied  for  his  column,  .seen  as  a  powerful 
reader  draw,  and  bid 
his  .salary  up  near  a 
reported  $400,000. 
At  one  point  the  Post 
and  News  fought 
over  him  in  court. 

It  didn’t  hurt 
McAlary ’s  rapport 
with  police  officers 
that  he  looked  like  a 
stereotypical  Irish- 
American  cop:  bulky 


Mike  McAlary 
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build,  whisk-broom  mustache  and  some¬ 
times  awkward  style  that  put  people  at  ease. 

But  McAlary’s  self-righteousness  set 
him  up  for  criticism  three  years  ago  when 
he  contended  a  Brooklyn  woman  con¬ 
cocted  a  police  report  about  being  raped 
in  order  to  publicize  a  feminist  rally.  The 
headline  over  his  column  read:  “Rape 
hoax  the  real  crime.” 

Quoting  anonymous  cops,  McAlary 
wrote,  “The  woman,  who  probably  will 
wind  up  being  arrested  herself,  invented 
the  crime.”  Some  .^0  Daily  News  journal¬ 
ists  signed  a  petition  saying.  “No  reporter, 
whether  writing  an  opinion  column  or  a 
news  story,  should  be  allowed  to  rush  to 
Judgment  without  at  least  trying  to  hear 
the  opposing  view.” 

McAlary  responded  with  another  col¬ 
umn  attacking  the  victim,  who  eventually 
sued  him  for  $12  million.  A  state  Judge 
dismissed  the  ca.se  on  the  grounds  that 
McAlary  accurately  reported  inaccurate 
information  he  got  from  police  sources 
and  used  the  inaccurate  information  to 
draw  “reasonable  inferences.” 

In  the  end,  McAlary  showed  the  sort 
of  courage  he  often  wrote  about.  After 
being  stricken  with  colon  cancer,  he 
endured  long-odds  operations  and 
chemotherapy  —  and  reported  on  what 
he  seemed  to  understand  would  end  in 
death.  Referring  to  his  wife  Alice  and 
their  children,  aged  13,  11,6  and  1,  he 
wrote;  “1  want  to  dance  at  my  daughter’s 
wedding  and  walk  old  and  gray  on  the 
beach  with  my  wife.  I  want  to  see  my  son 
Ryan  graduate  from  college.” 

McAlary  interrupted  a  chemotherapy 
session  on  Aug.  12,  1997,  when  he  got  a 
tip  that  a  victim  of  police  brutality  was 
being  treated  in  a  city-run  hospital. 

“Abner  Louima  trembled  in  his  hospi¬ 
tal  bed  yesterday,”  he  wrote  to  begin  the 
columns  that  won  him  a  Pulitzer.  “A 
plastic  tube  ran  from  his  torn  bladder 
into  a  plastic  bag.  His  urine  was  red.” 
McAlary  recounted  the  Haitian  immi¬ 
grant’s  story  of  being  sodomized  with  a 
toilet  plunger  by  four  cops  in  a  station 
house  bathroom  before  warning:  “Be 
afraid,  be  very  afraid  if  this  story  is  true, 
and  I  am  afraid  it  is.” 

McAlary  wrote  five  books,  mostly 
about  cops,  and  also  worked  for  the 
Boston  Globe,  Boston  Herald- Ameriean 
and  New  York  Newsday. 


Editor’s  note:  E&P  associate  editor 
Joe  Nicholson  worked  with  McAlary 
at  the  Post  and  Daily  News.  ■§ 


JOE  COTTER.  72,  a  former  New 
York  Post  reporter  who  worked  the  police 
bureau  from  the  1950s  until  his  retire¬ 
ment  in  1990,  died  Dec.  25.  He  received 
a  Civilian  Commendation  Bar  in  1956 
from  the  New  York  Police  Department 
for  his  assistance  in  apprehending  a  hit- 
and-run  driver  and  two  Firefighters 
Association  awards  for  his  coverage  of 
fires. 


marck  Tribune  in  North  Dakota  and  a 
public  relations  director  for  the  state 
wildlife  department,  died  Dec.  16  in 
Noblesville,  Ind.  After  retiring,  he  be¬ 
came  involved  with  Topics  Suburban 
Newspapers,  where  he  started  the  week¬ 
ly  Fishers  (Ind.)  Sun  Herald  while  act¬ 
ing  as  publisher  and  editor  of  the 
Fishers  Pioneer. 


JIM  CCRTIS.  56,  a  photographer  for 
the  Woodford  Sun  in  Kentucky  in  the 
1960s,  died  of  complications  from  lung 
cancer  Dec.  23.  He  ran  a  private  studio  and 
worked  in  state  government  for  a  time. 

JERRY  C.  DAVIS,  63,  a  former  edi¬ 
tor  and  columnist  at  the  Chicago  Sun- 
Times,  died  Dec.  17.  He  began  his  career 
at  the  paper  as  a  restaurant  critic  before 
becoming  real  estate  editor  in  1975. 
Later  he  wrote  a  column  on  commercial 
real  estate  and  began  a  real  estate 
awards  program. 

JACK  KISLING,  68,  who  spent  30  of 
his  45  Journalism  years  at  the  Denver 
Post,  died  of  brain  cancer  Dec.  27. 

He  started  at  the  Post  in  1 968  as  a  copy 
editor  and  rose  to  assistant  city  editor 
before  writing  for  its  Sunday  Empire 
magazine  from  1985  until  it  closed  12 
years  ago,  when  he  began  a  column. 

In  high  school,  he  was  a  Linotype  ap¬ 
prentice  at  the  Rocky  Ford  Gazette.  In 
1956,  he  bought  the  rural  weekly  Dove 
Creek  Press  and  published  it  “gradually 
growing  wiser  and  poorer,”  he  later 
wrote,  until  1960.  His  novel  The  Crow 
Flies  Crooked  won  the  Commonwealth 
Club  silver  medal  for  fiction  in  1966. 

VICTOR  A.  MODEER  SR.,  who 

started  at  the  St.  Joseph  News-Press  in 
Missouri  in  1934  as  a  classified  .sales¬ 
man  and  retired  in  1982  as  executive 
vice  president  and  business  manager, 
died  Dec.  14  at  his  daughter’s  home  in 
St.  Joseph. 

He  was  91  and  had  suffered  a  lengthy 
illness.  He  was  named  ad  manager  in 
1940  and  Joined  the  Army  Air  Corp.  in 
1942.  He  returned  as  ad  director  and  was 
promoted  to  business  manager  in  1967.  In 
retirement  he  was  a  director  of  the  St. 
Joseph  News-Press  Corp.  and  was  active 
in  newspaper  as.sociations. 

KENNETH  M.  WRIGHT,  75,  a  for¬ 
mer  sports  and  city  editor  at  The  Bis¬ 


E<S?P  AWARDS  ' 


Elected  for  induction  into  the  INDIANA 
JOURNALISM  HALL  OF  FAME: 
Marjorie  Smith  Blewett,  instructor  and 
placement  director  at  the  Indiana  Uni¬ 
versity  School  of  Journalism  in  Bloom¬ 
ington,  and  Jack  K.  Overmyer,  editor  and 
owner  of  The  Rochester  Sentinel.  The  cer¬ 
emony  is  scheduled  for  April  17  in 
Greencastle,  Ind. 

The  NATIONAL  PRESS  CLUB’S 
ROBIN  GOLDSTEIN  AWARD  for  re¬ 
gional  reporting  by  a  Washington  reporter 
goes  to  James  Rosen,  Wa.shington  corre¬ 
spondent  for  The  News  &  Observer, 
Raleigh,  N.C.,  for  his  diverse  and  well- 
crafted  work,  particularly  his  coverage  of 
tobacco  legislation  and  the  predicament 
of  black  family  farmers  in  North 
Carolina. 


Summit  Media  Partners  •  etc 


Management 
Consulting 


to  Media 
Companies 


•  Partners  2000 

•  LeaJersliip  Development 

•  Team  Development 

•  Process  Improvement 

•  Facilitator  Training 

•  Activity  Based  Costing 

•  Cost  of  Q  ua  lity 

E-mail:  inIo(«  smpllc.com 

Or  call:  (303)  526-7202 

Carmen  Lamar,  President 


www.mediainfo.com 


EDITOR  &  PUBLISHER  JANUARY  2.  1999 


15 


VIEWPOINT 


James  Wright  Brown 

CHAIRMAN  OF  THE  BOARD 
1912-1959 


PRESIDENT  Robert  U.  Brown  (ext  US] 
EDITOR  EMERITUS 

PUBLISHER  D.  Colin  Phillips  [ext  I  IT] 
ADVERTISING/RESEARCH 

PUBLISHER  Christopher  Phillips  (ext  1 16] 
CIRCULATION/PRO0UCT1ON 

EDITOR  Brian  L.  Steffens  (ext  240] 
SENIOR  VICE  PRESIDENT 
FOR  NEWS 

SENIOR  MAW.GING  EDITOR  Steve  Yahn  [ext  23S] 

MANAGING  EDITOR  George  Gamcau  [ext  223] 
MEWS  EDITOR  Kimberly  Schecit  [ext  236] 

EDITOR  Wendy  Giman  [ext  499] 

FREE  PAPER  PUBUSHER 

EDITOR 

MEDIAINFO.COM  Cart  Sollivan  [ext  222] 

Karim  Mostafa,  Asst,  [ext  233] 

ASSOCIATE  EDITORS  David  Astor  [ext  226] 

Robert  Neuwirth  ]ext  227] 

Joe  Nicholson  [ext  228] 

David  Noack  [ext  229] 

Jim  Rosenberg  [ext  224] 


Newspapers  are  approaching  1999  with  a  sense  of  dread,  fretting  out  loud  that  they 
can’t  possibly  pull  off  a  fifth  consecutive  year  of  prosperity.  Last  month’s 
Paine  Webber  media  conference  in  New  York  City  seemed  at  moments  positive¬ 
ly  funereal  as  one  chain  executive  after  another  repeated  the  Three  Noes  of  1999:  no 
Olympics,  no  elections,  no  Web  profits.  You  would  hardly  guess  that  back  home  accoun¬ 
tants  at  these  newspapers  were  booking  cash  flow  margins  upward  of  25%. 

This  is  a  good  time  to  remind  everyone  that  1998  wasn’t  supposed  to  be  so  hot,  either. 
Newsprint  prices  were  going  to  rise  again,  newspaper  property  sales  and  prices  were  going 
to  come  back  down  to  earth  and  the  classified  advertising  franchise  would  begin  to  move 
to  the  Web.  Now,  1998  was  not  a  problem-free  year  for  the  newspaper  business  —  but 
those  weren’t  the  problems  that  actually  emerged.  It’s  a  good  time  to  remind  everyone, 
too,  that  this  industry  continues  to  benefit  from  the  painful  restructuring  it  endured  during 
the  early  1990s  and  from  a  general  economic  climate  that  is  peculiarly  favorable  to  news¬ 
papers.  All  those  fundamentals  remain:  low  inflation,  lots  of  liquidity,  high  productivity, 
technological  innovation  and  continuing  consumer  confidence. 

Another  critical  fundamental  that  remains  in  place  is  an  awakened  newspaper  industry, 
facing  its  problems  head-on.  While  it  was  the  softer  ad  revenue  numbers  being  bandied 
about  that  captured  the  most  attention  at  the  PaineWebber  conference,  we  were  more 
impressed  by  the  breadth  and  depth  of  this  industry’s  investment  not  only  in  the  Web,  but 
in  color  capacity  and  quality.  Those  investments  are  already  beginning  to  pay  off. 
Consider  The  New  York  Times,  where  color  advertising  already  accounts  for  10%  of  total 
revenue  —  and  will  go  much  higher  in  1999  as  premiums  double  for  some  color  positions. 

One  more  fundamental  is  working  in  favor  of  newspapers:  The  creativity  of  the  indus¬ 
try’s  national  a.s.sociations.  In  1999,  the  Newspaper  Association  of  America.  American 
Society  of  Newspapers  Editors  and  others  will  be  rolling  out  projects  certain  to  help 
strengthen  newspaper 
online  classifieds,  read¬ 
ership,  diversity  and 
editorial  credibility. 

Newspapers  in  re¬ 
cent  weeks  have  been 
acting  like  the  cartoon 
coyote  who  has  chased 
the  roadrunner  off  the 
cliff  and  now  realizes 
he  is  about  to  plummet 
to  earth.  Given  the  state 
of  this  economy  and 
this  indu.stry  in  particu¬ 
lar,  newspapers  instead 
should  be  walking 
on  air. 


MIDWEST  EDITOR  Mark  Fiugerald  (312)  6414)041 


WASHINGTON  EDTrOR  Kelvin  Childs  (202)  662-7234 
WEST  COAST  EDITOR  ML.  Slein  (650)  322-7178 
CONTRIBUTING  EDITOR  Allan  Wolper  (212)  663-6614 

EDtT.  PROD.  Jennifer  S.  Waber  [exi  230] 
COORDINATOR 

EDITORIAL  Shqipe  Malushi  ]ext  351] 
SERVICES  COORDINATOR 


EDITORIAL  ASSISTANT  Joanne  Messina  (cxi  313] 
ART  DIRECTOR  HeclorW.  Marrero  [cxi  221] 

EDITORIAL  Robert  Rivera  [ext  220] 
PRODUCTION  MANAGER 
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ART/GRAPHIC  ASSISTANT  Lery  Lin  [ext  220] 

FPP  ART  DIRECTOR  Fermin  Fernandez  [ext  220] 

VICE  PRESIDENT  Dennis  O'NeUI  [ext  155] 
SALES/ADVERTISING 
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ASSOCIATE  Betsy  Maloney 
ADVERTISING  DIRECTOR  (301)656-5712 

NATIONAL  Robert  N.  Palios  [ext  157] 
ACCOUNTS  MANAGER 


REGIONAL  ADVERTISING 
MANAGERS 

NORTHEAST/NEW  ENGLAND  Richard  E  Ferreira 
(508)821-4670 

EAST/CANADA  Howard  E.  Flood  [ext  160] 

WEST/CANADA  Jill  Martin 

(831)625-6902 
CENTRAL  RanHxta  D.  Cox 
(303)333-9840 

MIDWEST  Michael  A.  Madden 
(312)6414)041 

ADVERTISING 

PRODUCTION  MANAGER  Jane  Brundage  [ext  166] 

Christina  Mason,  Asst  [ext  165] 

CLASSIFIED 

ADVERTISING  MANAGER  M.  Eileen  Long  [ext  295] 

Hazel  Pretiss,  Asst  [ext  295] 
Michele  Appello,  A^.  ]exl  295] 

CIRCULATION 

MARKETING  DIRECTOR  David  Williams  [ext  250] 

FULFILLMENT  MANAGER  MarieneHazzatd[ext25l] 

MIS  DIRECTOR  Ian  E  Anderson  [ext  300] 

PROMOTION  DIRECTOR  Lawrence  J.  Bimiagiel  [ext  150] 
Dermiston  B.owa  AssL  [ext  ISI] 
Lisa  Deutsch,  Asst  [ext  152] 

To  contact  us  via  e-mail, 
please  use  first  name  with  last  initial 
@mediai  nfo.com 


The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March  22,  1884;  Newspaperdom.  March  1892; 

The  Fourth  Estate.  March  1,  1894;  Editor  &  Publisher,  June  29,  1901;  Advertising,  June  22.  1925. 

OFFICES:  General:  II  W.  19th  St..  New  York.  NY  1001 1,  voice:  (212)675-4380;  Editorial  fax:  (212)  691-7287 
Advertising  fax:  (212)  929-1259;  Circulation:  (212)691-6939;  Corporate  e-mail:  edpub@mediainfo.com 
Web  Site:  hltp://www.mediainfo.com.  Chicago:  8  S.  Michigan  Ave.,  Suite  1601,  Chicago,  IL  60603;  (312)  641-0041 
fax  (312)  641-0043.  Mark  Fitzgerald.  Editor;  Michael  A.  Madden,  Midwest  Regional  Advertising  Manager 
Denver:  700  N.  Colorado  Blvd..  Suite  349,  Denver,  CO  80206;  (303)  333-9840;  fax  (303)  333-2924.  Ramona  D.  Cox 
Central  Regional  Advertising  Manager.  Washington:  National  Press  Building.  Suite  1128,  Washington.  DC  2(X)45 
(202)  662-7234;  fax  (202)  662-7223.  Kelvin  Childs,  Editor.  Palo  Alto:  101  Alma  Street,  #405.  Palo  Alto.  CA  94301 
(650)  322-7178;  fax  (650)  322-7178.  M  L.  Stein,  Editor.  Monterey:  177  Webster  St.,  Suite  A-294,  Monterey,  CA  93940 
(831)  625-6902;  fax  (831)  625-691 1.  Jill  Martin.  Western  Regional  Advertising  Manager. 
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®  1998  Albert  Facelly/Sipa  Press. 


"Taking  a  photograph  is  more  than  just  captunng  an  image.  It's  capturing  an  emotion.  With  Fujicolor  film.  I  get  the  accurate  detail 
and  fine  grain  that  do  exactly  that."  Albert  Facelly/Sipa  Press.  Fujicolor  Super  G  Plus  800. 


PHOTOJOURNALISM  IS  MORE  THAN 


®  1998  Susan  Ogrocki/Sipa  Press. 

"Fujicolor  film  lets  me  make  short  work  of  even  the  most  difficult  shooting  situations.  Its  exceptional  color  gradation  and  sharpness 
always  give  me  smooth  and  accurate  images.  And  when  you  add  its  outstanding  exposure  latitude,  no  shot  is  too  demanding.' 
Susan  Ogrocki/Sipa  Press.  Fujicolor  Super  G  Plus  400. 


®  i998  Malcolm  Linton/Gamma  Liaison. 

"When  I  travel  to  places  this  extreme.  I  don't  want  to  come  back  empty  handed.  Fujichrome  Astia  helps  make  sure  I  don't.  It 
provides  the  ultrafine  gram,  sharpness  and  rich  tone  reproduction  I  can  rely  on.'  Malcolm  Linton/Gamma  Liaison.  Fujichrome  Astia. 


BEING  IN  THE  RIGHT  PLACE 


(D  1998  Ian  Lloyd.  Fujichrome  Velvia. 

"When  you  see  a  lone  bicyclist  nding  beside  a  wall  of  fire,  you  know  immediately  that  it  could  make  a  powerful  photograph  -  but 
only  if  your  film  captures  it  accurately.  Velvia  gives  me  that  assurance.  It  offers  me  the  sharpest  detail  and  most  saturated  color." 
Ian  Lloyd.  Fujichrome  Velvia. 


®  1998  Walter  looss. 


"When  your  subject  doesn't  have  time  to  hang  around,  you  need  a  film  you  can  push.  For  this  picture.  I  pushed  one  stop 
and  still  got  the  shot  even  though  the  light  was  fading.  So  at  least  the  matadors  color  and  detail  were  never  in  jeopardy." 
Walter  looss.  Fujichrome  MS  100/1000  (RMS). 


r 


AT  THE  RIGHT  TIME 


T  ■ 


®  1 998  Heidi  Levine/Sipa  Press. 

■Photojournalists  sometimes  put  a  lot  on  the  line  to  get  a  shot.  Fujicolor  film  makes  sure  I  have  something  to  show  for  it.  Its  gram 
structure  and  color  reproduction  deliver  outstanding  images  in  just  about  any  kind  of  light.' 

Heidi  Levine/Sipa  Press.  Fujicolor  Super  G  Plus  200. 


I  Protessionj! 


Y ou  travel  to  the  far  corners  of  the  globe  just  to  get  the  one  photograph  that  tells  the  story.  You  cover  once  in  a  lifetime 
situations  -  and  have  only  a  split  second  to  record  the  moment.  But  after  all  you  go  through,  getting  the  shot  always  comes 
down  to  one  thing:  the  film.  Make  sure  your  efforts  don't  go  to  waste. 

Fujichrome  MS  100/1000  (RMS)  is  our  latest  professional  reversal  film.  It's  designed  to  be  successfully  pushed  from 
E.I.  100  to  E.I.  1000  without  experiencing  color  shifts,  so  you  can  be  confident  that  you'll  get  good  results  in  a  wide  range 
of  lighting  and  shooting  conditions.  Fujichrome  Astia  is  another  one  of  our  reversal  films.  It  features  ultra  fine  grain  and 
enhanced  sharpness  for  exceptional,  high-quality  images.  It  also  provides  unsurpassed  skin  tones,  accurate  color  and  rich 
tone  reproduction.  These  are  just  two  examples  from  our  full  line  of  Fujichrome  professional  films.  We  also  offer  a 
complete  line  of  Fujicolor  negative  films,  which  will  soon  include  our  new  Fujicolor  Press  400  and  Fujicolor  Press  800. 

In  photojournalism,  the  scenes  worth  capturing  usually  aren't  repeated.  With  Fujicolor  film,  you  won't  need  a 


second  chance.  For  more  information,  call  1  800  800  FUJI. 


www.fujifilm.com 


IT’S  ALSO  HAVING  THE  RIGHT  FILM. 
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Audit  boss 
defends  Canada 
reporting  shift 

After  reading  Jay  Schiller’s  Dec.  5 
commentary  (E&P,  “In  Canada,  ‘paid  cir¬ 
culation’  isn’t  what  it  used  to  be,”  p.  38),  I 
want  to  clarify  several  points  to  ensure 
your  readers  have  an  accurate  picture  of 
how  the  recently  revised  report  format  for 
the  Audit  Bureau  of  Circulations’  (ABC) 
Canadian  newspaper  members  was  devel¬ 
oped  and  what  it  means. 

As  we  discus.sed  with  Schiller  during  a 
lengthy  interview  on  Sept.  21,  it  is  not 
ABC’s  role  to  establish  the  prices  news¬ 
papers  charge  readers.  His  introductory 
paragraph  seemed  to  imply  otherwise, 
like  subsequent  comments  regarding  the 
possibility  of  smaller  newspapers  becom¬ 
ing  “all-you-can-eat  buffets”  for  their 
competitors. 

“Predatory”  pricing  and  related  issues 
are  the  concern  of  other  agencies,  such  as 
the  Federal  Trade  Commission  and 

50  YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  Publisher,  January  1, 1949 

The  U.S.  newspaper  industry  forges 
into  the  new  year  after  its  best  year  in 
history.  General  ad  volume  advanced 
about  10%  as  general  ad  revenue, 
including  auto,  surged  20%,  in  1948. 

And  expectations  are  for  better  busi¬ 
ness  in  1949,  as  po.st- World  War  II 
demand  has  marketers  busy  pitching 
new  washing  machines,  refrigerators, 
cars,  soapless  detergent  and  television 
receivers.  TV  is  an  experimental  adver¬ 
tising  medium. 

Despite  a  week-old  strike  by  140 
union  printers.  The  Miami  Herald 
continues  to  publish  with  the  help 
of  the  Miami  Daily  News  and  the 
largest  U.S.  newspaper  installation  of 
Teletypesetters. 

The  use  of  an  intelligent  woman  as 
advertising  solicitor  for  weekly  and 
mid-city  daily  newspapers  can  be  an 
advantage  to  most  newspaper  publish¬ 
ers,  National  Research  Bureau  Inc. 
says.  Of  1,000  newspaper  executives 
polled,  one  in  three  employed  female 
ad  representatives,  among  them  81% 
reported  good  or  excellent  results. 

www.mediainfo.com 


Canada’s  Competition  Bureau,  not  ABC. 

ABC’s  job  is  to  audit  the  circulation 
claims  of  publishers  to  the  standards 
which  the  industry  has  determined  best 
meet  the  collective  needs  of  advertisers, 
advertising  agencies  and  publishers. 
These  qualification  standards  are  not 
determined  by  ABC  staff,  but  by  the  ABC 
membership  through  feedback  from  indi¬ 
vidual  members,  industry  liaison  commit¬ 
tees  and  our  board  of  directors. 

While  the  democratic  process  of  seek¬ 
ing  member  input  and  consensus  may  not 
be  as  efficient  as  some  would  prefer,  it 
does  ensure  that  all  affected  parties  have 
an  opportunity  to  voice  their  opinions. 

Our  Canadian  constituents  have  clearly 
communicated  that  they  feel  this  change  is 
necessary,  and  ABC  has  responded 
accordingly. 

While  it  is  evident  that  Schiller  does  not 
agree,  the  vast  majority  of  those  who  actu¬ 
ally  buy  and  sell  newspaper  advertising  in 
Canada  believe  differently.  It  might  have 
been  useful  to  include  the  opinions  of 
some  Canadian  media  buyers  and  sellers 
in  the  article. 

It  is  important  to  note  that  ABC’s 
revised  Canadian  format  clearly  delin¬ 
eates  between  circulation  paid  at  50%  or 
more  of  basic  price  and  circulation  paid  at 
less  than  50%  of  basic  price.  It  also  details 
sales  by  each  price  point  for  copies  .sold  at 
less  than  50%  of  basic,  including  a  penny. 
This  gives  advertisers  the  full  disclosure 
they  feel  is  necessary  to  make  informed 
media  buying  decisions  in  Canada. 

We  agree  that  newspaper  rates  affect 
the  audit  program,  which  is  a  function  of 
the  audit  trail  and  the  audit  economics.  As 
a  result,  Canadian  newspapers  that  choose 
to  sell  copies  at  or  diminimous  prices  will 
see  the  intensity  of  their  audit  increase 
accordingly.  However,  it  is  clearly  against 
ABC  rules  for  newspapers  to  “buy  their 
own  circulation,”  and  these  copies  will  not 
be  counted. 

Finally,  it  seems  unfair  to  criticize 
ABC  for  both  taking  a  course  of  action 
and  for  “lagging  behind  other  audit 
firms”  in  doing  so.  If  Schiller  believes 
ABC  will  become  less  effective  by  issu¬ 
ing  statements  with  combined  distribu¬ 
tion  of  paid  and  unpaid  copies  on  the  first 
page,  then  shouldn’t  auditing  organiza¬ 
tions  that  have  a  history  of  such  practices 
be  criticized  as  well? 

Michael  J.  Lavery 
president  and  managing  director. 
Audit  Bureau  of  Circulations, 
Schaumburg,  Ill. 


Central:  Rates 
not  set  for  ’99 

In  a  Dec.  12  article  {E&P,  “Perform¬ 
ance  anxiety  prevails  at  PaineWebber  me¬ 
dia  gathering,  p.  9),  Robert  Neuwirth  cor¬ 
rectly  begins  his  summary  of  Central 
Newspapers  presentation  at  the  Paine¬ 
Webber  Media  Conference  by  stating  that 
we  were  prevented  from  making  any  pre¬ 
dictions  for  1999  because  a  Pulliam 
Family  Trust  is  selling  shares.  But  he  goes 
on  to  state  that  our  advertising  rates 
should  rise  between  2%  and  6%  in  1999. 
This  point  needs  clarification. 

Our  planned  remarks  contained  no 
information  with  respect  to  1999  rate  in- 
"reases.  In  response  to  a  question  from  the 
audience,  it  was  stated  that  our  advertising 
rate  negotiations  were  staggered  through¬ 
out  the  year,  and  that  recent  increases  have 
been  in  the  2%  to  6%  range.  Some  of 
these  agreements  extend  into  1999.  This 
was  not  a  statement  or  a  prediction  that 
overall  rates  would  increase  by  that 
amount  in  1999. 

One  point  of  amplification:  The  final 
paragraph  on  Central  indicated  that  the 
Pulliam  proportion  of  the  total  number  of 
shares  out.standing  has  been  cut  to  Just 
33%.  In  terms  of  the  economic  value  of 
our  shares,  this  is  true.  But  in  terms  of  vot¬ 
ing  control,  the  Pulliam  family  controls 
approximately  90%  of  the  total  voting 
power  of  the  company. 

Thomas  K.  MacGillivray 
vice  president/chief  financial  officer. 
Central  Newspapers  Inc., 
Indianapolis,  Ind. 

Clarification 

Due  to  an  editing  error,  a  story  (“U.S. 
scribes  stay  home:  Castro,”  Oct.  31,  p.  8) 
about  U.S.  editors  visiting  Cuba  referred 
ambiguously  to  Ca.stro’s  expulsion  of  the 
Associated  Press.  It  took  place  in  1969,  a 
decade  after  the  communist  revolution. 

Amplification 

Scheduled  to  deliver  the  keynote  address 
to  the  Newspaper  Association  of  America’s 
SuperConference  post-press  segment.  Or¬ 
lando  Sentinel  president  and  publisher 
John  P.  Puemer  was  to  have  taken  over  for 
MediaNews  Group  CEO  William  Dean 
Singleton  {E&P,  Dec.  19,  p.  10).  But  in  yet 
another  change,  Corbin  A.  Wyant,  Naples 
(Fla.)  Daily  Nevis  president  and  publisher, 
will  take  the  podium,  NAA  now  says. 
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1999 


GET  BOTH  BOOKS  TOO  ONLY  $119 


Save  $45  off  the  single-edition  price!  And  receive  an  additional 
5%  off  your  current  order  and  all  future  orders  if  you  place  a 
standing  order  for  the  combined  set!! 

These  two  references  supply  you  with  all  the  data  you  need  for 
dailies  worldwide  and  weeklies  and  speciality  newspapers  in  the 
US  and  Canada,  including:  shoppers,  alternative,  ethnic,  military, 
religious,  parenting,  real  estate,  and  senior  publications. 

You  get  all  the  contacts,  circulation  data,  ad  rates,  special  edi¬ 
tions  PLUS  mechanical  specs,  commodity  consumption,  installed 


equipment,  Web  site/e-mail  addresses,  all  syndicates,  associa¬ 
tion  addresses  and  phone  numbers,  Canadian  publications,  AND 
in  the  E&P INTERNATIONAL  YEAR  BOOK  a  unique  industry 
buyer's  section. 

If  you  are  a  publisher,  you  HAVE  to  know  the  competition,  no  mat¬ 
ter  what  their  stripe.  That's  why  we've  bundled  both  books 
together  at  a  special  rate. 

Save  $45  by  ordering  your  Year  Books  in  this  combination  offer. 
ORDER  TODAY! 


□  YES!  Please  rush  me  the  E&P  Year  Book  set.  I'll  receive  the  1998  editions  of  the  E&P  International  Year  Book 
(Including  the  current  Who's  Where  directory  of  listed  professionals  in  the  Year  Book)  AND  the  E&P/Free  Paper  Publisher 
Community,  Specialty  &  Free  Publications  Year  Book.  I  enclose  my  payment  for  $179  - 1  save  $45! 

□  Enter  my  Standing  Order.  My  payment  for  $169  is  enclosed.  I  will  receive  my  Year  BOOK  set  each  year  automatically 
along  with  your  bill  in  May.  I  save  5% 

Name  Comoan 


□  Check  enclosed  (payable  to:  Editor  &  Publisher)  $US  drawn  on  U.S.  banks  only. 

□  Charge  my  □  Visa  □  MC  □  AMEX# _ 

Signature _ 


J  all  credit  card  orders) 


Payment  must  accompany  all  orders.  CA,  CO,  DC,  MA,  NY  and  Canada  residents,  please  add  appropriate  sales  tax. 
Mail  your  order  to  Editor  &  Publisher,  11  West  19th  Street,  New  York,  NY  10011-4234. 
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THE  STATE  OF  THE 
NEWSPAPER  INDUSTRY 


Papers  get  tougl^v  *'  ’ 
circulation,  readefship^ 
and  production  efficiency 

\  *  BV  MARK  FITZGERALD 


’Ml 


’’W  "J^hen  newspaper  executives  get  back  to  their  offices 

m  Monday,  they’ll  find  their  desk  calendars 

m#  nearly  blank  —  and  their  to-do  lists  full.  Missing 
▼  ▼  from  the  calendar  in  1999  are  two  sure-fire  adver¬ 

tising  events.  There  will  be  no  Olympics  or  national  elections.  The 
r  good  news  is  that  there  are  no  scheduled  increases  in  the  cost  of 

I  newsprint,  which  is  likely  to  stay  flat  throughout  the  year. 

The  to-do  list,  on  the  other  hand,  is  crowded  —  all  the  tasks  marked  urgent.  At  the  top  of  the  list: 
Protect  the  classified  advertising  franchise  against  ever-stronger  non-newspaper  Internet  competition; 
grow  circulation,  readership  and  profit  matpns;  increase  production  efficiency  and  color  capacity; 
trim,  diversify  and  train  the  work  force;  stop  the  erosion  of  newspaper  credibility;  and  decide  whether 
you  want  to  buy  your  neighbor’s  paper  —  or  sell  your  own.  see  Leaner  &  Meaner  on  page  34 
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I  THE  STATE  OF  THE 


I  NEWSPAPER  INDUSTRY 


by  Raghavan  Mayur  and  Steve  Yahn 


o  a  startling  degree,  editors  and 
publishers  across  the  country  often 
agree  with  even  their  harshest  crit¬ 
ics,  according  to  an  exclusive  E&P/ 
Technometrica  Institute  of  Policy  and 
Politics  (TIPP)  Newspaper  Poll. 

When  asked  if  press  coverage  is  often 
too  cynical,  51.7%  say  they  agree  and 
6.7%  strongly  agree.  Is  the  press  often  too 
adversarial?  Yes,  agree  37.5%  with  another 
5%  agreeing  strongly.  Does  the  press  tend 
to  favor  coverage  of  politics  and  personali¬ 
ties  over  policies  and  public  issues?  Yes, 
say  52.5%,  with  another  13.3%  agreeing 
strongly. 

So  is  the  press  on  the  defensive? 

Not  at  all.  Asked  if  over  the  next  five 


Q:  Do  you  believe  the  newspaper  industry  is 
stronger,  about  the  same,  or  weaker  today? 

Profitability  Picture 

About  the 

Date  Stronger  same  Weaker 

^98  37.5%  45.8%  10.8% 

'97  60.0%  24.7%  9.4% 

Ad  Outlook 

About  the 

_ Date  Stronger  same  Weaker 

'98  34.2%  45.5%  14.2% 

'97  51.0%  30.6%  12.2% 

Circulation  & 
Readership  Action 

Respondents  on  newspaper's  experience  in 
the  past  twelve  months. 

Remained 


years  they  believe  that  traditional  newspa¬ 
per  industry  (ink  on  paper)  will  in  general 
be  better,  worse,  or  about  the  same  as 
today,  28.3%  of  the  editors  and  publishers 
responding  say  better,  42.5%  say  about  the 
same,  and  23.3%  say  worse. 

But  a  roaring  enthusiasm  for  Web-driven 
opportunities  (see  graphs  on  opposite  page) 


Date 

Increased 

same 

Decreased 

CIRCULATION 

■98 

46.8% 

17.5% 

35.8% 

'97 

49.8% 

21.6% 

26.7% 

READERSHIP 

'98 

50.0% 

30.0% 

18.3% 

'97 

49.0% 

34.1% 

14.5% 

SUBSCRIPTION 

'98 

28.8% 

70.8% 

2.5% 

PRICE 

'97 

31.4% 

16.7% 

2.0% 

SINGLE  COPY 

'98 

10.0% 

85.8% 

3.3% 

PRICE 

'97 

16.5% 

79.2% 

2.4% 

Editors,  Publishers  Often  Agree  With  Critics 

The  extent  of  your  agreement  or  disagreement  with  each  of  the  following  statements. 


Date 

Disagree 

Strongly 

Disagree 

Agree 

Agree 

Strongly 

Press  coverage  is  often  too  cynical 

12/98 

12/97 

2.5% 

3.5% 

33.3% 

38.5% 

51 .7% 
49.0% 

8.3% 

6.7% 

Press  coverage  of  events  is  often  inaccurate 

12/98 

12/97 

13.3% 

18.0% 

65.0% 

59.2% 

14.2% 

15.7% 

0.8% 

2.4% 

The  press  is  often  too  adversarial 

12/98 

12/97 

3.3% 

9.0% 

45.0% 

43.1% 

37.5% 

34.1% 

5.0% 

5.5% 

Press  coverage  of  important  events 
tends  to  be  shallow  and  inadequate 

12/98 

12/97 

9.2% 

10.2% 

52.5% 

38.0% 

27.5% 

36.0% 

5.3% 

9.8% 

The  press  tends  to  favor  sensationalism 
or  “tabloidism” 

12/98 

12/97 

13.3% 

15.7% 

54.2% 

50.6% 

25.0% 

28.6% 

3.3% 

2.7% 

The  press  tends  to  favor  coverage  of  politics 
&  personalities  over  policies  &  public  issues 

12/98 

12/97 

5.0% 

2.0% 

23.3% 

26.6% 

59.2% 

52.5% 

8.3% 

13.3% 

The  news  media  not  only  reports  but 
often  fuels  and  drives  political  controversy 

12/98 

12/97 

2.5% 

2.0% 

16.7% 

19.2% 

67.5% 

61.6% 

10.0% 

13.7% 

The  latest  poll  was  conducted  between  December  7,  1998  and  December  15,  1998.  A  total  of  120  editors  and  publishers 
participated  in  this  survey.  Last  year,  255  participated.  Users  of  any  of  these  results  should  properly  attribute  this  copyright¬ 
ed  information  to  “E&P/TIPP  Newspaper  Poll.”  Technometrica  is  based  in  Oradell,  N.J. 


Outlook  For 
Next  5  Years 


Q:  Over  the  next  five  years  do  you  believe  that 
the  traditional  newspaper  industry  (ink  on 
paper)  will  in  gener¬ 
al  be  better, 
worse  or  about 
the  same  as  it 
is  now? 


Not  sure  3.3% 
No  answer  2.6% 


more  than  makes  up  for  more  modest  expec¬ 
tations  about  traditional  print  products. 

In  the  key  category  of  profitability, 
respondents'  mid-December  outlook  for 
this  measure  at  their  own  newspaper  was 
“stronger”  than  five  years  ago  among 
58.3%  of  the  group  (vs.  76.1%  in  the  same 
year-earlier  period). 

Assessing  the  outlook  for  advertising 
revenue  at  their  own  newspaper  on  the  eve 
of  the  new  year,  nearly  two-thirds  (63.3%  ) 
of  the  respondents  believe  the  ad  intake 
will  be  stronger  than  five  years  ago.  Late 
last  year,  nearly  three-quarters  (74.1%) 
polled  answered  “stronger.” 

Curiously,  when  asked  about  the  health  of 
the  newspaper  industry  as  a  whole  in  these 
categories  vs.  the  health  of  their  own  paper, 
a  striking  percentage  thought  the  hometown 
team  would  outpace  the  national  averages. 

Looking  at  the  industry  as  a  whole,  only 
37.5%  see  a  stronger  profitability  picture  for 
the  indu.stry  compared  with  five  years  ago. 
vs.  58.3%  at  their  own  paper.  Similarly, 
looking  at  ad  revenue  prospects,  only  34.2% 
answered  “stronger”  for  the  industry  as  a 
whole,  vs.  63.3%  at  their  own  paper. 

In  the  all-important  categories  of  circula¬ 
tion  and  readership,  respondents  expressed 
confidence  in  their  current  and  future  con¬ 
dition.  Asked  about  their  newspaper's  expe¬ 
rience  in  the  past  year  on  the  circulation 
front,  45.8%  say  circulation  increased  over 
the  past  year  (vs.  49.8%  in  the  same  year- 
earlier  period). 

Readershipwise,  50%  say  this  key  mea¬ 
sure  increased  in  the  previous  year  (vs. 
49%  in  the  same  year-earlier  period). 

When  it  comes  to  subscription  policies 
and  practices,  46.8%  say  they  increased 
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circulation  in  the  past  year,  vs.  a  49.8% 
rate  a  year  ago. 

Interestingly.  28.8%  of  those  polled 
increased  their  subscription  price  in  the 
year  ended  this  December,  vs.  3 1 .4%  at  the 
same  time  a  year  ago. 

Venturing  into  the  realm  of  quality  and 
impact  of  editorial  content,  the  editors  and 
publishers  were  asked  if  they  thought  edito¬ 
rial  influence  on  their  readership  has  been 
higher,  lower  or  about  the  same  today  as 


compared  with  five  years  ago.  Their  answer: 


’98 

'97 

Higher 

33.3% 

36.1% 

Lower 

10.0% 

6.3% 

About  the  same 

50.0% 

48.2% 

Not  sure 

5.0% 

7.1% 

No  answer 

1.7% 

2.4% 

When  it  comes  to  the  matter  of 
trust  and  confidence,  respondents  were 
continued  on  pai>e  22 


Current  health  of 
newspapers 


(Percent  of  Respondents  who  consider  their 
newspaper  sronger  compared  to  5  years 
ago. 


Profitability 

Advertising  Revenue 

Stability  of  Production  Costs 
37% 


58% 

63% 


Stability  of  Material  Costs  27% 


Staffing  of  Professionals 

47% 

Quality  of  Reporting 

5 

Editorial  Quality 
Technical  Innovation 


64% 

63% 


Bottom-line 

pressures 

Are  bottom-line  (budgetary)  pressures  in 
your  news/editorial  department  today  high¬ 
er,  lower,  or  about  the  same  compared  with 
5  years  ago? 


Higher 


Lower 


16% 


11% 


About  the  same 


43% 

■46% 


38% 

■■I  41% 


|1% 


No  answer 
2% 


ll% 


1996 
■  1997 


No-endorsement  policy  takes  many  forms 


The  notion  of  not  endorsing  political 
candidates  was  given  credence,  and 
some  definition,  in  the  E&P/Techno- 
metrica  Institute  of  Policy  and  Politics 
survey  of  editors  and  publishers  around 
the  country. 

Ten  of  the  120  re.spondents  (8.3%) 
say  their  paper  does  not  endorse  politi¬ 
cal  candidates. 

Asked  what  was  the  primary  reason 
for  this  policy,  responses  ranged  from 
“We  believe  the  people  should  make  up 
their  own  minds,”  to  “We’re  testing  a  no¬ 
endorsement  policy.” 

Another  respondent  said  that  a  no¬ 
endorsement  policy  was  instituted  to 


underscore  that  objectivity  in  all  ways 
was  the  hallmark  of  his  or  her  newspaper. 

"Our  advisory  board  urged  neutrality 
in  the  face  of  candidates  who  were 
Judged  unworthy,”  said  another 
respondent. 

The  theme  of  arming  the  people  with 
facts  and  letting  them  make  their  own 
political  decisions  was  cited  by  several 
respondents. 

“It’s  presumptuous  to  tell  readers  how 
to  vote,”  one  said. 

Said  another:  “We  write  pro  and  con 
on  each  candidate  to  provide  informa¬ 
tion  that  helps  all  voters  make  a  rea¬ 
soned  decision.” 


Q:  Do  you  operate  a  Web  site? 

No  aniiwer  0%  No  answer  1% 


1998  1997 

Q:  Do  your  have  a  separate  Web  staff? 

No  answer  3%  No  answer  1% 


1998  1997 


Breakthrough  year 
seen  for  Web  sites 

The  E&P/TIPP  Newspaper  Poll 
leaves  little  doubt  that  a  positive 
experience  with  the  Web  in  1998  has 
led  newspapers  to  up  the  ante  in 
1 999.  Encouragingly  for  the  industry, 
the  word  “profit”  is  heard  more  and 
more. 


Q:  Is  your  Web  site  profitable? 


1998 


1997 


Q:  Do  you  plan  to  increase  the  budget  devoted 
to  your  Web  site  over  the  next  year? 

No  answer  11%  No  answer  12% 


1998 


Q:  By  what  percentage  do  you  plan  to  increase 
the  budget  devoted  to  your  Web  site  over  the 
next  year? 


Less  than  10% 


21%  to  30% 


31%  to  40% 
4 

■  2 

41%  to  50% 
2 


■3 

Over  50% 


No  answer 


1988 
■  1987 


■  22 
21 
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NEWSPAPER  INDUSTRY 


by  Raghavan  Mayur  and  Steve  Yahn 


’99:  A  year  of  guard 


Keenly  aware  of  a  growing  crowd  of  critics, 
nation’s  editors,  publishers  remain  undaunted 


To  a  startling  degree,  editors  and 
publishers  across  the  country  often 
agree  with  even  their  harshest  crit¬ 
ics,  according  to  an  exclusive  E&P/ 
Technometrica  Institute  of  Policy  and 
Politics  (TIPP)  Newspaper  Poll. 

When  asked  if  press  coverage  is  often 
too  cynical,  51.7%  say  they  agree  and 
6.7%  strongly  agree.  Is  the  press  often  too 
adversarial?  Yes,  agree  37.5%  with  another 
5%  agreeing  strongly.  Does  the  press  tend 
to  favor  coverage  of  politics  and  personali¬ 
ties  over  policies  and  public  issues?  Yes, 
say  52.5%,  with  another  13.3%  agreeing 
strongly. 

So  is  the  press  on  the  defensive? 

Not  at  all.  Asked  if  over  the  next  five 
years  they  believe  that  traditional  newspa¬ 
per  industry  (ink  on  paper)  will  in  general 
be  better,  worse,  or  about  the  same  as 
today,  28.3%  of  the  editors  and  publishers 
responding  say  better,  42.5%  say  about  the 
same,  and  23.3%  say  worse. 

But  a  roaring  enthusiasm  for  Web-driven 
opportunities  (see  graphs  on  opposite  page) 


Q:  Do  you  believe  the  newspaper  industry  is 
stronger,  about  the  same,  or  weaker  today? 

Profitability  Picture 


Date 

Stronger 

About  the 
same 

Weaker 

'98 

’97 

37.5% 

60.0% 

45.8% 

24.7% 

10.8% 

9.4% 

Ad  Outlook 

Date 

stronger 

About  the 
same 

Weaker 

*98 

’97 

34.2% 

51.0% 

45.5% 

30.6% 

14.2% 

12.2% 

Circulation  & 
Readership  Action 


Respondents  on  newspaper’s  experience  in 
the  past  twelve  months. 

Remained 


Date 

hKreesed 

same 

Decreased 

aRCULATION 

'98 

46.8% 

17.5% 

35.8% 

■97 

49.8% 

21.6% 

26.7% 

READERSHIP 

’98 

50.0% 

30.0% 

18.3% 

•97 

49.0% 

34.1% 

14.5% 

SUBSCRIPTION 

’98 

28.8% 

70.8% 

2.5% 

PRICE 

’97 

31.4% 

16.7% 

2.0% 

SINGLE  COPY 

’98 

10.0% 

85.8% 

3.3% 

PRICE 

’97 

16.5% 

79.2% 

2.4% 

Editors,  Publishers  Often  Agree  With  Critics 

The  extent  of  your  agreement  or  disagreement  with  each  of  the  following  statements. 


Date 

Disagree 

Strongly 

Disagree 

Agree 

Agree 

Strongly 

Press  coverage  is  often  too  cynical 

12/98 

12/97 

2.5% 

3.5% 

33.3% 

38.5% 

51.7% 

49.0% 

8.3% 

6.7% 

Press  coverage  of  events  is  often  inaccurate 

12/98 

12/97 

13.3% 

18.0% 

65.0% 

59.2% 

14.2% 

15.7% 

0.8% 

2.4% 

The  press  is  often  too  adversarial 

12/98 

12/97 

3.3% 

9.0% 

45.0% 

43.1% 

37.5% 

34.1% 

5.0% 

5.5% 

Press  coverage  of  important  events 
tends  to  be  shallow  and  inadequate 

12/98 

12/97 

9.2% 

10.2% 

52.5% 

38.0% 

27.5% 

36.0% 

5.3% 

9.8% 

The  press  tends  to  favor  sensationalism 
or  “tabloidism" 

12/98 

12/97 

13.3% 

15.7% 

54.2% 

50.6% 

25.0% 

28.6% 

3.3% 

2.7% 

The  press  tends  to  favor  coverage  of  politics 
&  personalities  over  policies  &  public  issues 

12/98 

12/97 

5.0% 

2.0% 

23.3% 

26.6% 

59.2% 

52.5% 

8.3% 

13.3% 

The  news  media  not  only  reports  but 
often  fuels  and  drives  political  controversy 

12/98 

12/97 

2.5% 

2.0% 

16.7% 

19.2% 

67.5% 

61.6% 

10.0% 

13.7% 

The  latest  poll  was  conducted  between  December  7,  1998  and  December  15,  1998.  A  total  of  120  editors  and  publishers 
participated  in  this  survey.  Last  year,  255  participated.  Users  of  any  of  these  results  should  properly  attribute  this  copyright¬ 
ed  information  to  “E&P/riPP  Newspaper  Poll."  Technometrica  is  based  in  Oradell,  N.J. 


Outlook  For 
Next  5  Years 


Q:  Over  the  next  five  years  do  you  believe  that 
the  traditional  newspaper  industry  (ink  on 
paper)  will  in  gener¬ 
al  be  better, 
worse  or  about 
the  same  as  it 
is  now? 


No  answer  2.6% 


more  than  makes  up  for  more  modest  expec¬ 
tations  about  traditional  print  products. 

In  the  key  category  of  profitability, 
respondents’  mid-December  outlook  for 
this  measure  at  their  own  newspaper  was 
“stronger”  than  five  years  ago  among 
58.3%  of  the  group  (vs.  76.1%  in  the  same 
year-earlier  period). 

Assessing  the  outlook  for  advertising 
revenue  at  their  own  newspaper  on  the  eve 
of  the  new  year,  nearly  two-thirds  (63.3%) 
of  the  respondents  believe  the  ad  intake 
will  be  stronger  than  five  years  ago.  Late 
last  year,  nearly  three-quarters  (74.1%) 
polled  answered  “stronger.” 

Curiously,  when  asked  about  the  health  of 
the  newspaper  industry  as  a  whole  in  these 
categories  vs.  the  health  of  their  own  paper, 
a  striking  percentage  thought  the  hometown 
team  would  outpace  the  national  averages. 

Looking  at  the  industry  as  a  whole,  only 
37.5%  see  a  stronger  profitability  picture  for 
the  industry  compared  with  five  years  ago, 
vs.  58.3%  at  their  own  paper.  Similarly, 
looking  at  ad  revenue  prospects,  only  34.2% 
answered  “stronger”  for  the  industry  as  a 
whole,  vs.  63.3%  at  their  own  paper. 

In  the  all-important  categories  of  circula¬ 
tion  and  readership,  respondents  expressed 
confidence  in  their  current  and  future  con¬ 
dition.  Asked  about  their  newspaper’s  expe¬ 
rience  in  the  past  year  on  the  circulation 
front,  45.8%  say  circulation  increased  over 
the  past  year  (vs.  49.8%  in  the  same  year- 
earlier  period). 

Readershipwise,  50%  say  this  key  mea¬ 
sure  increased  in  the  previous  year  (vs. 
49%  in  the  same  year-earlier  period). 

When  it  comes  to  subscription  policies 
and  practices,  46.8%  say  they  increased 
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circulation  in  the  past  year,  vs.  a  49.8% 
rate  a  year  ago. 

Interestingly,  28.8%  of  those  polled 
increased  their  subscription  price  in  the 
year  ended  this  December,  vs.  3 1 .4%  at  the 
same  time  a  year  ago. 

Venturing  into  the  realm  of  quality  and 
impact  of  editorial  content,  the  editors  and 
publishers  were  asked  if  they  thought  edito¬ 
rial  influence  on  their  readership  has  been 
higher,  lower  or  about  the  same  today  as 


compared  with  five  years  ago.  Tlieir  answer; 


’98 

'97 

Higher 

33.3% 

36.1% 

Lower 

10.0% 

6.3% 

About  the  same 

50.0% 

48.2% 

Not  sure 

5.0% 

7.1% 

No  answer 

1.7% 

2.4% 

When  it  comes  to  the  matter  of 
trust  and  confidence,  respondents  were 
continued  on  page  22 


Current  health  of 
newspapers 


(Percent  of  Respondents  who  consider  their 
newspaper  sronger  compared  to  5  years 
ago. 


stability  of  Production  Costs 
37% 


63% 


llity  of  Material  Costs 


27% 


Bottom-line 

pressures 

Are  bottom-line  (budgetary)  pressures  in 
your  news/editorial  department  today  high¬ 
er,  lower,  or  about  the  same  compared  with 
5  years  ago? 


41% 


f 

I 


ot  sure 
1% 

1% 


■  2% 
ll% 


■  isee 

■  1967 


No-endorsement  policy  takes  many  forms 


The  notion  of  not  endorsing  political 
candidates  was  given  credence,  and 
some  definition,  in  the  E&P/Techno- 
metrica  Institute  of  Policy  and  Politics 
survey  of  editors  and  publishers  around 
the  country. 

Ten  of  the  120  respondents  (8.3%) 
say  their  paper  does  not  endorse  politi¬ 
cal  candidates. 

Asked  what  was  the  primary  reason 
for  this  policy,  responses  ranged  from 
“We  believe  the  people  should  make  up 
their  own  minds,”  to  “We’re  testing  a  no¬ 
endorsement  policy.” 

Another  respondent  said  that  a  no¬ 
endorsement  policy  was  instituted  to 


underscore  that  objectivity  in  all  ways 
was  the  hallmark  of  his  or  her  newspaper. 

“Our  advisory  board  urged  neutrality 
in  the  face  of  candidates  who  were 
judged  unworthy,”  said  another 
respondent. 

The  theme  of  arming  the  people  with 
facts  and  letting  them  make  their  own 
political  decisions  was  cited  by  several 
respondents. 

“It’s  presumptuous  to  tell  readers  how 
to  vote,”  one  said. 

Said  another:  “We  write  pro  and  con 
on  each  candidate  to  provide  informa¬ 
tion  that  helps  all  voters  make  a  rea¬ 
soned  decision.” 


Q;  Do  you  operate  a  Web  site? 

No  answer  0%  No  answer  1% 


1998 


1997 


Q:  Do  your  have  a  separate  Web  staff? 


No  answer  3% 


No  answer  1% 


1998 


1997 


Breakthrough  year 
seen  for  Web  sites 

The  E&P/TIPP  Newspaper  Poll 
leaves  little  doubt  that  a  positive 
experience  with  the  Web  in  1 998  has 
led  newspapers  to  up  the  ante  in 
1 999.  Encouragingly  for  the  industry, 
the  word  “profit”  is  heard  more  and 
more. 


Q:  is  your  Web  site  profitable? 


1998  1997 


Q:  Do  you  plan  to  Increase  the  budget  devoted 
to  your  Web  site  over  the  next  year? 

No  answer  11%  No  answer  12% 

1998  1997 


Q:  By  what  percentage  do  you  plan  to  increase 
the  budget  devoted  to  your  Web  site  over  the 
next  year? 


No  increase 

^■17 

10%  to  20% 

■  22 

^■23 

§■■■■8 

31%  to  4C% 

iB4 

■  1666 

■  2 

■  1967 

41%  to  50% 


I  2 

■3 

Over  50% 


No  anewer 


■  22 
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Rallying  cry:  Innovate  or  die 

From  circulation  drives,  to  more  local  reporting 


asked  to  assess  the  level  of  popular 
trust  and  confidence  in  newspapers. 
Their  reply: 


’98 

’97 

Very  high 

0.8% 

0.8% 

High 

23.3% 

12.2% 

Moderate 

53.3% 

51.4% 

Low 

20.0% 

31.4% 

Very  low 

1.7% 

2.7% 

Not  sure 

- 

- 

No  answer 

0.8% 

1.6% 

Lastly,  when  asked  if  they  thought  that 
newspapers  have  too  much  influence  over 
the  political  process,  the  editors  and  pub¬ 
lishers  polled  said: 

’98 

’97 

Too  much  influence  4.2% 

4.7% 

Too  little  influence 

15.8% 

22.4% 

Right  amount 

70.0% 

63.1% 

Not  sure 

5.0% 

7.5% 

No  answer 

5.0% 

2.4% 

Good 

work  habits 

In  keeping  with  the  long- 
held  “Front  Page”  stereotype 
of  the  endlessly-suffering  editor 
whose  home  is  in  the  news¬ 
room,  editors  and  publishers  in 
the  E&P/TIPP  poll  speak  for 
themselves: 

Longer  Days  & 

Longer  Weeks 


Stress  levels 

Q:  How  would  you  rate  job-related  stress  in 
your  news/editorial  department  today? 

’98  ’97 

Veiy  stressful  16.7%  16.9% 

Somewhat  stressful  68.3%  74.5% 

Neutral  13.3%  4.7% 

Not  very  stressful  —  2.4% 

Not  at  all  stressful  0.8% 

No  answer  0.8%  1 .6% 


Amid  the  flurry  of  competition 
among  newspapers  to  provide  the 
quickest  and  the  slickest  coverage 
of  Washington  sex  scandals,  several  editors 
and  publishers  who  responded  to  the 
E&P/TIPP  poll  discussed  their  views  on 
refocusing  attention  on  local  community 
coverage,  fostering  staff  cooperation,  and 
avoiding  source  pitfalls. 

LOCAL  REPORTING 

As  newspapers  report  contemporary 
issue  stories,  they  are  losing  touch  with 
their  local  communities,  Rex  Smith,  editor 
of  the  Times  Union  in  Albany,  N.Y.,  says. 
The  Times  Union  has  tried  to  buck  that 
trend  by  launching  two  stand-alone  sec¬ 
tions  this  year  that  report  local  news  for 
individual  counties. 

“In  our  effort  to  shape  stories  that  are 
relevant  and  broad,  we  have  lost  the  con¬ 
nection  to  the  very  local  communities  of 
interest,”  Smith  says.  “We  have  substituted 
interesting  issue  stories  about  the  way  peo¬ 
ple  lead  their  lives  for  the  community  news 
people  need  from  their  local  papers.” 

TEAM  SELLING 

John  Roberts,  president  and  publisher  of 
The  Victoria  (Texas)  Advocate,  says  his 
paper  transformed  its  sales  department 
recently  to  a  five-team  staff  of  three-mem¬ 
ber  teams.  Each  team  features  two  sales¬ 
people  and  a  creative  services  person  who 
not  only  creates  the  ads,  but  also  deals 
directly  with  the  accounts,  calling  them  to 
set  up  appointments  for  the  salespeople 
and  discussing  the  ads. 

“Bringing  them  into  a  team  makes  them 
more  self-directed  and  motivated  to  devel¬ 
op  ads  because  they  talk  directly  to  adver¬ 
tisers,”  Roberts  says. 

They  can  also  direct  their  creativity  to 
securing  new  advertisers.  “They  may  see  a 
new  ousiness  on  the  way  to  work,  suggest 
it  as  a  potential  advertiser,  and  create  spec 
ads  that  salespeople  use  to  bring  in  the 
business,”  Roberts  says. 

The  paper  eliminated  the  position  of 
retail  advertising  manager  and  replaced  it 
with  two  team  leaders,  Roberts  says. 
BUILDING  CIRCULATION 
The  best  way  to  boost  circulation  is  by 
providing  a  quality  paper,  not  offering  gim¬ 
micks,  according  to  David  McCollum,  pub¬ 
lisher  of  the  Las  Cruses  (N.M.)  Sun-News. 

He  claims  that  many  papers  are  losing 
circulation  because  “they  don’t  offer 
enough  value.”  The  Sun-News  relies  on 
strong,  local  coverage  that  it  believes  will 
draw  readership  by  giving  the  public  what 
it  lacks. 


“We  are  careful  not  to  over-promote 
ourself  with  gimmicks  to  build  circulation 
among  marginal  readers,”  McCollum  says. 
He  adds  that  the  paper  does  very  little  dis¬ 
counting,  indicating  that  its  goal  is  to 
“maintain  our  baseline  circulation.” 

The  baseline  is  growing,  with  daily  and 
Sunday  circulation  up  by  nearly  1 ,000  over 
the  past  year.  Circulation  has  grown 
between  7%  and  10%  over  the  past  two 
years,  making  it  one  of  the  fastest  growing 
papers,  McCollum  says. 

SENSATIONALISM 

A  common  criticism  of  today’s  newspa¬ 
pers  is  that  they  are  too  sensationalistic.  By 
refusing  to  use  anonymous  sources  in  its 
stories.  The  Frederick  (Md.)  News/Post  be¬ 
lieves  it  avoids  the  sensationalism  that  per¬ 
vades  the  mainstream  press  because  every¬ 
thing  it  writes  is  attributable.  The  News/ 
Post  has  banned  all  nonattributed  material, 
says  managing  editor  Mike  Powell.  “If  it 
means  we’re  not  getting  enough  news,  it 
also  means  we  don’t  get  as  much  junk  and 
the  sleazy  rumors  you  normally  get.” 

PROFITING  FROM  THE  WEB 

Every  major  newspaper  has  a  Web  site 
but  not  every  site  is  profitable.  Now,  by 
increasing  revenue  and  streamlining  oper¬ 
ating  costs,  sites  can  turn  a  profit. 

David  Zeeck,  executive  editor  of  the  The 
News  Tribune,  Tacoma,  Wash.,  says 
www.tribnet.com,  its  5-year-old  site,  is 
now  “profitable  by  a  bit.”  Profit  has  been 
generated  by  selling  banner  ads,  hosting 
other  sites  on  its  server  and  designing  the 
sites.  The  paper  charges  a  monthly  rate  for 
hosting  and  an  hourly  rate  for  design. 

Profit  is  also  generated  by  keeping  on¬ 
line  production  costs  to  a  minimum,  Zeeck 
says.  The  paper  has  software  that  posts 
articles  immediately  in  its  online  library, 
which  saves  the  cost  of  librarians  who  are 
paid  to  catalogue  the  online  information. 
Most  of  the  tasks  associated  with  creating 
content  are  automated,  Zeeck  says. 

The  McClatchy  paper  gets  some  of  the 
material  for  its  site  from  the  group’s  Nando 
site.  It  pays  for  the  content  but  saves 
money  because  the  cost  is  split  among  the 
group’s  other  papers,  Zeeck  says. 

The  paper’s  site  should  become  more 
profitable  in  1999  because  it  will  link  to 
cars.com,  an  auction  site,  and  other  Classi¬ 
fied  Ventures  sites  with  whom  McClatchy 
is  partnered.  It  will  also  redesign  its  site  to 
make  it  more  user-friendly  and  generate 
more  page  views.  Profitability  can  accrue 
with  more  page  views  because  it  will  make 
the  site  more  attractive  to  advertisers,  m 


Q:  On  average,  how 
many  hours  do 
you  work  In  a 
day? 


8  hours  12  hours  or 

5%  more  8% 


Q;  On  average,  how 
many  days  of  the 
week  do  you 
work  in  a 
week? 


7  days  3% 
No  answer  1% 
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BY  KEN  LIEBESKIND 


THE  STATE  OF  THE 
NEWSPAPER  INDUSTRY 


Front-end  systems 
top  ’99  buying  lists 

Software  for  payroll,  human  resources  high  on  the  buying  agenda 


Front-end  computer  systems  are  first 
on  the  list  of  capital  expenditures 
for  1999  as  American  newspapers 
seek  to  modernize  current  systems. 

Judith  Roales,  publisher  of  the  St. 
Petersburg  Times,  says  the  paper  will 
spend  $4  million  of  its  $9.4  million  capi¬ 
tal  projects  budget  on  new  computer  sys¬ 
tems  and  software.  The  company  is  buy¬ 
ing  Systems  Integrators  Inc.  hardware  and 
software  for  its  editorial  department, 
Admark  software  for  its  advertising 
department,  and  Newspaper  Technologies 
Inc.  software  for  its  circulation  depart¬ 
ment.  The  advertising  and  circulation  soft¬ 
ware  will  run  all  areas  of  those  depart¬ 
ments,  from  retail  advertising  orders  and 
accounts  receivable  to  circulation  orders, 
holds,  stops  and  restarts. 

“It’s  total  modernization.”  Roales  says. 
“We  have  larger  expenditures  than  other 
newspapers  becau.se  we  wanted  to  elimi¬ 
nate  our  old  proprietary  system  and  switch 
to  open  technology.” 

She  says  the  new  systems  will  be  Y2K 
compliant. 

In  Boise,  The  Idaho  Statesman  is  pur¬ 
chasing  a  new  Apple  Macintosh-based 
system  for  its  editorial  and  classifieds 
departments.  Publisher  Pamela  Meals 
says  “a  couple  of  million”  dollars  will  be 
spent  on  the  project.  The  paper  will  buy 
systems  for  50  editorial  and  40  classifieds 
seats  to  replace  the  Atex  proprietary  sys¬ 
tem  it’s  been  using. 

“We’re  moving  from  dumb  terminals  to 
a  true  client  server  architecture,  which  is  a 
system  that  links  users  to  a  vast  computer 
network.”  says  Allen  Schmoock,  the 
paper’s  IS  director.  “Reporters  are  really 
looking  forward  to  it  because  they’ve  been 
constrained  by  not  having  access  to  e-mail 
and  the  Web  on  their  desktops.  For  classi¬ 
fied.  the  desktop  capabilities  aren’t  as 
important,  but  they  can  do  more  things  with 
the  DTI  system,  like  design  and  format  the 


ads  they’re  selling  right  at  their  desks.” 

The  Tribune  Co.  is  buying  new  front- 
end  editorial  pagination  systems  from  CCl 
Europe  for  its  four  papers,  starting  with 
the  Fort  Lauderdale,  Fla.,  Sun-Sentinel. 

“We’ll  be  installing  them  in  our  other 
papers  as  well,”  says  Dick  Cason,  director 
of  corporate  purchas¬ 
ing.  “At  some  papers, 
some  sections  are  al¬ 
ready  being  paginated, 
and  we’ll  evolve  it  to 
other  sections.” 

Cason  says  the  com¬ 
pany  is  also  installing 
new  financial  software 
to  run  payroll,  accounts 
payable,  purchasing  or¬ 
ders  and  human  re¬ 
sources  functions.  “We 
will  start  three  mtxlules 
up  in  January,”  he  says. 

The  Day,  in  New 
London.  Conn.,  is  spending  $1.2  million 
on  capital  projects  in  1999,  $750,000  of  it 
for  computer  upgrades,  according  to  Dick 
Willis,  vice  president/CFO.  The  paper  is 
buying  hardware  and  software  for  its  busi¬ 
ness  operations,  including  accounts  pay¬ 
able,  general  ledger,  payroll  and  human 
resources.  The  pajjer  is  also  buying  ad¬ 
vertising,  mailroom,  composing  and 
pressroom  software,  he  says. 

The  New  York  Post  is  purchasing  four 
Goss  Postliner  offset  presses  to  install  in 
its  new  Bronx,  N.Y.,  production-distribu¬ 
tion  plant.  The  paper  will  spend  $60  mil¬ 
lion  to  design  and  build  the  new  plant, 
with  groundbreaking  set  for  the  fall  and 
operation  to  begin  about  a  year  later 
{E&P,  Nov.  21,  p.  38). 

The  Minneapolis  Star  Tribune  is  plan¬ 
ning  to  buy  mono  units  for  its  Goss 
Headliner  offset  press.  Matt  Theiler,  press¬ 
room  manager,  says  the  addition  of  mono 
units  will  free  up  other  units  to  run  more 


color  pages.  The  company  is  negotiating 
with  Goss  to  buy  the  units  and  hopes  to 
reach  agreement  soon,  Theiler  says. 

Scripps  Howard  Newspapers  will  pay 
for  web  width  reductions  of  its  presses  to 
reduce  the  size  of  many  of  its  newspapers 
from  a  54"  to  50"  broadsheet.  Sharon  Hite, 
president/general  man¬ 
ager  of  Scripps  How¬ 
ard  Supply,  says  the 
company  will  hire 
Goss,  George  R.  Hall 
and  other  companies 
to  make  mechanical 
changes  to  its  presses 
that  will  involve  cut¬ 
ting  down  reels  and 
installing  new  lock¬ 
ups  to  reduce  the 
width  of  presses.  The 
technique  is  also 
called  cut  down,  she 
says.  The  goal  is  to 
redesign  the  papers  and  make  them  small¬ 
er  so  cost  savings  can  be  accrued  through 
the  use  of  less  paper.  The  Evansville  (Ind.) 
Courier  and  the  Anderson  (S.C.) 
Independent-Mail  will  be  the  first  papers 
to  be  cut  down,  Hite  says. 

Many  newspapers  will  be  purchasing 
digital  cameras  this  year.  Ann  Saul,  news 
systems  editor  at  the  Gannett  Co.,  says, 
“We  are  moving  to  digital  because  the 
technology  is  better.” 

The  company  expects  to  purchase  new 
models  introduced  by  Canon  and  Nikon. 
Saul  says  they  will  be  bought  by  the  indi¬ 
vidual  papers  after  Gannett  negotiates 
contracts  with  the  companies  that  will 
enable  the  papers  to  buy  them  at  pre¬ 
arranged  prices. 

This  year,  Gannett  will  test  a  new  prod¬ 
uct;  palm  top  computers  for  delivery  dri¬ 
vers.  The  company  will  buy  the  palm  tops 
from  a  software  company  it  declined  to 
see  Front-end  on  page  61 


“By  partnering 
with  vendors,  we  give 
them  a  bigger  chunk, 
and  they  find 
faster  ways 
of  doing  business.” 

—  Teresa  Kasate, 

St.  Louis  Post-Dispatch 
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You've  got  to  be  in  top  form  all  the  time. 
Your  equipment  must  work  right  and  work 
now,  no  excuses.  GMA  revolutionized  the 
packaging  and  distribution  ■ 

market  with  the  SLS2000*  in 
1995,  providing  a  high  net  " 
throughput,  up  to  40  percent  higher 
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own  them.  GMA's  integrated  systems  are 
today's  vanguard  and  tomorrow's  standard. 
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all  anyone  else  can  do  is  try  and  catch  up. 
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BY  JOE  NICHOLSON 

ad  forecast 

Analysts  ignore  Asia  and  predict  robust  1999  spending 


THE  STATE  OF  THE 


NEWSPAPER  INDUSTRY 


Defiant 


Newspaper  ad  spending  will  chug 
along  with  continued  solid  growth 
in  1999,  according  to  defiantly  opti¬ 
mistic  forecasters  at  leading  newspaper 
advertising  rep  firms. 

America’s  economy  will  remain  the  Big 
Engine  That  Could,  top  analysts  predict, 
despite  recent  layoff  announcements,  a 
gyrating  Dow,  and  economic  plunges  in 
Russia  and  across  Asia. 

Jay  Zitz,  president  of  Newspapers  First, 
says,  “I  think  1999  will  continue  to  be  pos¬ 
itive  but  not  as  robust  as  1998.” 

John  Power,  chairman  of  Sawyer 
Ferguson  Walker  (SFW),  says,  1999  “prob¬ 
ably  will  be  equal  to  1998,  and  if  we  do 
something  right,  it  will  be  better.”  Doing 
something  right,  he  adds,  involves  educat¬ 
ing  advertisers  and  ad  agencies  about  the 
impact  of  newspaper  ads. 

S.W.  Papert  111,  president  of  the  Papert 
division  of  Landon  Media  Group  Inc.,  says, 
“1998  was  pretty  good.  If  1  had  to  paint  the 
whole  countryside,  1999  is  going  to  be 
better.” 

And  the  1999  economic  and  advertising 
forecast  of  SFW  projects  an  economy  that 
will  be  “steady  with  moderate  expansion.” 
It  predicts  national  newspaper  ad  spending 
will  climb  8%,  classified  will  increase  8% 
and  retail  will  rise  6%. 

Landon  and  Newspapers  First  are  not 
drawing  up  written  forecasts. 

SFW  makes  these  predictions  for  news¬ 
paper  ads: 


Preprinted  inserts  . . 

. +6% 

Retail . 

. +6% 

Automotive 

Domestic  factory . . . 

. +3% 

Domestic  dealer  association 

. +3% 

Import  factory . 

. +2% 

Import  dealer  association 

. +3% 

Computers . 

.  Flat  to  +2% 

Financial . 

.  -3%  to  -5% 

Gas,  oil  and  utilities . 

. +3% 

•  NATIONAL:  spending 
up  8%  to  $6.3  billion  in  1999; 
to  $6.9  billion  in  2000,  $7.3 
billion  in  2001,  and  $7.9  bil¬ 
lion  in  2002. 

•  CLASSIFIED:  spend¬ 
ing  up  8%  next  year  to  $  1 9.7 
billion.  Recruitment  ads, 
already  the  biggest  category 
of  classifieds,  are  “expected 
to  grow  given  the  high 
demand  for  workers.” 

•  RETAIL:  spending  up 
6%  to  $21.6  billion.  Growth 
from  computer/electronic 
stores  and  supermarkets  is 
replacing  lost  department 
store  ads. 

SFW  chairman  Power, 
who  represents  71  newspa¬ 
pers  around  the  country,  says 
the  influence  of  newspapers 
is  growing  as  the  TV  audi¬ 
ence  disperses  across  a  grow¬ 
ing  number  of  outlets. 

“As  broadcast  continues  to  fragment,  the 
relative  strength  of  newspapers  increases,” 
says  Power. 

Like  a  Santa  Claus  who  can’t  stop  him¬ 
self  from  dispensing  gifts,  SFW  also  pro¬ 
jects  stable  newsprint  prices  in  1999. 

The  SFW  report  is  based  on  economic 
forecasts  by  Veronis  Suhler  &  Associates.  Its 
projects  for  ad  revenue  growth  include  rev¬ 
enue  increases  due  to  the  rise  in  ad  rates  and 


Insurance  and  health  care. . .  .+2% 


Telecommunications . +2% 

Tobacco . Flat 


Travel 

Airlines . +2%  to  +3% 

Cruise  lines . +5% 

Hotels  and  resorts  ....  Flat  to  2% 
Tours  and  travel  services 

. Flat  to  1% 

Auto  rental . Flat  to  1  % 

Co-op . Flat 

Recruitment . +6%  to  +7% 


Source:  Sawyer  Ferguson  Walker 


revenue  due  to  new  business. 

Zitz  and  Papert  agree  on  a 
number  of  categories  where 
they  expect  newspaper  ad 
spending  to  continue  grow¬ 
ing.  But  both  emphasize  that 
newspapers  must  compete 
more  aggressively  with  other 
media. 

“We’re  finding  that  the  ad 
budgets  of  the  national  adver¬ 
tisers  are  going  up  1  %  to  3%,” 
says  Zitz.  “What  that  means  is 
that  in  order  to  have  any  kind 
of  growth  in  revenues  beyond 
1%  to  3%  we  have  to  gain 
share  from  other  media. 
That’s  our  job.  We  have  a 
number  of  initiatives  under 
way  to  convince  advertisers  to 
use  more  newspaper  [ads].” 

The  crucial  task  is  educat¬ 
ing  advertisers  and  agencies 
about  the  power  of  newspa¬ 
per  ads,  says  Zitz,  who  adds: 
“We  don’t  think  the  reasons  have  changed. 
The  way  we  present  them  to  the  advertisers 
and  their  agencies  is  the  key.” 

Papert  says  newspapers  must  “work 
harder”  to  pull  in  ads.  The  vast  majority  of 
newspaper  salespeople  who  focus  on  retail 
and  classified  ads,  he  says,  should  lend  a 
hand  in  landing  national  ads. 

The  40,(KX)  salespeople  at  the  nation’s 
newspapers  should  talk  to  the  managers  of 
branches  of  national  companies  —  such  as 
as  airline  branch  managers  —  about  the 
power  of  newspaper  advertising,  says 
Papert. 

Arguments  offered  to  local  managers 
will  filter  up  to  a  corporation’s  vice  presi¬ 
dent  for  sales  or  marketing,  says  Papert, 
and  eventually  result  in  more  ads. 

“I  don’t  think  that  is  an  unrealistic 
premise,”  says  Papert.  “An  advertising 
agency  or  a  national  headquarters  doesn’t 
make  a  decision  in  a  vacuum.  They  rely  on 
information  from  the  field.  ...  1  just  think 
the  industry  is  missing  an  opportunity  that 
is  huge.” 

Zitz  and  Papert  make  these  forecasts: 

AUTOMOTIVE:  Zitz  anticipates  no 
decline,  but  adds  it  will  vary  with  the  econ¬ 
omy.  Papert  sees  an  increase. 


1999  FORECAST 

ROP . +8% 


1999  will 
probably  be 
equal  to  1998, 
and  if  we  do 
something  right, 
it  will  be  better. 

—  John  Power,  chairman 
Sawyer  Ferguson  Walker 
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1998  1999  2000  2001  2000 


COMPUTERS:  High  tech  “will  be  up 
slightly,”  says  Zitz.  Papert  sees  increases  in 
the  biggest  markets  “for  the  most  part.” 

FINANCIAL:  Zitz  foresees  an  increase, 
but  says  mergers  will  cause  it  to  vary  “a  lot” 
by  region.  Papert  doubts  “there  will  be  that 
much  growth  in  financial  next  year.” 

INSURANCE/HEALTH  CARE:  It  has 


“slowed  down  dramatically,”  says  Zitz,  who 
predicts  new  mergers  will  create  opportuni¬ 
ties  as  name  changes  require  ads  to  ensure 
“brand  recognition  ...  to  retain  or  attract 
customers.”  Papert  suggests  newspaper  pur¬ 
chasing  agents  mention  to  their  companies’ 
insurers:  ‘“We  pay  you  premiums  of  X 
number  of  thousands  or  millions  of  dollars  a 


year.  I  sure  hope  you’re  advertising  with  us.’ 
That’s  a  perfectly  appropriate  conversation 
to  have.”  Papert  believes  that  is  an  approach 
most  newspapers  have  neglected. 

TELECOMMUNICATIONS:  Will 
vary  by  region,  Zitz  says.  Papert  suggests 
an  approach  for  all  regions:  “There’s  noth¬ 
ing  wrong  with  calling  up  AT&T  or  Sprint 
and  saying,  ‘I  spent  a  million  dollars  with 
you  this  year.  I  wonder  when  you  are  going 
to  advertise  with  us?”’ 

TOBACCO:  Zitz  is  “in  discussions” 
with  some  makers.  Philip  Morris  recently 
said  it  will  spend  $100  million,  mostly  on 
TV,  telling  underage  youth  to  avoid  tobac¬ 
co.  Papert  says  newspapers  will  get  “some 
advocacy”  ads,  but  doubts  Philip  Morris 
will  give  papers  more  than  “a  small  piece” 
of  the  $100  million  pie.  !■ 


THE  STATE  OF  THE 
NEWSPAPER  INDUSTRY 


BY  DAVID  ASTOR 


Syndicates  already  setting 
sights  on  year  2000 

They’re  thinking  about  millennium  features,  the  50th  birthday 
of  Charles  Schulz’s  ‘Peanuts’  and  a  changing  marketplace 


Nineteen  ninety-nine  has  just 
begun,  but  syndicates  and  news 
services  are  already  thinking 
about  the  year  2000. 

They’re  wrestling  with  the  Y2K  com¬ 
puter  bug  and  loading  up  on  features 
marking  the  millennium.  And  United 
Media  is  planning  a  multipronged  birth¬ 
day  celebration  for  “Peanuts,”  which  turns 
50  in  October  2000. 

United  is  also  thinking  2,000  papers 
by  2000  for  “Dilbert,”  which  turns  10 
this  year.  Scott  Adams  already  has  over 
1 ,900  clients,  and  United  vice  president/ 
sales  and  marketing  Lisa  Klem  Wilson 
feels  Adams  can  get  100  more  in  the  next 
12  months.  One  thing  that  may  help  is 
the  new  Dilbert  TV  series  coming  to 
UPN  on  Jan.  25. 

When  “Dilbert”  tops  2,000,  it  will  Join 
a  rarified  group  that  includes  “Peanuts,” 
“Garfield,”  “For  Better  or  For  Worse”  and 
“Blondie.”  The  retired  “Calvin  and 
Hobbes”  may  be  the  only  other  comic  to 
ever  have  that  many  papers. 

King  Features  distributes  “Blondie” 
and  Universal  Press  Syndicate  has 
“Garfield,”  but  revenues  from  those  strips 
weren’t  enough  to  prevent  layoffs  at  the 
two  firms  last  year  (see  1998  wrap-up  on 
p.  30).  Will  downsizing  continue? 

Universal  president  John  McMeel  says 
his  syndicate  doesn’t  plan  layoffs  in  1999, 
and  notes  that  it  previously  hired  as  many 
people  (in  departments  such  as  new 
media)  as  it  let  go  in  1998.  Wilson  says 
United  went  through  a  major  1992-94 
reorganization  and  now  has  staffing  where 
it  wants  it.  Tribune  Media  Services  (TMS) 
and  the  New  York  Times  Syndication 
Sales  Corp.  (NYTSSC)  say  no  layoffs  are 
planned  this  year.  Creators  Syndicate, 
Copley  News  Service  and  the  Los  Angeles 
Times-Washington  Post  News  Service 
(LAT-WP)  say  they  have  tight  staffs  that 
don’t  need  whittling.  The  Los  Angeles 
Times  Syndicate  (LATS)  has  a  hiring 
freeze,  but  reports  that  staffing  increased 
before  it  was  imposed. 


Even  if  there  are  few  or  no  layoffs  in 
1999,  syndicates  and  news  services  will 
continue  seeking  ways  to  save  money. 
One  possibility  is  outsourcing  some  func¬ 
tions,  which  the  New  York-based  King 
began  doing  last  month  with  Reed 
Brennan  in  Florida.  But  some  executives 
fear  outsourcing  can  lead  to  a  potential 
loss  of  quality  control. 

Creators  president  Rick  Newcombe 
would  like  to  see  increased  cooperation 
between  syndicates, 
including  sharing  such 
noncompetitive  func¬ 
tions  as  production  to 
“achieve  economies  of 
scale.”  And  New¬ 
combe  sees  syndicates 
with  particular  exper¬ 
tise  in  a  certain  area 
getting  involved  with 
other  syndicates.  One 
example  of  this  is  the 
way  Universal’s  Andrews  McMeel  Pub¬ 
lishing  offers  some  books  by  non- 
Universal  creators. 

Why  do  syndicates  need  to  save 
money?  A  major  reason  is  that  the  print 
newspaper  market  is  not  as  lucrative  as  it 
used  to  be.  There  are  fewer  U.S.  dailies, 
fewer  multipaper  markets  (hence  less  bid¬ 
ding  for  features)  and  smaller  news  holes. 

“Space  is  so  tight,”  says  Copley  editorial 
director  Glenda  Winders.  “We  have  to  work 
harder  to  come  up  with  [salable]  features. 
Syndicates  are  past  the  days  of  the  B  list.” 

“If  a  feature  is  strong  and  compelling,  a 
paper  will  find  the  space  and  money  for 
it,”  adds  NYTSSC  president  Gloria  Brown 
Anderson,  who  heads  the  New  York  Times 
News  Service  and  New  York  Times 
Syndicate  (NYTS).  She  says  NYTS,  in  a 
“quality  not  quantity”  effort,  will  pare  its 
feature  roster  from  about  70  to  an  unde¬ 
termined  number. 

Syndicates  also  need  to  cut  costs 
because  papers  pay  low  feature  rates  that 
aren’t  rising  as  fast  as  inflation.  Indeed, 
many  small  dailies  still  spend  only  $5  a 


week  for  a  comic  or  column. 

Tight  newspaper  budgets  do  create  op¬ 
portunities  for  syndicates,  says  Winders, 
because  dailies  with  downsized  staffs 
may  buy  more  national  material  to  make 
up  for  less  locally  generated  content. 

Given  the  state  of  America’s  newspa¬ 
per  market,  syndicates  are  continuing  to 
diversify  their  business.  “We’re  all  trying 
to  find  new  revenue  streams  and  new 
types  of  products,”  says  LATS  vice  presi¬ 
dent  for  U.S.  syndica¬ 
tion  Anita  Tobias. 

One  way  is  going 
global.  “International 
sales  have  increased 
from  one-quarter  to 
one-third  of  our  rev¬ 
enues  since  I  started  at 
the  news  service  in 
1989,”  says  LAT-WP 
president  A1  Leeds. 
He  adds  that  the 
Internet  has  made  delivery  to  foreign 
papers  easier  and  cheaper,  but  collecting 
payments  is  still  tougher  outside  the 
United  States. 

Other  examples  of  diversification  in¬ 
clude  publishing  (Andrews  McMeel)  and 
licensing  (where  “Peanuts,”  “Garfield” 
and  “Dilbert”  dominate). 

Syndicates  aren’t  making  a  lot  of 
money  on  the  Web  yet,  but  it’s  certainly  a 
growing  part  of  their  business.  They’re 
selling  more  print  and  interactive  features 
to  online  papers  and  other  sites,  which 
usually  pay  less  than  print  clients  but  con¬ 
stitute  business  that  barely  existed  five 
years  ago.  TMS  president  David  Williams 
notes  that  his  syndicate  constantly  studies 
the  Internet  to  see  what  content  appeals 
most  to  Web  visitors. 

One  young  Web  player  is  the  1996- 
founded  iSyndicate,  which  distributes 
content  to  6,000  sites.  It’s  poised  for  more 
growth  with  the  help  of  $3  million  in 
capital  that  partly  came  from  Scripps 
Ventures,  a  United  sister  company. 

There’s  a  rising  number  of  other  com- 


“We’re  all  trying  to 
find  new  revenue 
streams  and  new 
types  of  products.” 

—  Anita  Tobias 
V.P.,  L.A.  Times  Syncmcate 
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paper 


The  price  of 


can  be  set  by  the  market. 


packaging 


...or  by 

Now  you  can  have  a  clear  sense  of  where  pulp,  packaging,  and  paper  prices  will  be. 

Enron  can  make  them  predictable  by  using  financial  hedging  instruments.  These  tools  let  you  "lock  in"  a  price 
for  up  to  10  years.  Yet  there's  no  disruption  to  your  current  supplier  and  customer  relationships.  The  result? 
You  can  predict  cash  flow  and  profits  more  accurately  and  spend  more  time  growing  your  business.  Your  next  move 
should  be  clear.  Call  1  888  ENRON-41  or  713  853-1519  for  more  information. 
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panics  and  individuals  syndicating  exclu¬ 
sively  or  mostly  to  Web  sites.  And  syndi¬ 
cates  have  their  own  sites  that  they  use  for 
purposes  such  as  promotion  and  delivery. 
For  instance,  LAT-WP  this  year  plans  to 
start  e-mailing  photos  to  clients. 

United’s  site,  with  a  big  assist  from 
“Dilbert,”  is  making  a  profit  by  running 
ads  and  selling  merchandise.  And  Wilson 
notes  that  when  a  comic  (such  as 
“Robotman”)  is  popular  with  site  visitors, 
it  helps  United  sell  it  to  print  clients. 

Some  syndicates  also  have  clients  in 
broadcasting  and  other  areas.  “We  view 
syndication  in  a  very  broad  sense,”  says 
Williams.  But  McMeel  adds,  “Our  prima¬ 
ry  client  and  partner  is  still  the  print 
newspaper.” 

An  increasing  number  of  features  for 
print  papers  have  a  computer  element. 
Syndicates  and  news  services  are  offering 
more  paginated  products,  such  as  the 
recently  launched  “PageExpress”  from 
NYTS.  And  more  cartoonists  are  using 
computers  to  help  create  comics  and 
deliver  them  to  syndicates. 

Another  trend  is  the  slow  rise  in  minor¬ 
ity-created  strips.  When  Universal  intro¬ 
duces  Aaron  McGruder’s  “Boondocks” 
this  spring,  about  10  of  220  comics  at 
major  syndicates  will  be  by  nonwhites.  A 
decade  ago,  there  were  two  or  three. 

LATS  and  Copley  —  which  formerly 
focused  mostly  on  text  features  and  edito¬ 
rial  cartoons  —  plan  to  add  more  comics 
in  1 999.  Strips  can  be  lucrative,  and,  says 
Winders,  they’re  “Just  fun.”  Wilson  adds 
that  news  services,  with  all  the  columns  in 
their  packages,  make  it  harder  for  syndi¬ 
cates  to  sell  columns  individually. 

Speaking  of  columnists,  a  February 
Biography  show  on  A&E  cable  will  spot¬ 
light  Creators  advice-giver  Ann  Landers. 
The  following  month,  Copley  may  name  a 
successor  to  executive  vice  president/edi¬ 
tor  Bob  Witty,  who  retired  in  September. 

Meanwhile,  news  services  are  already 
starting  to  offer  millennium  content.  And 
syndicates  are  getting  into  the  act,  too. 

LATS  will  soon  introduce  a  “Living 
2(XX)”  feature  service.  NYTS  is  launching 
a  feature  (in  daily  and  weekly  form)  by 
American  Century  author/f/.S.  News  & 
World  Report  executive  Harold  Evans. 
The  syndicate  will  also  distribute  material 
from  millennium  editions  of  The  New  York 
Times  Magazine. 

As  challenging  as  syndication  is  at  mil¬ 
lennium’s  end,  executives  say  the  business 
remains  appealing.  “Finding,  developing 
and  disseminating  talent  is  still  a  thrill,” 
remarks  McMeel. 


1998:  A  year  of 
King-sized  events 


BY  DAVID  ASTOR 

The  year  began  with  King  Features 
launching  a  huge  Web  site  and 
ended  with  it  cutting  staff.  In 
between,  there  were  many  other  syndica¬ 
tion  happenings.  Here  are  a  few: 

•  JANUARY:  Copley  News  Service, 
with  “Parent  Soup  Offline,”  becomes  one 
of  many  syndicates  to  introduce  a  print 
feature  containing  content  culled  from  a 
popular  Web  site. 

•  FEBRUARY:  “Thatch”  cartoonist 
Jeff  Shesol,  28,  announces  that  he  will  end 
his  Creators  Syndicate  comic  to  become  a 
speechwriter  for  President  Clinton 
Several  papers  drop  “Doonesbury”  comics 
that  contain  words  like  “oral  sex.”  The 
strips  by  Garry  Trudeau  of  Universal  Press 
Syndicate  continue  the  trend  of  franker 
language  in  the  funnies. 

•  MARCH:  “Garfield”  by  Jim  Davis  of 
Universal  again  has  the  most  top- 100 
newspaper  clients  in  an  E&P  poll  ...  “For 
Better  or  For  Worse”  creator  Lynn 
Johnston  of  United  Media  is  the  subject  of 
a  Canadian  TV  documentary  ...  Visitors  to 
Creators’  Web  site  can  e-mail  questions  to 
Ann  Landers  for  the  first  time.  By  August, 
nearly  10%  of  her  2,2(X)  daily  letters 
arrive  electronically  ...  The  widow  of  a 
U.S.  ambassador  slaps  columnist  Arianna 
Huffington  with  a  $25-million  suit  for 
alleging  she  had  an  affair  with  President 
Clinton.  Shelia  Lawrence  also  sues 
Creators,  but  drops  it  from  the  case  after 
Huffington  moves  to  the  Los  Angeles 
Times  Syndicate  (LATS)  in  April.  A  trial 
date  has  yet  to  be  set. 

•  APRIL:  LATS  launches  column  by 
former  Israeli  prime  minister  Shimon  Peres 
...  Creators  .starts  a  “Rugrats”  strip  ... 
Steve  Breen,  27,  of  the  Asbury  Park  (N.J.) 
Press  and  Copley  wins  Pulitzer  Prize  for 
editorial  cartooning  ...  Ben  &  Jerry’s  intro¬ 
duces  a  “Dilbert”-themed  ice  cream  ...  The 
National  Cartoonists  Society  (NCS)  gives 
its  “Outstanding  Cartoonist  of  the  Year” 
Reuben  to  “Dilbert”  creator  Scott  Adams 
of  United  and  its  Milton  Caniff  Lifetime 
Achievement  Award  to  “Brenda  Starr”  cre¬ 
ator  Dale  Messick,  92,  of  Tribune  Media 
Services  (TMS). 

•  MAY:  U-Bild  Features  turns  50  ... 
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LATS  expands  its  online  efforts  by  start¬ 
ing  a  new  media  division. 

•  JUNE:  “Garfield”  turns  20  ...  “Andy 
Capp”  creator  Reg  Smythe  of  North 
America  Syndicate  dies  at  age  81  ...  The 
NCS  announces  that  it’s  offering  free  car¬ 
toons  to  newspaper  Web  sites  ...  TMS 
expands  its  cartoon  site  ...  Paul  Conrad  of 
LATS  and  Richard  Reeves  of  Universal 
get  lifetime  achievement  awards  from  the 
Association  of  American  Editorial 
Cartoonists  and  National  Society  of 
Newspaper  Columnists,  respectively. 

•  JULY:  The  Hearst-owned  King  says 
it  will  lay  off  staff  and  move  some  func¬ 
tions  from  its  New  York  headquarters  to 
Reed  Brennan  Media  Associates  in 
Florida. 

•  AUGUST:  Pulitzer-winning  Los 
Angeles  Times/LAiVS  sports  columnist 
Jim  Murray  dies  at  age  78. 

•  SEPTEMBER:  The  Washington  Post 
Writers  Group  turns  25. 

•  OCTOBER:  Andrews  McMeel 
Universal  lays  off  over  30  people,  includ¬ 
ing  .some  at  its  syndicate  ...  King  .says  it 
will  move  completely  to  Florida  by  the 
end  of  1999  ...  Copley  starts  Steve 
Dickenson’s  “Nest  Heads,”  the  first 
comic  strip  in  its  history  ...  Columnist 
Deborah  Mathis  and  TMS  receive  more 
than  10,000  phone  calls  in  one  day 
protesting  a  piece  criticizing  the  “anti¬ 
homosexual  crowd”  for  complicity  in  the 
murder  of  a  gay  University  of  Wyoming 
student.  Focus  on  the  Family  founder  and 
Universal  columnist  James  Dobson  sets 
off  the  avalanche  of  calls  by  mentioning 
the  Mathis  piece  on  his  radio  show. 

•  NOVEMBER:  iSyndicate,  which 
distributes  content  to  more  than  6,000 
Web  sites,  gets  $3  million  in  venture 
funding  ...  Thomson  Target  Media  adds 
special  sections  to  its  lineup  of  syndicat¬ 
ed  publications  ...  LATS  launches  a  col¬ 
umn  by  Men  Are  From  Mars,  Women  Are 
From  Venus  author  John  Gray. 

•  DECEMBER:  The  Satanic  Verses 
novelist  Salman  Rushdie,  who  has  been 
under  a  death  threat  since  1989,  starts  a 
column  for  the  New  York  Times 
Syndicate  ...  King  decides  to  keep  part  of 
its  operations  in  New  York  City,  but  about 
30  layoffs  begin. 
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THE  STATE  OF  THE 


NEWSPAPER  INDUSTRY 


Expect  shakeups  for  new 
media  in  the  new  year 


If  the  Web  gurus  are  right  about  their 
predictions,  the  online  news  industry  is 
in  for  a  wild  ride  in  1999  and  beyond. 
From  classified  advertising  to  technology, 
from  strategy  to  budgets,  online  news 
experts  say  the  industry  is  becoming  more 
competitive  and  more  complicated. 

They  also  expect  more  alliances  and 
acquisitions  in  the  new  year.  “I  think  we’ll 
see  some  partnerships  next  year  that  will 
surprise  a  lot  of  people,”  says  Brendan 
Burns,  president  and  CEO  of  AdOne 
Classified  Network  in  New  York.  The  San 
Francisco  Examiner's  content-sharing 
agreement  in  December  with  America 
Online’s  Digital  City  might  foreshadow 
more  partnerships  between  newspapers 
and  the  Internet-based  companies  that 
many  papers  consider  the  enemy. 

Some  experts  hope  the  indu.stry  will 
make  a  few  New  Year’s  resolutions,  too. 
“Online  news  needs  to  establish  a  compet¬ 
itive  atmosphere  for  themselves,”  says 
Richard  Meislin,  editor  in  chief  of  the 
New  York  Times  Electronic  Media  Co. 
“News  sites  have  to  differentiate  them¬ 
selves  from  commodity  news  like  Yahoo! 
and  Excite.  Producing  original  content  is  a 
big  issue  —  nearly  half  of  the  people  get¬ 
ting  news  from  the  Web  are  getting  it  from 
a  portal.”  To  that  end.  The  New  York 
Times  on  the  Web  will  expand  its  original 
content  next  year,  Meislin  says. 

In  general,  the  industry  needs  to  devote 
more  resources  to  new  media,  many 
believe.  Despite  some  online  news  sites’ 
existence  for  almost  three  years,  many 
media  players  “don’t  get  it,  ”  experts  say. 
“Many  newspaper  publishers  and  owners 
are  still  being  remarkably  short-sighted 
about  the  Internet,”  says  Peter  Zollman,  a 
new  media  analyst  and  principal  in  the 
Advanced  Interactive  Media  Group, 
Altamonte  Springs,  Fla.  (Zollman  is  the 
author  of  The  Editor  &  Publisher  Co.’s 
new  media  research  reports.)  “They  aren’t 
committing  the  resources  needed  to  devel¬ 
op  the  new  medium  —  and  aren’t  thinking 
at  all  about  the  future,  which  will  require 
full-motion  video,  new  methods  of  telling 
stories,  and  deep,  rich  local  content.” 

CONVERGENCE 

While  many  newspapers  are  running 
Web  sites  half-heartedly,  parts  of  the 


online  news  industry  are  moving  boldly 
into  the  future  —  pursuing  a  convergence 
of  television  and  the  Web.  MSNBC,  the 
joint  venture  between  NBC  and  Micro¬ 
soft,  is  one  of  the  players  developing  I-TV, 
which  features  a  computer  screen  with  a 
large  window  displaying  cable  program¬ 
ming  on  MSNBC.  I-TV  has  hot  links  to 
the  cable  coverage  to  the  right  and  below 
the  video  window. 

Experts  say  1-TV  is  Just  one  example  of 
the  potential  of  interactive 
TV,  whose  future  depends 
on  greater  bandwidth  and 
acceptance  by  larger  por¬ 
tions  of  the  Web  audience. 

Next  year,  the  industry 
also  will  see  the  advent  of 
video  on  demand,  with 
users  able  to  select  from 
certain  sites’  “video  vaults” 
to  watch  programs  at  their 
leisure,  rather  than  during 
scheduled  slots.  Larger  sites 
like  MSNBC.com,  CNN 
Interactive,  and  The  New 
York  Times  on  the  Web  are 
expanding  their  vaults.  The 
Times  is  using  video  from 
The  Associated  Press. 

But  not  everyone  thinks 
users  want  the  video  expe¬ 
rience  on  news  Web  sites, 
which  is  only  experienced 
by  1%  to  2%  of  CNN’s 
audience,  for  example.  To 
access  the  interactive  tele¬ 
vision  features,  users  must 
have  a  cable  hooked  up  to  their  computer, 
and  must  have  TV  tuner  cards  and 
Windows  98. 

Lynn  Povich,  managing  editor  at 
MSNBC.com  in  Secaucus,  N.J.,  projects 
that  a  critical  mass  of  Web  users  may 
use  the  technology  within  three  to  five 
years,  while  Meislin  believes  users 
don’t  want  to  view  TV  news  on  their 
computer  screens.  Rather,  he  believes 
that  the  right  media  tool  should  fit  the 
news  coverage.  "There’s  an  evolving 
metaphor  of  what  a  news  package 
should  be,”  Meislin  says.  “Ask  yourself 
what  part  of  this  works  best  in  text,  in 
audio,  in  video  and  graphics  and  how  to 
pull  it  together.” 


BY  MARTHA  L.  STONE 


STAFFING  MORATORIUM? 

While  the  plans  for  new  content  and 
higher  technology  may  be  grandiose, 
experts  predict  staffing  will  remain  static 
because  of  online  news  publishers’ 
demands  for  returns  on  investment,  and 
because  of  media  companies’  tightening 
budgets.  Next  year  may  bring  openings  in 
lower-level  positions.  “I  don’t  think  we’re 
going  to  see  a  big  upswing  in  staffing 
because  of  the  continuing  weakening  of 
the  economy,”  observes  Steve  Ross,  asso¬ 
ciate  professor  of  Journalism  at  Columbia 
University,  New  York. 

But  what  1999  may  bring  is  more  effi¬ 
cient  models  of  Joint  newsrooms  in  media 
companies  with  more  than  one  media  out¬ 
let,  particularly  video  and  newspapers. 

The  Chicago  Tribune 
has  a  cable  operation 
plunked  squarely  in  the 
print  newsroom,  and 
the  Internet  newsroom 
nearby.  MSNBC’s  staff 
also  works  side-by-side 
with  staffers  from  cable 
stations,  the  Internet 
and  the  TV  network. 

PROFITABILITY 

While  some  major 
online  news  sites  de¬ 
clared  profitability  in 
1998,  including  CNN, 
USA  Today  and  the 
New  York  Times,  plus 
scores  of  smaller  online 
newspapers  with  com¬ 
paratively  low  over¬ 
head,  1999  could  bring 
more  of  the  same.  But 
many  online  newspa¬ 
pers  are  reporting  hem¬ 
orrhaging  of  red  ink  and 
don’t  expect  profitabili¬ 
ty  for  at  least  two  more  years. 

Expanding  opportunities  in  e-com- 
merce  and  advertising  are  credited  with 
much  of  the  economic  success.  The  New 
York  Times,  for  instance,  leverages  its 
rich  database  of  almost  6  million  regis¬ 
tered  users  to  sell  targeted  advertising 
campaigns  at  $30  to  $40  per  thousand 
impressions,  when  less-targeted  portal 
advertising  can  only  charge  perhaps  $3 
per  thousand. 

Lorraine  Cichowski,  general  manager 
of  USA  Today  Online  —  which  became 
profitable  in  July  —  credits  its  successful 
marketplace  partnerships  and  advertising 
revenues  for  its  success. 

At  Columbia  University,  Ross  sees  a 


News  sites  have 
to  differentiate 
themselves  from 
commodity  news 
like  Yahoo!  and 
Excite.  Producing 
original  content 
is  a  big  issue. 

—  Richard  Meislin, 
Editor  in  Chief, 
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more  encouraging  economic  picture  for 
online  news  sites  because  of  broadening 
revenue  streams  to  tap  —  such  as  auctions 
—  and  advertising  for  up-and-coming 
markets  such  as  collectibles  and  unique 
cars.  Perhaps  by  Christmas  1999,  the 
industry  may  even  see  online  advertising 
taking  money  from  such  traditional  media 
as  TV  and  newspapers,  Ross  says. 

But  not  everyone  thinks  the  focus  on 
revenue  is  healthy  for  the  news  part  of 
online  news.  Eric  Meyer,  associate  profes¬ 
sor  of  journalism  at  the  University  of 
Illinois,  Champaign,  reports  that  the  focus 
of  online  news  sites  is  quickly  shifting 
from  editorial  to  making  money.  “I’m 
extremely  worried  about  the  state  of 
online  news,”  Meyer  says.  “The  focus  is 
not  caring  about  the  (editorial)  product, 
but  about  making  money.” 

CLASSIFIED  ADVERTISING 

More  partnerships  will  be  on  tap  for 
online  news  sites,  particularly  in  the  clas¬ 
sified  advertising  arena,  as  more  nontradi- 
tional  competitors  like  Yahoo!  and 
Microsoft  attempt  to  further  muscle  in  on 
the  market.  Nineteen  ninety -eight  saw  the 
expansion  of  some  significant  partner¬ 
ships,  including  Chicago’s  Classified 
Ventures,  which  expanded  from  three  to 
seven  big  media  partners,  including  175 
newspapers,  and  purchased  Auction 
Universe,  an  online  auction  service. 
CareerPath.com,  a  Jobs  classified  “verti¬ 
cal,”  also  expanded  to  76  newspapers. 

In  New  York,  the  AdOne  Classified 
Network  signed  a  distribution  deal  for  its 
Classified  Warehouse  with  Lycos,  a  popu¬ 
lar  search  engine.  Classified  Warehouse  is 


typically  running  400,000  ads 
from  its  partner  newspapers  at 
any  given  time.  Bums,  AdOne ’s 
president,  indicates  he  would 
be  willing  to  partner  with  other 
newspaper-oriented  competi¬ 
tors  like  Classified  Ventures  — 
in  order  to  better  compete 
against  non-newspaper  giants 
like  Yahoo! 

Meanwhile,  Forrester  Re¬ 
search  in  Cambridge,  Mass., 
predicts  that  20%  of  classified  advertising 
revenues  will  shift  to  the  Web  by  2001. 
Next  year  may  see  a  continuing  trend  that 
Yahoo! ’s  free  classifieds  will  attract  more 
advertising  in  local  markets  and  surpass 
local  newspaper  classified  advertise¬ 
ments,  as  it  did  in  1998  in  the  San  Jose, 
Calif.,  market. 

Ross  says  that  although  a  study  he 
conducted  shows  that  Web  advertising 
was  not  stealing  from  newspaper  print 
advertising,  1999  may  be  the  last  year 
that  is  true. 

Also,  Ross  predicts  that  1999  will  be 
the  year  that  newspapers  start  charging  for 
online  classifieds  separately,  instead  of 
giving  them  away  as  part  of  a  combination 
deal  with  newspapers  ads. 

TECHNOLOGY 

Povich  expects  to  see  more  technology, 
more  interactivity  and  more  personaliza¬ 
tion  in  online  news.  Already  one  of  the  top 
trafficked  sites  on  the  Web,  MSNBC  uses 
advanced  technology  for  pull-down 
menus,  streaming  video,  audio  clips  and 
interactive  graphics. 

Chris  Feola,  director  of  the  Media  Cen¬ 


ter  at  American  Press  Institute, 
Reston,  Va.,  is  leading  an 
effort  this  year  with  a  group  of 
high-profile  new  media  semi¬ 
nar  participants  to  create  a 
powerful  news  markup  lan¬ 
guage  that  news  sites  could 
adopt.  It  would  based  on  the 
Web  programming  language 
XML.  “In  a  nutshell,  if  we  can 
get  this  done  for  the  industry, 
you  [would  be  able  to]  edit 
things  once  and  then  have  them  sent  to 
the  press,  the  Web  and  audio  text  without 
having  to  lay  them  out  again,”  he 
explains.  “It  is  indeed  the  grail.” 

The  New  York  Times  plans  to  invest  in 
a  database  system  that  will  allow  users  to 
customize  their  options. 

OTHER  HAPPENINGS 

•  In  December,  leaders  of  major 
online  news  organizations  formed  a 
group  to  serve  the  needs  of  online  jour¬ 
nalists.  The  group  is  expected  to  open  its 
doors  in  1999. 

•  Ross  and  others  predict  a  rush  of 
specialized  portal  sites,  including  news 
sites  creating  a  portal  out  of  their  com¬ 
munity  sites,  like  the  Kansas  City  Star 
(www.kcstar.com). 

Many  sites  will  follow  the  lead  of 
Sunline  (Port  Charlotte,  Fla.)  and  New 
Jersey  Online,  and  create  more  communi¬ 
ty  publishing  opportunities. 


Stone  teaches  New  Media  & 
Technology  at  Roosevelt  University 
and  is  a  principal  in  the  Advanced 
Interactive  Media  Group,  LLC. 
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Leaner  &  Meaner 

Continued  from  page  19 

As  an  industry,  newspapers  swaggered 
into  1998.  They  are  stepping  carefully  into 
1999,  well  aware  that  they  ended  the  year 
with  much  unfinished  business.  Through¬ 
out  1999,  newspapers  will  be  periodically 
—  sometimes  painfully  —  reminded  by 
the  calendar  of  their  to-do  list. 

1999  CALENDAR 

Here’s  how  the  1999  calendar  shapes 
up  for  the  industry’s  priorities: 

•  Protect  classified.  Newspapers  have 
thus  far  done  a  remarkable  job  of  defend¬ 
ing  their  classified  ad  franchise  from  non¬ 
newspaper  Internet  competitors.  Given 
that  print  and  online  classifieds  account 
for  $17  billion  in  newspaper  revenues,  it’s 
not  surprising  that  non-newspaper  media 
such  as  Yahoo!  are  proving  relentless 
competitors. 

By  mid-summer,  newspapers  can  ex¬ 
pect  some  industry  help.  The  Newspaper 
Association  of  America  (NAA)  expects  to 
roll  out  a  way  to  brand  online  classifieds 
that  come  from  newspapers. 

“We  will  be  able  to  distinguish  newspa¬ 
per  classified  from  all  the  other  classified 
out  there.  There  is  an  enormous  amount  of 
trust  among  users  in  newspaper  classi¬ 
fied.”  NAA  president  and  CEO  John  F. 
Sturm  says. 

•  Grow  circulation  and  readership. 
Having  long  ignored  or  explained  away 
flat  circulation,  newspapers  are  setting 
ambitious  circulation  goals.  The  New 
York  Times  intends  to  add  250,000 
copies  to  its  1,067,000  daily  circulation 


over  the  next  10  years,  president  Janet 
Robinson  says. 

The  first  benchmark  of  these  strategies 
will  come  the  first  week  of  May  when  the 
Audit  Bureau  of  Circulations  (ABC) 

!  releases  its  FAS-FAX  of  publishers’ 

1  statements  for  the  six  months  ended 
March  3 1 . 

In  1998,  circulation  rose  for  that  peri¬ 
od;  then  fell  back  in  the  year’s  last 
reporting  period. 

By  the  end  of  the  year,  newspapers  may 
also  be  able  to  highlight  in  their  circula¬ 
tion  statements  the  numbers  of  their  heav¬ 
ily  discounted  or  bulk  sales.  ABC  final 
approval  is  expected  at  its  March  10-13 
board  meeting. 

•  Diversify  the  work  force.  In  the 
weeks  before  the  July  7-11  Unity  ’99 
convention  of  minority  Journalists, 
newspaper  publishers  can  expect  a  lot  of 
public  attention  on  the  lack  of  racial  and 
ethnic  minorities  in  their  newsrooms. 
This  meeting  in  Seattle  of  the  four 
national  black,  Hispanic,  Native 
American  and  Asian  American  Joumal- 
I  ism  associations  will  be  huge  —  and  the 
i  coverage  is  likely  to  be  unflattering  for 
1  the  industry. 

“The  public  is  beginning  to  learn  what 
it  can  expect  from  the  media,”  says  Unity 
president  Kara  Briggs.  “We  are  really 
finding  the  public  can  be  our  best  ally 
and  the  most  important  group  we  can 
work  with.” 

Figures  on  the  numbers  of  journalists  of 
color  will  be  released  April  13  by 
American  Society  of  Newspaper  Editors 
(ASNE),  and  are  likely  to  show  that  in  a 


nation  where  racial  minorities  constitute 
about  28%  of  the  population,  only  about 
11.5%  of  newsroom  employees  are 
minorities. 

NAA  also  intends  to  make  diversity  an 
industry  topic  sometime  in  midyear, 
when  it  releases  what  CEO  Sturm  calls 
“a  really  good  hard  swipe  at  demonstrat¬ 
ing  the  business  reasons”  publishers 
should  increase  work  force  diversity. 
Sturm  says  he  welcomes  the  attention 
that  will  surround  the  Unity  event:  “Any 
kind  of  light  that  is  shone  on  this  area  is 
a  plus.” 

•  Trim  the  work  force  while  growing 
profits.  Reacting  to  slipping  ad  linage  — 
and  determined  to  keep  operating  mar¬ 
gins  in  the  high  20s  —  newspapers  have 
already  begun  laying  off  employees. 
Citing  softening  ad  revenues  and  “eco¬ 
nomic  uncertainty,”  the  Dallas  Morning 
News  in  November  offered  early  retire¬ 
ment  to  200  employees  —  almost  a  tenth 
of  its  staff. 

Right  around  the  same  time,  the  Los 
Angles  Times  said  it  would  cut  250  jobs, 
or  4%  of  its  work  force. 

At  the  PaineWebber  media  confer¬ 
ence  last  month,  the  Times  announced  a 
new  round  of  layoffs  to  cut  costs  in  the 
face  of  shrinking  profits.  The  New  York 
Times  also  suggested  it  might  offer  buy¬ 
outs  if  the  economy  slows.  Look  for  any 
layoffs  to  coincide  with  first-quarter 
results. 

•  Increase  production  efficiency  and 
capacity.  During  1999,  a  huge  amount  of 
color  capacity  and  other  production  plant 
efficiencies  come  online  —  potentially 
changing  the  competitive  landscape  in¬ 
side  and  outside  newspapers. 

In  the  crowded  Chicago  newspaper 
market,  the  Chicago  Sun-Times  gets  its 
first  offset  color  capability  when  its  $100 
million  production  plant  becomes  opera¬ 
tional  in  late  fall.  Another  tabloid  in  a 
very  competitive  market,  the  New  York 
Post  begins  installing  its  new  presses  in 
the  fall  with  operation  to  begin  in  the 
summer  of  2000. 

Big  newspapers  that  are  still  skittish 
about  computer-to-plate  technology  will 
be  carefully  monitoring  USA  Today's 
decision  on  whether  or  not  to  adopt  the 
technology.  If  it  does,  all  33  of  its  remote 
domestic  printing  sites  could  be  convert¬ 
ed  by  the  fall. 

At  the  front-end,  look  for  progress  on 
Lotus  Notes-based  nonproprietary  sys¬ 
tems  running  on  intranets  to  be 
announced  by  several  vendors  at  Nexpo 
’99,  June  24-26  in  Pasadena,  Calif.  ■■ 
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There’s  more  than 
impeachment  on  tap 

Industry  groups  target  postal  reform,  cross-ownership  clarification 


With  impeachment  proceedings 
expected  to  preoccupy  Con¬ 
gress  in  January,  it’s  difficult  to 
predict  how  productive  the  lawmakers  will 
be  and  how  much  other  agendas  might 
advance,  says  Senny  Boone,  government 
relations  director  for  the  National 
Newspaper  Association  (NNA). 

Postal  refomi  is  the  top  priority  for  NNA 
and  the  Newspaper  Association  of  America 
(NAA).  U.S.  Rep.  John  M.  McHugh,  R-N.Y., 
chairman  of  the  Postal  Service  subcommittee 
of  the  House  Committee  on  Government 
Reform  and  Oversight,  is  expected  to  reintro¬ 
duce  his  reform  bill,  H.R.  22. 

The  measure  calls  for  changes  in  postal 
agency  operations  that  would  create  a  dif¬ 
ferent  system  for  setting  prices  and  allow  it 
to  offer  volume  discounts  to  large  mailers. 
The  NNA  and  NAA  are  working  to  reshape 
revisions  to  the  bill. 

“There  seems  to  be  early  interest  on  the 
part  of  the  chairman  of  the  subcommittee  to 
have  a  hearing  and  moving  on  a  bill  in  the 
spring,”  says  John  F.  Sturm,  president  and 
CEO  of  the  Newspaper  Association  of 
America.  The  measure  calls  for  changes  in 
postal  service  operations  that  would  create 
a  different  system  for  setting  prices  and 
allow  it  to  offer  volume  discounts  to  large 
mailers,  among  other  things. 

Both  the  NNA  and  NAA  are  working  to 
shape  revisions  to  the  bill.  Although 
McHugh’s  bill  would  remold  the  Postal 
Service  to  be  more  like  a  corporation  —  to 
the  extent  of  changing  the  postmaster’s  title 
to  “chief  executive  officer”  —  the  newspaper 
groups  look  cautiously  at  any  shift  the 
agency  makes  from  a  focus  on  universal 
delivery  service.  Because  its  quasi-govem- 
mental  status  gives  it  a  competitive  advan¬ 
tage  no  other  firm  can  match,  the  newspaper 
groups  are  always  concerned  about  a  relax¬ 
ing  of  controls  on  the  Postal  Service’s  abili¬ 
ty  to  set  prices  and  to  shift  its  costs  from  one 
category  of  mail  to  another. 

In  another  important  regulation  issue. 


publishers  and  broadcasters  are  awaiting  a 
decision  by  the  Federal  Communications 
Commission  (FCC)  on  its  cross-ownership 
rule,  which  prohibits  newspapers  from 
owning  TV  stations  in  the  same  market. 
The  agency  is  expected  to  put  it  on  the 
agenda  for  its  January  or  February  open 
meeting,  says  FCC 
spokesman  David  Fiske. 

The  rule,  passed  in  1975, 
is  meant  to  ensure  diversity 
of  viewpoints  by  not  letting 
any  one  owner  control  too 
many  media  outlets  in  a 
given  market.  But  in  the 
years  since  then,  competition 
has  mushroomed.  News¬ 
papers  and  broadcast  compa¬ 
nies  argue  that  the  rule  hard¬ 
ly  served  its  purpose,  if  it 
ever  did,  and  should  have 
been  abolished  long  ago. 

The  next  concern  of  the 
NNA  and  NAA  is  estate 
tax  reform.  The  estate  tax 
law  is  blamed  for  the  dwin¬ 
dling  number  of  family- 
owned  newspapers,  as  the 
taxes  are  so  onerous  that 
many  families  are  forced  to 
sell  their  business  to  pay 
them.  Partial  reform  enact¬ 
ed  in  1997  increases  the  amount  families 
can  shield  from  the  tax,  but  there  is  still  a 
push  to  repeal  it  altogether. 

Another  piece  of  unfinished  business  is 
a  database  protection  bill.  This  bill  impos¬ 
es  penalties,  such  as  fines  and  jail  time,  for 
individuals  who  use  database  information 
without  the  owner’s  permission.  The  data¬ 
base  protection  bill  almost  passed  in  1998 
along  with  measures  implementing  the 
WIPO  treaties  on  international  copyrights. 

“The  notion  was  that  if  the  database  bill 
could  stay  coupled  to  that  legislation,  it 
could  ride  it  to  victory.  But  it  got  thrown 
overboard,”  says  David  Wittenstein,  a  part¬ 


ner  at  the  law  firm  of  Dow,  Lohnes  & 
AlbertSon  who  specializes  in  copyright, 
intellectual  property  and  new  media. 

John  F.  Sturm,  president  and  CEO  of  the 
NAA,  says  he  looks  forward  to  hearings 
early  in  the  year,  with  the  bill  moving  soon 
thereafter.  However,  Wittenstein  says  it  will 
be  tough  sledding,  because 
it  is  opposed  by  librarians, 
researchers,  colleges  and 
universities,  scientists, 
creators  of  value-added 
databases,  and  even  tele¬ 
phone  companies. 

One  bill  that  won’t  be 
welcomed  back  in  the 
journalistic  community  is 
H.R.  4425,  the  Personal 
Privacy  Protection  Act. 
This  so-called  “anti¬ 
paparazzi”  bill  would 
impose  fines  and  jail  terms 
on  photographers  who 
“persistently  follow” 
celebrities  in  order  to  get 
footage  for  sale.  The 
House  Judiciary  Com-mit- 
tee  held  hearings  on  the 
bill  in  May,  but  its  Senate 
counterpart  did  not. 

“I  hope  they  won’t 
bring  it  back,”  says  Jane 
E.  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of  the 
Press.  “Celebrities  don’t  consider  them¬ 
selves  fair  game  for  typical  coverage,  and 
to  my  mind  the  paparazzi  law  is  aimed  at 
continuing  that  practice.” 

Below  the  federal  level,  the  American 
Society  of  Newspaper  Editors  (ASNE) 
plans  a  renewed  push  for  state-by-state 
passage  of  the  Uniform  Correction  or 
Clarification  of  Defamation  Act.  Under  the 
measure,  publications  that  quickly  post 
corrections  once  informed  of  a  complaint 
would  be  liable  only  for  actual  damages  in 
see  Legal  front  on  page  61 


The  new 

postmaster  general 
has  a  much  more 
enTightened  view  of 
the  postal  service. 

—  NAA’s  John  Sturm 
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Will  the  big  roll  continue? 

Clustering,  swaps,  palatable  multiples  should  keep  sales  of  newspapers  lively 


by  Mark  Fitzgerald 


After  racking  up  near-record  numbers  of 
newspaper  sales  at  record  prices  in 
1997,  few  brokers  dared  to  predict  the 
blistering  pace  would  continue  into  another 
year.  After  1998,  brokers  are  almost  afraid  not 
to  predict  another  big  year. 

“I  kind  of  predicted  sales  would  slow  down  a 
bit  and,  boy,  was  I  wrong  about  that,”  says  Mike 
Lindsey  of  Media  Consultants  Inc.  Now  the 
Cheyenne,  Wyo.-based  broker  is  forecasting 
continued  heavy  demand  for  newspaper  proper¬ 
ties,  powered  by  the  same  drive  for  consolida¬ 
tion  and  strategic  market  clustering  that  has 
kept  newspaper  sales  humming  at  a  remarkable 
rate  for  the  last  five  years. 

Whether  they  specialize  in  dailies  or  week¬ 
lies  and  whether  their  clients  are  big  chains  or 
small  family  publishers,  brokers  are  nearly 
unanimous  in  their  belief  that  the  market  for 
newspapers  is  strong,  and  only  a  serious  soften¬ 
ing  in  the  general  economy  can  stop  it. 

“You  just  can’t  continue  to  have  the  same 
growth  forever,”  says  Kevin  Lavalla,  managing 
director  of  Veronis,  Suhler  &  Associates  in  New 
York  City.  “But  we  see  nothing  changing.  We’re 
forecasting  no  recession  for  the  next  five  years. 
Debt  is  cheap  (banks  are  lending  aggressively); 
there  is  a  tremendous  amount  of  liquidity 
^  in  the  market;  and  there  are  a  num- 
60-  ^  ber  of  people  out  there  who 

would  rather  buy  papers  as 
“  *  ^  opposed  to  pay  taxes.” 

John  Cribb  of  Bo- 
^  litho-Cribb  &  Asso- 

30  •  A  ciates  in  Bozeman, 

lnde^ndents'\ 

20  -  as  a  %  of 
dailies  sold 
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concentrates  on  weeklies,  agrees  with  the  posi¬ 
tive  forecast. 

“There  is  a  ton  of  money  out  there  looking 
for  a  home,”  says  Cribb.  “Anyone  with  a  half¬ 
way  decent  plan  for  making  a  good  company 
out  of  [neighboring]  papers  can  get  money  from 
the  venture  capitalists.” 

Indeed,  in  1998,  just  three  venture  capital- 
backed  funds  that  did  not  exist  two  years  ago  — 
Community  Newspaper  Holdings  Inc.,  Liberty 
Group  Publishing,  and  Lionheart  Newspaper 
Inc.  —  together  bought  more  than  300  commu¬ 
nity  and  daily  newspapers. 

Also  fueling  the  market  for  newspapers  is  the 
ascendance  of  group-to-group  sales,  says  Owen 
Van  Essen  of  Dirks,  Van  Essen  &  Associates 
based  in  Santa  Fe,  N.M. 

“Ten  years  ago,  80%  of  all  daily  newspaper 
sales  were  between  individual  sellers  and  group 
buyers.  In  1998,  [approximately]  142  dailies 
changed  hands  and  only  about  10  to  12  were 
individual  sellers.  All  the  rest  were  groups  sell¬ 
ing  to  groups,”  Van  Essen  says. 

Dirks,  Van  Essen,  one  of  the  most  active  bro¬ 
kers  of  daily  newspapers,  is  not  predicting  a 
record  year  for  1 999,  just  a  very,  very  good  one 
that  will  probably  soften  in  the  second  half. 

“We  think  there  will  be  an  above  average 
number  of  daily  newspapers  sold,  but  it’s  likely 
to  be  less  than  the  numbers  we’ve  seen  over  the 
past  two  years,”  Van  Essen  predicts.  “We  think 
multiples  will  stay  at  near-record  levels  for  at 
least  the  first  half  of  1999  but  not  at  the  record 
levels  we’re  seeing  right  now.” 

Larry  Grimes  of  W.B.  Grimes  &  Co.  in 
Gaithersburg,  Md.  agrees  that  prices  will  dip 
some  and  warns  that  the  venture  capitalists 
could  slow  the  market  if  they  don’t  see  sub¬ 
stantial  returns  from  their  high-margin  newspa¬ 
per  purchases.  Grimes  has  already  seen  some 
venture  capitalists  beginning  to  get  “antsy” 
over  market  returns. 

“Everything  depends 


Number  of  transactions  and  newspapers  sold 
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swspapers  sold  on  the  availability  of 

money,”  says  Ted  Rick- 
enbacher  of  Ricken- 

Bbacher  Media  Co. 

“But  I  didn’t  expect 
[1998]  to  be  as  strong 
j  as  it  was,  frankly  .  .  . 
I  and  the  people  I’m 
I  dealing  with -I  don’t 
90  91  ‘92  ‘93  ‘94  ‘98  ‘98  ‘97  ‘98  See  uoy  Weakening  of 
demand.”  H 


DAILY  NEWSPAPER  SALES 

Note:  The  following  transactions 
were  announced  in  1998.  Not  all 
had  closed  by  the  end  of  the  cal¬ 
endar  year. 


Athens,  The  News  Courier  — 
morning  7,000 
The  Cullman  Times  — 
morning  9,700 
Hollinger  International  to 
Community  Newspaper 
Holdings  Inc.  (CNHI) 

Broker:  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 


Kodiak  Daily  Mirror  — 
evening  3,000 

Duane  and  Nancy  Freeman 
to  Fairbanks  Daily  News 
Miner 

(Family  trusts  of  Richard  B. 
Scudder  and  William  Dean 
Singleton) 

Broker:  LINDSEY  represented  the 
sellers 

continued  on  page  38 


BROKERS  AND  CONSULTANTS 

[ADMEDIA] 

AdMedia  Partners  Inc. 

866  Third  Avenue,  26th  Floor 

New  York,  NY  10022 

Ttl  212/759-1870 

Fax  212/888-4960 

e-mail  info9admediapartners.eom 

[ATN] 

Associated  Texas 
Newspapers  Inc. 

1801  Exposition  Boulevard 
Austin,  TX  78703 
Tel  512/476-3950 
Fax  512/476-6356 

[BERKY] 

C.  Berky  &  Associates  Inc. 

Chuck  Berky 

123  ,ilW  13th  Street, 

Suite  214-7 
Boca  Raton,  FL  33432 
Tel  561/368-4352 
Fax  561/391-2178 

(BOLITHO-CRIBB] 
Bolltho-Cribb  &  Associates 
John  T.  Cribb 
104  E.  Main,  Suite  402 
Bozeman,  MT  59715 
Tel  406/586-6621 
Fax  406/586-6774 
Web  site  www.cribb.com 

continued  on  page  38 


EDITOR  a  PUBLISHER  /  JANUARY  2.  1999 


www.mediainfo.com 


Investment  Bankers  to  the  Newspaper  Industry 


Brokerage  •  Valuations  •  Financing 


The  Charles  S.  Rowe  Family 

1 

Independent  Newspapers  Limited  t 

has  sold  its  stock  of 

1 

one  of  New  Zealand’s  latest  media  companies  [ 

The  Free  Lance-Star  Publishing  Co. 

t 

has  sold  the  assets  of  > 

of  Fredericksburg,  Va. 

1 

S 

publisher  of 

Houston  Community  Newspapers^  Inc.  i 

The  Free  Lance-Star 

a 

publisher  of  jl! 

5 

a  daily  newspaper  serving  Fredericksburg,  Vii^nia 

15  community  newspapers  and  a  boating  newspaper  * 

and  operator  of  radio  stations 

1 

>V 

WFLS-FM  and  WYSK-FM/AM 

f 

<o 

it 

Westward  Communications,  LLC  1 

The  Josiah  P.  Rowe,  III  Family 

3. 

1 

VCe  acted  as  financial  advisor  to  and  assisted  in 

assisted  in  the  negonadons  as  the  representadve  of 

the  Charles  &  Rowe  Family. 

i 

Independent  Newspapers  Limited  H 

Independent  Newspapers  Limited 

Meridian  Venture  Partners  ^ 

one  of  New  Zealand’s  largest  media  companies 

has  sold  ^ 

I 

Legal  Communications  Ltd. 

has  sold  the  assets  of 

s 

publisher  of  * 

West  Coast  Community  Newspapers,  Inc. 

i 

The  Ijtgal  IntelBgenter,  Pennsyhvnia  lutw  W'eek^f,  Pbiladelpida  Court  Reporter, 

District  Count's  Reports,  legal  online  Sewsletter  | 

publisher  of 

and  the  operator  of  the  legal  on-line  services  ^ 

% 

PaLAWnetandDeLAVCnct  ! 

12  communin’  newspapers,  an  ans  and 

r: 

! 

entertainment  weekly  and  a  boating  newspaper 

4 

American  Lawyer  Media  Holdings,  Inc.  ^ 

:• 

a  portfolio  company  of 

Central  Valley  Publishing,  Inc. 

5* 

U.S.  Equity  Partners.  L.P.  ^ 

Wasserstein  Perella  Merchant  Banking  Group 

VCe  inidated  the  transacdon,  acted  as  dnancial  advisor  to  and 

ij 

We  acted  as  dnancial  adv-isor  to,  and  assisted  in 

assisted  in  the  negodadons  as  the  representadve  of 

the  negodadons  as  the  representadve  of  1 

Independent  Newspapers  limited 

3 

1 

Meridian  \’cnturc  Partners.  J 

[ 

KEVIN  M.  LAVAI_I_A 

Managing  Director 
lavaUak@vsacomm.coin 


Terry  and  Paul  Townsend 
and  their  partners 

have  sold  the  stock  of 

Long  Island  Commercial  Review,  Inc. 

publisher  of 

Lonj^  Island  Business  Rsn'en-,  Lon^  Island  Almanat, 

Ijonj^  Island  Laisnre  Guide,  l-an^  Island  Meeting  Planners  Guide, 

Ijong  bland  Planned  Giting  Guide,  Long  Island  CEO, 

Long  Island  Executife  Register,  and  l^ong  bland  Executipe  Business  I  'ision 


Dolan  Media  Company 

Vie  acted  as  hnancial  advisor  to  the 
Long  Island  Commercial  Review,  Inc. 


ROBERT  J.  BROADWATER 

Managing  Director 
broadwater@vsacomm.com 


Veronis,  Suhler  &  Associates  Inc. 
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BROKERS  AND  CONSULTANTS 

(BOLITHO-TAYLORl 
Bolitho-Taylor  Media  Service 
115  S.  Broadway 
Ada.  OK  74280 
Tel  580/421-9600 
Fax  580/332-7752 
e-mail  bolrtho@bolitho.eom 
Web  site  www.bolitho.com 

[BRIGGS) 

Richard  Briggs  &  Associates 
PO  Box  579 
Landrum,  SC  29356 
Tel  864/457-3846 
Fax  864/457-3847 

[SHAVER] 

C.B.S.  Associates 
Carl  B.  Shaver 
423  Sutton  Circle 
Danville,  CA  94506 
Tel  925/736-6350 

[CORDELL] 

Dorman  E.  Cordell 
Specialty  Enterprises  Inc. 

1 3240  Peyton  Dr. 

Dallas,  TX  75240 
Tel  972/960-0096 

[DIRKS] 

Dirks,  Van  Essen  &  Associates 
Lee  Dirks,  Owen  Van  Essen, 
Philip  Murray 

119  E.  Marcy  St.  Suite  100 

Santa  Fe,  NM  87501 

Tel  505/820-2700 

Fax  505/820-2900 

e-mail  info@dirksvanessen.com 

Web  site  www.dirksvanessen.com 

[FOURNIER) 

Fournier  Media  Services 
PC.  Box  750,  Prosser,  Wash.  99350 
Tel  509/786-4470 
Fax  509/786-1779 

[FRENCH] 

L.  Barry  French 
3  Ashlawn  Road 
Assonet,  MA  02702 
Tel  508/644-5772 
e-mail  barTyfrench@juno.com 

[GAUGER] 

Gauger  Media  Service  Inc. 

David  E.  Gauger 

PC.  BOX  627 

Raymond,  WA  98577 

Tel  360/942-3560 

Fax  360/942-5587 

e-mai  degaugei@gaugermediacom 

Web  site  www.gaugermedia.com 

[GRIMES] 

W.B.  Grimes  &  Co. 

Larry  Grimes 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Tel  301/253-5016 

[HALL] 

Jim  Hall  Media  Services 
James  W.  Hall  Jr. 

410  Elm  St.,  Troy,  AL  36081 
Tel  334/566-7198 
Fax  334/566-0170 

continued  on  page  40 


Harrison  Daily  Times  — 
evening  10,000 

Hollinger  International  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 

Broker:  VERONIS  represented  CNHI 

Terms:  Part  of  45-paper  $475  million 
transaction 

CALIFORNIA 

Sonora,  The  Union  Democrat  — 
evening  12,000 

MeGee  family  to  Western 
Communications  Inc. 

Broker.  DIRKS  represented  the  sellers 


Montrose  Morning  Sun  — 
morning  7,400 
DP  News  LLC  to 
Wicks  Communications  Co. 
Brokers:  BOLITHO-CRIBB  advised 
DP  News  LLC;  LINDSEY  acted  as 
consultant  to  DP  News  LLC 


Sanford  Herald  —  evening  5,000 
Haskell  family  to  Republic 
Newspapers  Inc. 


Burley  South  Idaho  Press 
—  evening  5,200 

Community  Newspaper  Holdings 
Inc.  to  Liberty  Group  Publishing 

Brokers:  DIRKS  represented 
CNHI  BOLITHO-TAYLOR 
represented  Liberty  Group 

Lewiston  Morning  Tribune  — 
morning  24,000 

The  Moscow-Pullman  Daily  News  — 
evening  6,600 

Tele-Communications  Inc.  to 
Al  Alford  Jr. 


Danville  Commercial-News  — 
evening  18,800 
Gannett  Co.  to  Community 
Newspaper  Holdings  Inc. 
Broker.  DIRKS  represented  CNHI 

Macomb  Journal  —  evening  7,100 
Community  Newspaper  Holdings 
Inc.  to  Liberty  Group  Publishing 
Brokers:  DIRKS  represented  CNHI 
BOLITHO-TAYLOR  represented 
Liberty  Group 


Martinsville  Daily  Reporter  — 
evening  8,320 

Reporter-Times  Inc.  (Kendall  family) 
to  Schurz  Communications  Inc. 

New  Albany  Tribune  —  evening  9,500 

Hollinger  International  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 

Broker:  VERONIS  represented  CNHI 

Terms:  Part  of  45-paper  $475  million 
transaction 

Nixon  Newspapers  Inc.: 

The  Brazil  Times  —  evening  5,127 

Connersville  News  Examiner  — 
evening  8,636 

Frankfort,  The  Times  —  evening  7,554 

Michigan  City,  The  News  Dispatch  — 
morning  13,949 


New  Castle  The  Courier-Times  — 
evening  1 1 ,553 

The  Peru  Tribune  —  morning  7,257 

Wabash  Plain  Dealer  — 
evening  6,641 

Hammond,  La.,  The  Daily  Star  — 
evening  12,310 

Watseka  (III.)  Iroquois  County's 
Times-Republic  —  evening  2,948 

Plus  Illinois  nondaily: 

Hoopeston  Chronicle  —  2,152 

Nixon  Enterprises  to  Paxton  Media 
Group 

Broker:  McMULLIN  initiated  sale  for 

buyer 

Washington  Times-Herald  — 
evening  9,500 

Donrey  Media  to  Community 
Newspaper  Holdings  Inc. 


Clinton  Herald  —  evening  1 5,907 

Oskaloosa  Herald  —  evening  4,360 

Donrey  Media  to  Community 
Newspaper  Holdings  Inc. 

Shenandoah  Valley  News  Today  — 
evening  3,500 

Knowles  Publishing  Corp.  to 
MediaNews  Group  Inc. 

(William  Dean  Singleton) 

Broker.  DIRKS  represented  MediaNews 

Spencer,  The  Daily  Reporter  — 
morning  4,100 

Edwards  Publications  to 
Community  Newspaper 
Holdings  Inc. 

Broker:  DIRKS  represented  Edwards 
Publications 

Storm  Lake  Pilot  Tribune  — 
morning  3,500 

Edwards  Publications  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 

Broker.  DIRKS  represented 
Edwards  Publications 

Cherokee  Daily  Times  — 
morning  2,500 

Edwards  Publications  to 
Community  Newspaper 
Holdings  Inc. 

Broker:  DIRKS  represented  Edwards 
Publications 


The  Coffeyville  Journal  —  evening 
5,000 

Murphy  McGinnis  Media  to  Com¬ 
munity  Newspaper  Holdings  Inc. 

Broker.  DIRKS  represented  CNHI 

Kansas  City  Kansan  —  evening  12,000 

Inland  Industries  to  Liberty  Group 
Publishing 

The  Olathe  Daily  News  —  morning 

8,000 

Harris  Enterprises  to  Keltatim 
Publishing  Co.  (Timothy  O'Donnell) 

Terms:  $2  million 

The  Pratt  Tribune  —  evening  2,700 

Murphy  McGinnis  Media  to  Com¬ 
munity  Newspaper  Holdings  Inc. 

Broker.  DIRKS  represented  CNHI 

Wellington  Daily  News  —  evening 
3,294 

Mitchell  family  to  Liberty  Group 
Publishing 


Corbin  Times-Tribune  — 
evening  6,700 

The  Harlan  Daily  Enterprise  — 
morning  6,600 

Middlesboro,  The  Daily  News  — 
evening  6,100 

The  Richmond  Register  —  evening 

8,200 

Hollinger  International  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 

Broker:  VERONIS  represented  CNHI 

Terms:  Part  of  45-paper  $475  million 
transaction 

Glasgow  Daily  Tmes  —  evening  9,900 

Donrey  Media  Group  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 

Somerset,  The  Commonwealth- 
Journal  —  evening  8,741 

Media  General  Inc.  to  Community 
Newspapers  Holdings  Inc. 

Terms:  $23.8  million,  includes  1 7 
nondailies  and  a  free  distribution 
publication 


Guy  Gannett  Group: 

Augusta  Kennebec  Journal  — 
morning  16,000 
Portland  Press  Herald  — 
morning  76,000 

Maine  Sunday  Telegram  —  127,000 
Waterville  Central  Maine  Morning 
Sentinel  —  morning  22,000 
Plus  nondaily: 

Bath  Coastal  Journal  —  1 9,000  free 
Guy  Gannett  Communications  to 
Seattle  Times  Co. 

MINNESOTA 

Stillwater  Evening  Gazette  — 
evening  4,000 

Darwin  Oordt,  Douglas  Dance  and 
Denis  Mindak  to  Lionheart 
Newspapers  Inc.  (Richard  L. 
Connor  and  John  Coots) 

Broker.  DIRKS  represented  the  sellers 

MISSISSIPPI 

Laurel  Leader-Call  —  evening  7,700 
Hollinger  International  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 
Broker:  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 

Picayune  Item  —  evening  6,450 

Donrey  Media  to  Community 
Newspaper  Holdings  Inc. 


Moberiy  Monitor-Index  &  Democrat 
—  evening  6,561 
Donrey  Media  to  Community 
Newspaper  Holdings  Inc. 


Beatrice  Daily  Sun  —  evening  9,200 
Hollinger  International  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 
Broker:  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 

Columbus  Telegram  —  evening  1 1 ,642 
World  Newspapers  Inc.  (subsidiary 
of  Omaha  World-Herald  Co.)  to 
Independent  Media  Group 
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We  Deliver  .  .  .  results  for  owners  of  dally  newspapers  and  large  weekly  newspaper  groups 
who  engage  us  to  explore  the  sale  of  their  companies. 


Goodton  Newspaper  Group 
has  sold 

Dally  Ctmjliittc>n 

Delaware  County  (PA)  Dally  Times  ss.ioo 
Pottstown  (PA)  Mercury  27  soo 

Kingston  (NY)  Dally  Freeman  23.000 

Massillon  (OH)  Independent  is.roo  , 

Oneida  (N^  Dally  Dispatch  7.700 

and  20  nondatttes  uith  total  circulation  of  300.000 
to 

Journal  Register  Company 


Morristown  (NJ)  Dally  Record 

(53.200  daily  circulation) 

Toms  River  (NJ)  Ocean  County  Observer 

07.000  dally  circulation) 

and  1 1  nrndailits  «-(th  total  circulation  of  442.000 


Gannett  Co..  Inc. 


J»ck  Kent  Cooke  Incorporated 
has  sold 

Daily  News  of  Los  Angeles 

<202,400  daily  and  216,100  Sunday  eircuUuom 
MediaNewa  Group.  Inc. 


Palestine  (TX)  Herald-Press 

(9.300  dally  and  9.600  Sunday  circulation) 
has  sold 


Community  Newspaper  Holdings.  Inc. 


Thomson  Newspapers 

has  agreed  to  sell 

Ashtabula  (OH)  Star  Beacon 

(23.300  dally  circulation)  and 

New  Castle  (PA)  News 

(19.600  dally  clicutatlon) 

Community  Newspaper  Holdings,  Inc. 
We  are  proud  to  ha\*e  represented 
Thomson  Netn'spapers  in  this  transarilon. 


Knight^Ridder^  Inc. 

has  agreed  to  tell 

Gary  (IN)  Post-Tribune 

(67.000  daily  and  7C.(N)0  Sunday  circulalion) 
to 

Hollingcr  International.  Inc. 


Stillwater  (MN)  Gazette 


Minnesota  Sun  Publications 
Spiinitfleld  (MO)  Pennypower 
Wichita  (KS)  Pennypower 
Pennysaver  Publications  of  Dallas.  TX 


I  PllOiaTRlBtTCE  . 
BDamTdies^I  ReM™ 


Edwards  Publications 

has  sold 

Spencer  (lA)  Dally  Reporter 

(4. 100  daily  circulation) 

Storm  Lake  (lA)  Pilot  Tribune 

(3. SOO  dalty  circulation) 

Cherokee  (lA)  Dally  Times 

(2.600  dall)'  circulation)  and 

14  u-eekl>'  publications  uith  1 19.000  combined  circulation 

Community  Newspaper  Holdings.  Inc. 

We  are  proud  to  have  represented 
Edwards  Publications  In  this  transaction. 


RonaJd  Parte  and  Billy  Blair 
have  sold 

Forest  City  (NO  Daily  Courier 

<11,800  daily  cireulationi 
to 

Paxton  Media  Group 


Knowles  Publishing  Corp. 


Shenandoah  (lA)  Valley  News  Today 

(3.500  dally  circulation) 
and  tu-o  lotva  weeklies 

Denl.on  Bulletin  ud  Denl.on  Review 

(«ith  «  confined  circulsUon  of  7.800) 


MedlsNews  Group,  Inc. 


The  TDN  Publishing  Co..  Inc. 
has  agreed  to  sell 

Troy  (OH)  Dally  News 

1 1 1 .300  dail>'  and  13.000  Sundat-  eireulatien) 
to 

Pulltser  Publishing  Co. 


Publishing  Co. 

We  are  ^woud  to  have  represented 
Clarence  Pennington  and  T.D.  Grtte)' 
In  this  transaction. 


Dirks,  Van  Essen  &  Associates 
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BROKERS  AND  CONSULTANTS 

[HARE] 

Hare  Associates  Inc. 

Richard  L.  Hare 
62  Black  Walnut  Dr. 

Rochester,  NY  14615 
Tel  716/621-6873 
Fax  716/621-4197 

[HERRICK] 

Herrick  &  Associates 
Dennis  F.  Herrick 
314  4th  St.  S.W. 

Mount  Vernon,  lA  52314 

Tel  31 9/895-8774 

Fax  319/895-0562 

e-mail  journ@worldnet.att.net 

Web  site  http://home.att.net/~journ 

(HODELL) 

Mel  Hodell,  Media  Broker  Inc. 

5196  Benito  St.,Suite  11 
Montclair,  CA  91 763 
Tel  909/626-6440 
Fax  909/624-8852 

[MARTIN] 

James  Martin  Publishing  and 

Communications 

James  Martin 

PO  Box  340438 

Columbus,  OH  43234 

Tel  614/889-9747 

Fax:  614/889-2659 

Web  site:  www.jmpc.net 

[KAMER] 

Kevin  Brian  Kamer  &  Co. 

2355  Pershing  Blvd.  Suite  #301 
Baldwin,  NY  11510 
Tel  516/379-2797,  813/786-5930 
Fax  516/223-9094 

[MATTHEW] 

Bill  Matthew  Co. 

PO  Box  3129 

Clearwater  Beach,  FL  33767 
Tei  813/733-8053 
Fax  813/734-5142 

[MAYO] 

Mayo  Communications 
Lincoln  A.  Mayo 
PO  Box  82784 
Tampa,  FL  33682 
Tel  813/977/1947 
Fax  813/971-2061 

[McMULLIN] 

Norman  R.  McMullin 
8613  E.  Appaloosa  Trail 
Scottsdale,  AZ  85258 
Phone/Fax:  602/922-3986 

[PHELPS] 

Phelps,  Cutler  &  Associates 
7  Drayton  Street  at  Bay, 

Suite  310,  Savannah,  GA  31401 
Tel  912/232-0313 
Fax  912/231-0048 

[LINDSEY] 

Media  Consultants  Inc. 

Mike  Lindsey 
229  Stetson  Drive 
Cheyenne,  WY  82009 
Tel  307/772-0003 
Fax  602/807-7795 
e-mail  MediaMike1@aol.com 

continued  on  page  42 


NEVADA 

The  Daily  Sparks  Tribune  —  evening 

6,100 

Tele-Communications  Inc.  to 
Al  Alford  Jr. 

Winnemucca,  The  Humboldt  Sun  — 
evening  3,000 

Winnemucca  Publishing  Co. 

(Mark  and  June  McMahon)  to 
Diversified  Suburban 
Newspapers  Inc. 

Broker.  BOLITHO-CRIBB  represented 
the  sellers 

NEW  JERSEY 

Morristown  Daily  Record  — 
morning  53,2000 

Toms  River  Ocean  County  Observer 
—  morning  17,000 
Goodson  Newspaper  Group  to 
Gannett  Co.  Inc. 

Broker.  DIRKS  represented  Goodson 

NEW  MEXICO 

Alamogordo  Daily  News  — 
evening  7,900 

Donrey  Media  to  Community 
Newspaper  Holdings  Inc. 

Farmington,  The  Daily  Times  — 
morning  16,786 
Eliot  O'Brien  to  Garden  State 
Newspapers 
(William  Dean  Singleton) 

Broker.  LINDSEY  represented  the 
seller 

Terms:  $16  million 

NEW  YORK 

Daily  Racing  Form 

Primedia  Inc.  to  Alpine  Capital 
Group  and  Steven  Crist 

Terms:  $40  million 

Kingston  Daily  Freeman  — 
morning  23,000 
Oneida  Daily  Dispatch  — 
evening  9,000 

Goodson  Newspaper  Group  Inc.  to 
Journal  Register  Co. 

Broker:  DIRKS  represented  Goodson 

Oswego,  The  Palladium-Times  — 
evening  8,600 

Hollinger  International  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 

Broker:  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 

Saratoga  Springs,  The  Saratogian  — 
morning  12,000 

Gannett  Foundation  to  Journal 
Register  Co. 

Tonawanda  News  —  evening  1 1 ,700 

Liberty  Group  Publishing  to 
Community  Newspaper 
Holdings  Inc. 

Broker.  BOLITHO-TAYLOR  repre¬ 
sented  Liberty  Group.  DIRKS  rep¬ 
resented  CNHI 

NORTH  CAROLINA 

Forest  City,  The  Daily  Courier  — 
evening  12,000 
Ronald  Paris  and  Bill  Blair  to 
Paxton  Media  Group 
Broker:  DIRKS  represented  the  sellers 


The  Hickory  Daily  Record  — 
morning  19,300 
Millholland  family  to  Media 
General  Inc. 

The  Sanford  Herald  —  evening  14,000 
Homer  family  to  Paxton  Media  Group 
Broker.  DIRKS  represented  the  sellers 

Tarboro,  The  Daily  Southerner  — 
evening  4,000 

Hollinger  International  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 
Broker:  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 

NORTH  DAKOTA 

Devils  Lake  Daily  Journal  — 
evening  4,500 

Community  Newspaper  Holdings 
Inc.  to  Liberty  Group  Publishing 
Broker.  DIRKS  represented  CNHI 
BOLITHO-TAYLOR  represented 
Liberty  Group 

OHIO 

Ashtabula,  The  Star-Beacon  — 
morning  23,000 

Thomson  Newspapers  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 
Broker:  DIRKS  represented  Thomson 
Newspapers 

Chillicothe  Gazette  —  evening  1 5,900 
Gallipolis  Daily  Tribune  — 
evening  5,600 

Pomeroy,  The  Daily  Sentinel  — 
evening  4,800 

Gannett  Co.  to  Community 
Newspaper  Holdings  Inc. 

Broker.  DIRKS  represented  CNHI 

Massillon,  The  Independent  — 
evening  15,000 

Goodson  Newspaper  Group  to 
Journal  Register  Co. 

Broker.  DIRKS  represented  Goodson 

Troy  Daily  News  —  evening  1 1 ,000 
Miami  Valley  Sunday  News  —  13,590 

TON  Publishing  to  Pulitzer 
Publishing  Co. 

Broker.  DIRKS  represented  TDN 

OKLAHOMA 

The  Ada  Evening  News  — 
evening  9,200 

The  Duncan  Banner  —  evening  9,400 
Enid  News  &  Eagle  —  morning  20,300 
Woodwand  News  —  morning  6,000 
Hollinger  International  to  Com¬ 
munity  Newspaper  Holdings  Inc. 
Broker:  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 

Chickasha  Star —  evening  4,160 
Settle  Communications  Corp.  to 
Community  Newspaper 
Holdings  Inc. 

Broker.  BOLITHO-TAYLOR  repre¬ 
sented  CNHI 

Donrey  Media  Group  Oklahoma 
properties: 

The  Altus  Times  —  evening  5,046 
Blackwell  Journal-Tribune  — 
evening  2,724 
Chickasha  Daily  Express  — 
evening  4,160 

Claremore,  The  Daily  Progress  — 


evening  6,116 
Durant  Daily  Democrat  — 
evening  6,092 
Guymon  Daily  Herald  — 
evening  3,397 

Henryetta  Daily  Free-Lance  — 
evening  1 ,976 
The  Norman  Transcript  — 
evening  13,692 
Okmulgee  Daily  Times  — 
morning  4,429 

Pauls  Valley  Daily  Democrat  — 
evening  3,500 
Plus  nondaily: 

Frederick  Leader 

Donrey  Media  to  Community 
Newspaper  Holdings  Inc. 

Poteau  News  &  Sun  —  morning  3,600 

Murphy  McGinnis  Media  to  Com¬ 
munity  Newspaper  Holdings  Inc. 
Broker.  DIRKS  represented  CNHI 

Stipe  Papers: 

Grove  Daily  News  —  morning  5,000 
Holdenville  Daily  News  — 
evening  1,986 
Pryor,  The  Daily  Times  — 
evening  7,504 
Tahlequah  Daily  Press  — 
evening  6,51 4 
Bonham  (Texas)  Favorite  — 
evening  2,613 
Plus  Oklahoma  nondailies: 

Bristow  News  —  3,231 
Eufaula  Indian  Journal  —  3,600 
Fort  Gibson  Times 
Grand  Lake  Waterfront 
Jay  American 

Lake  Eufaula  World  —  3,981 
Maud  Times 

McIntosh  County  Democrat  —  2,995 
Northeast  Oklahoma  Business  News 
Jeffersonian 
Record  Citizen  —  2,975 
Stillwell  Democrat  Journal  —  6,500 
Westville  Reporter —  2,019 
Wewoka  Times  —  1 ,100 
Ladonia  News  —  582 
Honey  Grove  Signal  Citizen  —  1,714 
Francis  Stipe  and  partners  to  Com¬ 
munity  Newspaper  Holdings  Inc. 

PENNSYLVANIA 

Delaware  County  Daily  Times  — 
morning  53,000 
Pottstown,  The  Mercury  — 
morning  28,000 

Goodson  Newspaper  Group  to 
Journal  Register  Co. 

Broker.  DIRKS  represented  Goodson 

Johnstown  The  Tribune-Democrat  — 
morning  45,300 
The  Meadville  Tribune  — 
morning  16,100 

Hollinger  International  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 
Broker:  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 

New  Castle  News  —  evening  20,000 
Thomson  Newspapers  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 
Broker.  DIRKS  represented  Thomson 
Newspapers 

Philadelphia  Legal  Intelligencer  — 
2,900 

Legal  Communications  Ltd.  to  Amer¬ 
ican  Lawyer  Media  Holdings  Inc. 
Broker:  VERONIS  represented  the 
seller 
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In  1998  Dirks.  Van  Essen  &  Associates  closed  or  announced  35  separate  newspaper  sales  with 

an  aggregate  value  exceeding  $1.15  billion. 


mi  iHF 


The  Nett  Family 

has  ai^eed  to  sHI 

The  Longview  (WA)  Dally  News 

l2S  000  dally  ctrculattonl 
to 

Howard  Publlcatlona,  Inc. 


Tht  Loh'  Family 
cfQuincv.  MassachutcRS 
has  sold 

Quincy  (MA)  Patriot  Ledger 

(80,000  dailv  circulation)  and 

Memorial  Press  Group 

('t.VOOO  combined  weekly  cucuiation) 

Newspaper  Media  Corp. 


Chattanooga  (TN)  Free  Press 

(41.000  dally  and  110.000  Sunday  circulation) 


Wehco  Media  Inc. 

We  are  proud  to  ha\*e  represented 
the  McDonald  Family  tn  this  transaction. 


The  Homer  Family 

has  sold 

Sanford  (NC)  Herald 

(13.700  dally  circulationi 


Paxton  Media  Group 


Sonora  (CA)  Union  Democrat 

(12.000  daily  circulation) 

Wcstrro  Communications,  Inc. 

of  Bend.  Oregon 


Gannett  Co. 

has  sold 

DanTille  (IL)  Commercial-News 

(18.S00  dally  and  20.700  Sunday  circulation) 

ChUllcothe  (OH)  Gazette 

(15.900  dally  and  18.600  Saturday  cimilatlen) 

QalHpolla  (OH)  Daily  Tribune 

(5.600  dally  and  1 1.800  Sunday  circulation) 

Pomeroy  (OH)  Dally  Sentinel 

(4.800  daily  and  1 1.800  Sur^^  clrculatlenl 

Point  Pleasant  (WV)  Register 

(4.300  dally  circulation) 
to 

Community  Newspaper  Holdinga.  Inc. 
We  are  proud  to  have  represented 
Communm*  .'Newspaper  HoIdtn|s.  Inc..  In  this  tranaactk 


Mainstream  Publicationa  Wlsconaln 


New  Richmond  (WI)  News 

14  200  paid  weeklv  circulationi 


Mainstream  Publications  Wast 

Montevideo  (MN)  American  Newa 
Clarkfleld  (MN)  Advocate  Tribune 
8t.  James  (MN)  Plaindealer 
Madelia  (MN)  Tlmea-Meaaenger 
Sleepy  Bye  (MN)  Herald  Dispatch 

33  600  combined  paid  weekly  cUculation 
and  companion  publications 


Liberty  Group  Publishing 


Mainstream  Publlcationt  Wisconsin 


Burnett  (WI)  Cotmty  Sentinel 

13.600  paid  weekly  circulation) 


The  Times  of  Arcadia 

Lay'teyette.  LA 
(33.500  weekly  distribution) 
has  siM  to 

Thomaon  Newtpapera 


Liberty  Group  Publishing 
has  agreed  to  trade 


Community  Newspaper  Holdings.  Ine. 

In  exchanfe  for 

Macomb  (IL)  Journal  (7.100  daily  etrculatwn) 
Burley  (ID)  South  Idaho  Press  (s.too  daily  circuiauon) 
Devils  Lake  (ND)  Joumsl  (4.500  dciy  ctrcuisumi 


Community  Newspaper  HoMtngs.  lae. 
haa  aweed  to  trad* 

Sawyer  County  (WI)  Record 
Spooner  (WI)  Advocate 

(10. 100  combined  weekly  ctrculatlon) 

Murphy  McOlnaia  Media 
w  enchant* 

Coffeywllle  (K8)  Journal  (s.oooeaiiycwcutationi 
Poteau  (OK)  Newa  Be  Sun  oaoodaib  ceeuiatm) 
Pratt  (KS)  Tribune  IS.TOO  daSy  Ctreuiaaon) 
and  3  week!)'  newspapers  with  4.500  cwnbtned  w«ekl>’  circulation 
We  are  proud  lo  have  initiated  this  transaction  and  to  have 
represented  Community'  Newspaper  Holdlnss.  Inc. 
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BROKERS  AND  CONSULTANTS 

rWlLLIAMSJ 
MediaAmerica  Brokers 
Lon  W.  Williams 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rcl.,NE 
Atlanta.  GA  30326 
Tel  404/364-6554 
Fax  404/364-6533 

[MILLER] 

Miller-lsabell  Media  Services 
2111  Fairmount  Blvd. 

Knoxville,  TN  37917 

Tel  423/524-8028,  John  Miller 

-M  217/932-5298,  Ronald  J.  Isabell 

[VAN  DER  LINDEN] 

Northwest  Publisher  Inc. 

John  E.  van  der  Linden 
710  Lake  Street 
PO  Box  275 
Spirit  Lake,  lA  51360 
Tel  712/336-2805 
Fax  712/336-0611 

[PHILLIPS] 

Phillips  Properties  Inc. 

PO  Box  219, 

Baker,  FL  32531 
Tel  850/537-40403 

[RICKENBACHER] 
Rickenbacher  Media  Co. 

Ted  Rickenbacher 
6731  Desco  Drive 
Dallas,  TX  75225 
Tel  214/265-9300 
Fax  214/369-6496 

[VERONIS] 

Veronis,  Suhler  & 

Associates  Inc. 

Robert  J.  Broadwater 

Kevin  Lavaiia 

350  Park  Avenue 

New  York,  NY  10022 

Tel  212/935-4990 

Fax  212/935-0877 

e-mail  lavallakOvsacomm.com, 

broadwaterOvsacomm.com 

Web  site  wvyrw.vsacomm.com 

[WELLS] 

J  N  Wells  And  Co.  Inc. 

21  W.  075  Monticeilo 
Lombard,  IL  60148 
Tel  630/916-6491 
Fax  630/627-1233 

[WHITESMITH] 

Whitesmith  Publishing 

Services 

PO  Box  4487 

Vancouver.  WA  98662-0487 
Tel  360/892-7196 

[WILLIAMS] 

Harris  Williams  &  Co. 

707  East  Main  Street, 

19th  Floor 

Richmond,  VA  23219 
Tel  804/648-0072 
Fax  804/  648-0073 

Transaction  list  compiled  by 
Mark  Fitzgerald.  Researcti  assistant; 
Lucille  Williams. 
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Tarentum  Valley  News  Dispatch  — 
evening  32,657 

Warrendale  North  Hills  News  Record 
—  evening  16,957 
Gannett  Publishing  Co.  to 
Tribune-Review  Publishing 

TENNES^ 

Chattanooga  Free  Press  — 
evening  41 ,000 
McDonald  family  to  WEHCO 
Media  Inc. 

(Waiter  E.  Hussman  Jr.) 

Broker.  DIRKS  represented 
McDonald  family 

TEXAS 

Big  Spring  Herald  —  evening  6,500 
Corsicana  Daily  Sun  — 
evening  7,100 
Del  Rio  News-Herald  — 
evening  5,700 
Greenville  Herald-Banner  — 
morning  9,300 
The  Huntsville  Item  — 
morning  6,100 
The  Mexia  Daily  News  — 
evening  2,800 
The  Orange  Leader  — 
evening  10,700 

Port  Arthur  News  —  morning  19,000 
San  Marcos  Daily  Record  — 
evening  6,000 

Hollinger  International  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 

Broker.  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 

Donrey  Media  Group  Texas  properties: 
Athens  Daily  Review  — 
evening  5,890 

Borger  News-Herald  —  evening  5,443 
Cleburne  Times-Review  — 
evening  7,716 
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Note:  The  following  transactions 
were  announced  in  1998.  Not  all 
had  closed  by  the  erxl  of  the  calen¬ 
dar  year. 

ALABAMA 

The  Leeds  News  —  3,000 
North  Jefferson  News  —  4,000 
St.  Clair  News-Argus  —  6,000 

Hollinger  International  to 
Community  Newspaper  Holdings 
Inc. 

Broker:  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 

ALASKA 

Vernon  Publications  Inc: 

Alaska  A  To  Z 
Alaska  Roadhouse  Recipes 
Alaska  Wilderness  Guide 
Milepost  Souvenir  Logbook 
Milepost  Travel  Guide 
Northwest  Mileposts 
Vernon  Publications  Inc.  to  Morris 
Communications  Corp. 

ARIZONA 

Ahwatukee  Foothills  News  —  28,000 
to  Thomson  Newspapers  Inc. 


Gainesville  Daily  Register  — 
evening  6,769 

Jacksonville  Daily  Progress  — 
evening  4,607 

Kilgore  News  Herald  —  evening  4,022 

Sweetwater  Reporter  — 
evening  3,273 

The  Weatherford  Democrat  — 
evening  6,140 

Plus  nondaily: 

Gun  Barrel  City  Cedar  Creek  Pilot  — 
5,678 

Donrey  Media  to  Community 
Newspaper  Holdings  Inc. 

Palestine  Herald-Press  — 
evening  9,600 

Patrick  family  to  Community 
Newspaper  Holdings  Inc. 

Broker.  DIRKS  represented  Patrick 
family 

Plano  Star  Courier —  morning  10,954 

E.W.  Scripps  Co.  to  Lionheart 
Holdings 

VIRGINIA 

Fredericksburg,  The  Free  Lance-Star 
—  evening  45,337 

Charles  S.  Rowe  family  to 
Josiah  P.  Rowe  III  family 

Broker:  VERONIS  represented  the 
sellers 

WASHINGTON 

Longview,  The  Daily  News  — 
evening  25,000 

Natt  family  to  Howard  Publications 

Broker.  DIRKS  represented  Natt 
family 

WEST  VIRGINIA 

Charleston  Daily  Mail  — 
evening  40,906 


The  Bisbee  Observer  —  1 ,600 

Zeman  Group,  Ltd.  to 
Laura  Swan 

Broker.  GRIMES  assisted  the  seller 

Winslow  Mail  —  2,200 

Winslow  Shopping  News  —  1 ,700 

Paul  Barger  to  Western 
Newspapers 

Broker.  LINDSEY  represented  the 
seller 

ARKANSAS 

Dumas  Clarion  —  4,000 

Charlotte  and  Melvin  Schexnayder 
to  Emmerich  Newspapers 

Broker.  RICKENBACHER  represented 
the  sellers 

Holiday  Island  Regional  News  — 

14,000 

to  Rust  Communications 

Newton  County  Times  —  2,400 

Hollinger  International  to 
Community  Newspaper  Holdings 
Inc. 

Broker.  VERONIS  represented  CNHI 

Terms:  Part  of  45-paper  $475  million 
transaction 


Thomson  Newspapers  to  Garden 
State  Newspapers  (William  Dean 
Singleton) 

Fairmont  Times  West  Virginian  — 
morning  15,300 
Hollinger  International  to 
Community  Newspaper 
Holdings  Inc. 

Broker:  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 


Oshkosh  Northwestern  — 
morning  23,300 

Members  of  Heaney,  Honaker 
and  Schwalm  families  to 
Ogden  Newspapers 

(Nutting  family) 

Broker.  PHELPS  advised  sellers. 
WELLS  acted  as  financial  advisers 
to  Ogden. 

Oshkosh  Northwestern  — 
morning  23,300 

Ogden  Newspapers  to  Thomson 
Newspapers  Inc. 

Terms:  Swap  for  Thomson  papers: 

East  Liverpool,  Ohio,  The  Review  — 
evening  1 1 ,300 

Salem  (Ohio)  News  — 
evening  8,800 

Warren,  Ohio,  The  Tribune  Chronicle 
—  evening  37,300 

Altoona  (Pa.)  Mirror  — 
morning  34,500 


Calaveras  County  Advertiser  —  7,1 00 
Tvolumne  County  Advertiser  —  7,500 
McGee  family  to  Western 
Communications,  Inc. 

Broker  DIRKS  represented  McGee 
family 

Carlsbad  North  County  Sun  —  28,000 

Carlsbad  Log 

Catalina  Islander 

Chula  Vista  Star  News  —  24,000 

Coronado  Journal  —  1 1 ,400 

La  Jolla  Ught  —  24,700 

Oceanside  Sun 

San  Marcos  Sun  —  6,600 

Santa  Cruz  Good  Tinrtes  —  49,000 

Seal  Beach  Sun  —  30,200 


Point  Pleasant  Register  — 
evening  4,300 

Gannett  Co.  to  Community 
Newspaper  Holdings  Inc. 
Broker.  DIRKS  represented  CNHI 

WISCONSIN 


CALIFORNIA 

Arroyo  Grande  Five  Cities 
Times-F^ss  Recorder  —  7,439 
Nipomo  Adobe  Press 
Dick  and  Maxine  Blankenburg  to 
Pulitzer  Publishing  Co. 

Broker.  GAUGER  and  SHAVER 
assisted  the  sellers 
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Dirks,  Van  Essen’s  1998  transactions  included  33  dally  newspapers  and  more  than  100  weekly 
publications.  Owners  expect  and  get  results  from  Dirks,  Van  Essen  &  Associates. 


Th*  Nu-SIiui^  Sim-Nros 


Stephen  F.  Rote 

has  sold 

Sun  Publications 


Independent  Newspapers.  Ltd. 
has  sold 


Independent  Newspapers.  Ltd. 
has  sold 


Llonbeart  Newspapers,  Inc. 

(a  neu’Iy  formed  company  based  in  Fort  Worth.  Texas, 
owned  by  Richard  Cormor  and  John  Coots) 


West  Coast  Community  Newspapers 

(14  «*rek1)'  ptiblknUont  «1lh  323  000  total  distribution) 


Houiton  Community  Newipapers 

(IS  weekh-  publications  itith  a  total  of  346.000  distnbutioni 


USMedls  Group.  Inc. 


Westward  Communications.  LLC 


Hathaway  Publishing  Co. 

ha?  <cld 


Somerset/Swansea  (MA)  Spectator 
Dartmouth  (MA)  Chronicle 
Middleboro  iMA)  Gazette 
Fairhaven/Acushnet  (M.A)  Advocate 

(26.600  combined  circulaiioni 


Murphy  McGinnis  Media.  Inc. 
has  tiuld 

Yuma  (AZ)  Super  Shopper 

and  companion  (Hiblications 
(6U.00U  combined  circulatton) 


The  Star  Group 

of  Gsylord.  Michigan 
has  sold 

Star  Publications,  Inc., 

Central  Printing  Corporation,  and 
Advertiser  Postal  Service  Corporation 

(with  128.000  total  combined  distribution' 


Ottaway  Newspapers,  Inc. 

We  are  proud  to  ha?  e  represented 
the  Hathaway  Publishing  Co.  in  this  transaction. 


Thomson  Newspapers 


Brill  Media  Company' 

W >  are  proud  to  how  represenfed 
TTie  Srar  Group  in  this  transaction 


Helen  and  Hamilton  Meserre 
have  agreed  to  sell 


Hal  Polak 

of  Aplos.  California 
has  sold 


Gilroy  (CA)  Miracle  Miles 

(44.000  werktv  circutstlon) 


The  Huae  Family 
has  sold 

Bellevue  (NE)  Leader 

(6.750  paid  weckl>’  ctrculation) 
and  companion  pubUcaUons 


Taconic  Media 

which  includes  the  foiVswIrg  N*w  Verk  weekh'  re»sptp*rs' 
Ceuette  Adi-eTser  Pog'-’-Of  Herald 

Krolem  tVi(ky  Times  Vofec  Ledger 

Hyde  Park  Tbumman  Pmt-brg  Neu-s  Chronicle 

ASllbroek  Pound  Table 

(with  231.600  conbtned  r.ondstly  cirrulatlcn) 


USMedla  Group.  Inc. 

We  are  proud  to  have  represented 


Journal  Reglatez  Company 


Hal  Polak  In  this  transaction. 


Thomson  County-Wide  Directories 
has  sold 

Telephone  Directories 

1  Miami.  Shelb>‘.  Preble.  Greene.  Butler,  and  Warren  Counties.  Ohio 


has  sold 

Tomah  (Wl)  Monltor-Herald/Journal 
Tri-County  (WI)  Advertiser 


( 1 7. 1 00  combined  weekl>'  ctrculai^l 


Prank  A.  Wood,  Jr. 
has  sold 

Marquette  (MI)  Action  Shopper 

(29.000  weekly  dlstiibuOon) 


Nutting  Newspapers,  Inc. 


We  are  proud  to  have  represented 
Nutting  Newspapers.  Inc..  In  this  transaction. 


Dirks,  Van  Essen  &  Associates 


U9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  8750I  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
E-mail:  info@dirksvanessen.com  http:/  / www. dirksvanessen.com 
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University  City  Light 
Vista  Ridge 
Vista  Sun  —  20,000 
Independent  Newspapers  Limited 
to  USMedia  Group 
Brokers'.  VERONIS  represented  seller 
DIRKS  represented  buyer 

Eureka  Tri-City  Weekly  —  47,000 
V&P  Publishing,  Inc.  (Mr.  and  Mrs. 
Ron  Pileggi)  to  Garden  State  News¬ 
papers,  Inc.  (William  Dean  Singleton) 
Broker.  BOLITHO-CRIBB  represented 
the  sellers 

Gilroy  Miracle  Miles  —  44,(XX) 

Hal  Polak  to  USMedia  Group  Inc. 
Broker.  DIRKS  represented  Hal  Polak 

Gridley  Herald  —  2,850 
William  D.  “Bill”  Burleson  to  Liberty 
Group  Publishing  Northbrook,  IL 
Broker  HODELL  represented  the 
sellers 

Hills  Newspapers  Group: 

90,(XX)  combined  circulation 
Alameda  Journal 
Albany  Journal 
Berkeley  Voice 
El  Cerrito  Journal 
Family  Fair 
Kensington  Journal 
Oakland  Montclarion 
Oakland  Piedmonter 
W.A  “Chip”  and  Mary  Brown  to 
Contra  Costa  Newspapers,  sub¬ 
sidiary  of  Knight  Ridder  Inc. 

Broker  SHAVER  represented  the  sellers 

Los  Angeles  Recycler  classified 
publications  —  400,000 
Recycler  Classifieds  to  Times 
Mirror  Co. 

Terms:  In  the  $200  million  transaction. 
Times  Mirror  also  purchased  a  stake 
in  remaining  23  Recycler  publications 
nationwide 

North  Coast  Journal  to  New  Voice 
Communications  Inc. 

Pacifica  Tribune  —  7,729 
The  Wave  —  5,300 
Main  Street  Media,  to  Alameda 
Newspaper  Group 
(William  Dean  Singleton) 

Pasadena  Weekly  —  35,(XW 
Pasadena  Publications  Inc.  to  James 
P.  and  Sue  Laris  Eastin)  Times 
Community  News  (Times  Mirror  Co.) 
Broker.  WILLIAMS  represented  the 
seller 

San  Rafael  Classified  Gazette  —  55,000 

Mr.  and  Mrs.  Riley  Hurd  and  Mr.  and 
Mrs.  Joe  Walsh  to  Gannett 
Company  nc. 

Broker.  BOUTHO-CRIBB  represented 
the  sellers 

TehachapI  News  —  8,000 
Tehach^l  Extra  —  9,000 
Southeast  Kem  Weekender  —  4,000 
Tehachapi  Own  Phone  Book 

Bill  and  Betty  Mead  to  Bakersfield 
Californian 

Broker.  BOLITHO-CRIBB  represented 
the  Meads 


COLORADO 

Arvada  Sentinel  —  8,000 
Jefferson  Sentinel  —  11  ,(XX) 

WestEdit  Inc.  (Rovert  E.  Cox  and 
Sidnie  A.  Oconnell)  to  Jeffco 
Publishing  Co.  (Partnership  Press, 
Ames,  Iowa) 

Broker.  WILLIAMS  represented 
WestEdit 

MetroWest  Publishing  Group: 

Brighton  Standard  Blade  —  3,478 
Ft.  Lupton  Press  —  849 
plus  four  weeklies  and  shopping 
guides  30,000  combined  circulation 
MetroWest  Publishing  (Terry  Gogerty 
and  Annette  Winkler-Riesel,  co¬ 
owners)  to  Landmark  Community 
Newspapers  Inc. 

Sllverton  Standard  —  1 ,360 
The  Miner 

Jon  and  Sharon  Denious  to  Ethan 
and  Maureen  Wortis 

Telluride  Times-Joumal  —  3,200 

Wick  Communications  Co.  to  DP 
News  LLC 

Broker.  LINDSEY  was  consultant  to 
DP  News  LLC 

CONNECTICUT 

Bethel  Beacon 
Brookfield  Journal 
Fairfield  Beacon 
Fairfield  Minuteman 
New  Milford  Times 
Kent  Good  Times  Dispatch 
Litchfield  Enquirer 
Westport  Minuteman 
1 55,000  combined  distribution 
Housatonic  Valley  Publishing  to 
Journal  Register  Co. 

Broker  DIRKS  represented  Housatonic 

DELAWARE 

Newcastle  County  Shoppers  Guide  — 
141,000 

Brandywine  Weekly 
Autos  F^us 

Rich  Ritacco  to  Salem  County 
Sampler  Inc. 

Broker.  BOLITHO-CRIBB  represented 
the  seller 

DISTRICT  OF  COLUMBIA 

Recreation  News  — 100,000 
Mike  Kapsa  to  Indiana  (Pa.)  Gazette 
Broker.  GRIMES  represented  the  seller 

Washington  Metropolitan  New  Homes 
Guide  —  45,000 
Bill  and  Renay  Regardie  to 
Washington  Post  Co. 

FLORIDA 

Basketball  Weekly  —  30,000 
Curtis  Pubiishing  to  Primedia 
Broker.  GRIMES  represented  the  seller 

Car  Connection 

Target  Publications  to  Add,  Inc.  of 
Waupaca 

Broker.  BOLITHO-CRIBB  represented 
the  sellers 

Florida  Marinetimes 
Victor  and  Sandra  Piccoiomini  to 
Target  Communications  Inc. 

(Dan  McKay  and  Robert  Nackoul) 
Brokers:  MAYO  and  E.  Randall  Lolley 
of  Viewpoint  Reality  International 
Inc.,  Sarasota,  Fla. 


FSWew  — 21,000 
John  Piemonte  to  Robert  Parker 
and  Blaise  Provitola 
Broker.  WILLIAMS  represented  the 
seller 

Gator  Bait  —  1 2,400 
Florida  Sports  News  Inc.  to  Land¬ 
mark  Community  Newspapers 
Broker.  WILLIAMS  represented  the 
seller 

Lake  Mary  Life  —  10,000 
Haskell  family  to  Republic 
Newspapers  Inc. 

South  Florida  Newspaper  Network: 

700,000  combined  circulation 
Broward  Newspaper  Group: 

Broward  Jewish  Journal  (Zone  A) 
Broward  Jewish  Journal  (Zone  B) 
Broward  Jewish  Journal  (Zone  C) 
Palm  Beach  Jewish  Journal  (North 
Zone) 

Palm  Beach  Jewish  Journal  (South 
Zone) 

Dade  Jewish  Journal 
Miami  Lakes  Area  Weekly 
Miami  Hiriser 

Eastsider  Arts  &  Entertainment 
Weekly 

Broward  Hiriser 

Community  News  Newspaper  Group: 
Pembroke  Pines  Community  News 
Davie/Cooper  City  Community 
News 

Plantation  Community  News 
Weston  Community  News 

Forum  Newspaper  Group-Broward: 
Coral  Springs/Parkland  Forum 
Margate/Coconut  Creek  Fonjm 
Sunrise  Times 

Tamarac/North  Lauderdale  Fonjm 

Forum  Newspaper  Group-Palm 
Beach: 

Wellington  Forum 
Greenacres/Lake  Worth  Forum 

Forum  Newspaper  Group-Port  St. 
Lucie: 

Martin  County  Fonjm 
East  Port  St.  Lucie  Forum 
West  Port  St.  Lucie  Forum 
Ft.  Pierce  Forum 
Vero  Beach  Forum 

Thursday  Times  Newspaper  Group: 
West  Boca  Times 
Boca  Thursday  Times 
Boynton  Beach  Times 
Delray  Beach  Times 
Deerfield  Beach  Times 
Pompano  Times 
Boca  Raton  Business  Journal 
Swap  Shop  News 

Gulfshore  Life: 

Discover  the  Gulfshore 

Home  &  Condo 

Home  &  Condo  Homebuyer 

Home  &  Condo's  Dream  Home 

Home  &  Condo’s  Home  Show 

Shorelines 

Traditions 

Willkommen 

Reflections 

Dining  Delights 

AAAToday 

South  Florida  Newspaper  Network 
Inc.  (Bruce  Warshal,  ^ott  Patterson 
and  The  Riverside  Company)  to 
Sun-Sentinel  Company,  a  Tribune 
Publishing  Co. 

Broker.  WILLIAMS 


GEORGIA 

Augusta  Regional  Business  Journal 
Columbia  News  Times  —  7,500 

J.  Timothy  Shelnut  to  Southeastern 
Newspapers  Corp. 

Thomaston  Times  —  6,036 
Upson  County  Shopper’s  Guide  — 
9,000 

Frances  P.  Smith  to  Community 
Newspaper  Holdings  Inc. 

Broker.  WILLIAMS  represented  the 
seller 

IDAHO 

Hailey  Wood  River  Journal  —  10,450 
Community  Newspaper  Holdings 
Inc.  to  Liberty  Group  Publishing 
Broker.  DIRKS  represented  CNHI 
BOLITHO-TAYLOR  represented 
Liberty  Group 

ILLINOIS 

Acklin  Newspaper  Group: 

Abigdon  Angus 
Avon  Sentinel 
Blandinsville  Star  Gazette 
Roseville  Independent 
Estate  of  Joseph  Acklin  to  Eagle 
Publications  (Tom  and  Eunice 
Hutson) 

Chanooka  Weekly  —  8.000 
Janet  and  Larry  Moorman  to 
Katie  and  Max  Easton 

Huntley  Farmside  —  1 , 1 75 
Suzanne  L  Brown  to  Press 
Publications  Inc. 

Broker.  VAN  DER  LINDEN 

Newton  Press-Mentor  —  3,975 
Springfield  Shopper  —  30,000 
Teutopolos  Press  —  1 ,950 
Hecke  family  to 
Liberty  Group  Publishing 
Broker.  RICKENBACHER  represented 
the  sellers 

Press  Publications  Group:  (38 
nondailies)  100,000  combined 
circulation 

Press  Publications  to  Liberty  Group 
Publishing 

Star  Newspaper  Group:  (6  nondailies) 
Star  Newspaper  Group  to 
Liberty  Group  Publishing 

INDIANA 

Inside  Indiana  —  13,500 

Hoosier  Publications  Inc.  to 
Landmark  Community 
Newspapers  Inc. 

IOWA 

Denison  Bulletin 
Denison  Review 
7,800  combined  circulation 
Knowles  Publishing  Corp.  to 
MediaNews  Group  Inc. 

Broker.  DIRKS  represented 
MediaNews  Group 

Grundy  Register  —  2,600 

Ralph  and  Marlene  Kothenbeutei 
to  Mid-America  Publishing  Corp. 
Broker.  HERRICK 
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Sold  by  Rickenbacher  Media  Since  1990 


Sold  in  1998 

Dumas  (AR)  Clarion 
Teuotopolos  (IL)  Press 
Ascension  (LA)  Citizen 
Bowie  County  (TX)  Citizens  Tribune 
The  Potpourri  (TX) 

Ascension  (LA)  Nickel  Ads 
Springfield  (IL)  Shopper 
DeKalb  (TX)  News 
Tomball  (TX)  Potpourri 
Newton  (IL)  Press-Mentor 
Dietrich  (IL)  Special  Gazette 
Printing  Unlimited  (LA) 

Colorado  County  Citizen 


Sold  1990  to  1997 

•  Haskell  Free  Press 

•  Port  Isabel  Press 

•  Ennis  Daily  News 

•  Mason  County  News 

•  Kerrville  Mountain  Sun 

•  Canton  Herald 

•  San  Benito  News 

•  Monticello  (AR)  Advance 

•  Advance  (AR)  Shopper's  Guide 


•  Hot  Springs  (AR)  Village  Voice 

•  Ranchland  (CO)  News 

•  Clay  County  Leader 

•  Snowmass  (CO)  Sun 

•  Mid  County  Advertiser 

•  Park  Cities  People 

•  Northside  People 

•  North  Ellis  County  Review 

•  Duncanville  Suburban 

•  DeSoto  News  Advertiser 

•  Lancaster  News 

•  Cedar  Hill  Chronicle 

•  Midlothian  Reporter 

•  Red  Oak  Rambler 

•  Ferris  Wheel 

•  Cameron  Herald 

•  Medina  Valley  Times 

•  Bryan  Press 

•  College  Station  Press 

•  Dallas-Fort  Worth  Apartment  Digest 

•  Outdoor  Sportsman 

•  New  Mexico  Sr.  Citizen  Digest 

•  Legal  Assistant  Today 

•  Houston  Conventioneer, 

•  Dallas  Conventioneer,  and 

•  San  Antonio  Conventioneer 


•  The  Wylie  News 

•  Weimar  Mercury 

•  Houston  Health  &  Fitness 

•  Dallas  Health  &  Fitness 

•  Lake  Shore  Times,  Rowlett 

•  Mountain  Publications,  publishers  of 
fine  arts  directori^  in  27  states 

•  Curtis  Media  and  Share  Graphics,  Inc. 
publisher  of  community  history  books 

•  Farmersville  Times 

•  Post  Dispatch 

•  Las  Colinas  People 

•  Sol  de  Texas 

•  Princeton  Herald 

•  East  Baltimore  Guide 

•  Canton  Guide 

•  Van  Buren  (AR)  Democrat 

•  DeWitt  (AR)  Era-Enterprise 

•  Windsor  (CO)  Beacon 

•  Castroville  News  Bulletin 

•  South  Padre  Parade 

•  Van  Zandt  News 

•  Willis  Point  Chronicle 

•  Kerrville  Mountain  Sun 

•  Limon  (CO)  Leader 

•  Highlands  Crosby  Star  Courier 


Rickenbacher  Media 


6731  Desco  Drive,  Dallas,  Texas  75225  (214)  265-9300 

Call  for  a  confidential  discussion  and/or  list  of  references 

www.rickenbachennedia.com  rmedia  @  msn.com 


We  Get  Results ! 


Rickenbacher  Media  is  the  leader  in  the  sale  of  community  newspapers.  S  jBl 

Prior  to  establishing  Rickenbacher  Media,  Ted  Rickenbacher,  a  fourth 
generation  newspaper  publisher,  was  successful  in  the  ownership  of  news-  ^  jf  J 

papers  for  28  years.  He  grew  up  in  Heame,  Texas.  His  father  published  1,^  • 

The  Heame  Democrat  for  20  years  before  selling  it  in  1960.  lyLi  mm- 

Rickenbacher  served  on  the  board  of  trustees  of  the  American  Manage- 
ment  Association  for  three  years.  He  was  a  member  of  the  board  of  directors 
of  Suburban  Newspapers  of  America  for  six  years.  He  has  been  active  in 

\NN  RICKENBACHER  ‘‘'"‘“ding  service  as  a  Rotary  president  and  member  of  RICKENBACHE 

a  church  governing  board. 

He  was  involved  as  the  principal  in  the  ownership  and  sale  of  six  Texas  newspaper  comparues.  They  consisted  of  27  newspapers. 

He  is  a  successful  negotiator.  He  has  worked  with  newspaper  owners  on  a  confidential  basis  throughout  the  Uruted  States.  He 
understands  the  needs  and  desires  of  publishers. 

In  1998,  Ann  Rickenbacher  joined  Rickenbacher  Media  as  vice  president.  She  is  the  daughter  of  Ted  Rickenbacher  and  grew  up 
around  the  family  newspaper  business. 

Prior  to  joining  Rickenbacher  Media,  she  was  in  marketing  with  Ellen  Tracy  sportswear.  Previously  she  was  an  area  sales  manager 
with  Dillard's  Department  Stores,  Inc.  She  is  a  marketing  graduate  of  Texas  Christian  University.  Earlier  she  graduated  from 
Greehill  School  in  Dallas. 


ANN  RICKENBACHER 


'TED  RICKENBACHER 


NONDAILY  NEWSPAPER  SALES 


The  Iowan  —  26,000 
Mid-America  Publishing  to 
The  Gazette  Co. 

(Cedar  Rapids  Gazette) 

Broker.  HERRICK  and  MARTIN 

Knoxville  Journal-Express  —  3,500 
Pella  Chronicle  —  3,600 
Lake  Park  News  —  500 
Spirit  Lake  Beacon  —  3,600 
Sioux  Rapids  Bulletin  Express  — 
1,000 

Edwards  Publications  to  Commu¬ 
nity  Newspaper  Holdings,  Inc. 

Broker.  DIRKS  represented  Edwards 
Publications 

Marion  Times  —  1 ,500 
Northeast  Iowa  Publishers,  Inc. 

to  (Bob  and  Mary  Ann  LeMay) 
David  and  Phyllis  Tapp 
Broker.  VAN  DER  LINDEN 

Odebolt  Chronicle  —  1 ,200 
Vail  Observer  —  1 ,074 
Robert  and  LaDonna  Miller  to 
Jerry  and  Becky  Wiseman 
Broker  VAN  DER  LINDEN 

Stratford  Courier  —  700 

David  Parker  to  Gene  and  Judith 
Statler 

Broker.  VAN  DER  LINDER 

Voice  of  the  Hawkeyes  —  9,000 
College  Sports  Communications  to 
Landmark  Community 
Newspapers  Inc. 

KANSAS 

Chapman  Advertiser  and  Enterprise 
Journal  —  900 

Karl  Detrich  to  Shawni  Sheets 

Chronicle  Shopper  —  22,000 
David  L  Thompson  to 
Liberty  Media  Group 
Broker  LINDSEY  represented  the  seller 

Ellis  County  Star  to  Hays  Daily  News 

Lincoln  Times-Republican  —  2,013 

Ray  and  Pat  Rasmussen  to  Harry 
McGrath  and  Dave  Worley 

Louisburg  Herald  —  1 ,975 
Osawatamia  Graphic  —  4,947 
Webster  and  Gladys  Hawkins  to 
Miami  County  Publishing  (Phil  and 
Sarah  McLaughlin) 

O’Dell  Publishing  Group: 

Liberty  News 
Northland  News 
Platte  County  Gazette 
O’Dell  Publishing  Group  to  Sun 
Publications  (Stephen  F.  Rose) 
Broker.  Norman  R.  McMullin  consul¬ 
tant  to  buyer 

St.  John  News  —  1 ,500 
Medicine  Lodge/Barber  County  Index 
—  1,500 

Greenburg/Kiowa  County  Signal  — 
1,500 

Murphy  McGinnis  Media  to  Commu¬ 
nity  Newspaper  Holding,  Inc. 

Broker.  DIRKS  represented  CNHI 

Sun  Chronicle  Newspapers: 

Clay  Sun  Chronicle 


Gladstone  Sun  Chronicle 

Liberty  Sun  Chronicle 

North  Kansas  City  Sun  Chmnicle 

Nancy  Valentine  to  Sun  Publications 
(Stephen  F.  Rose) 

Broker.  Norman  R.  McMullin  consul¬ 
tant  to  buyer 

Sun  Publications  (13  weeklies  in 
Kansas  and  Missouri)  200,000 
combined  circulation 

Stephen  F.  Rose  to  Uonheart 
Newspapers  Inc. 

(Richard  L.  Connor  and  John  Coots) 

Broker  DIRKS  represented  Rose 

Wichita  Pennypower  Shopper  — 
140,000 

Darwin  Oordt,  Douglas  Dance  and 
Denis  Mindak  to  Uonheart  News¬ 
papers  Inc.  (Richard  L  Connor  and 
John  Coots) 

Broker.  DIRKS  represented  the  sellers 


KENTUCKY 

Cumberland  Tri-City  News  —  2,000 
Hazard  Herald  Voice  —  5,100 
Hollinger  International  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 
Broker.  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 

Russell  Springs  Times  Journal  — 
4,000 

Albrecht  Newspapers  to 
Community  Newspapers 
Holding  Inc. 

Broker.  DIRKS  represented  CNHI 

LOUISUUIA 

Ascension  Citizen  —  7,400 
Nickel  Ad  —  24,000 
Deals  on  Wheels  —  21 ,000 

Mark  Anderson  to  Uberty  Group 
Publishing 

Broker.  RICKENBACHER  represented 
the  seller 

Impact  —  7,000 

Scafide  Enterprises  Inc.  to  Crescent 
City  View  LLC 

Broker.  WILLIAMS  represented  the 
seller 

Times  Of  Arcadia  —  32,500 
Steve  May  and  Hille  Domaigne  to 
Thomson  Newspapers 
Broker.  DIRKS  represented  Thomson 

MASSACHUSETTS 

Cape  Cod  Navigator 
Neon  Publishing  Co.,lnc. 

(Phil  Heggie  and  Cynthis 
Mantalos)  to  Stow  Yillager 
Publications,  Inc.  (John  J.  Harvey) 
Broker.  MAYO 

Chicopee  Herald  Weekly  —  30,075 

Dr.  John  Maslar  to  Reminder 
Publications 

Dartmouth  Chmnicle 
Fairhaven/Acushnet  Advocate 
Middlebom  Gazette 
Somerset/Swansea  Spectator 
26,000  combined  circulation 
Hathaway  Publishing  Co. 

(Wanen  G.  Hathaway)  to 
Ottaway  Newspapers 
Bmker.  DIRKS  represented  Hathaway 


MICHIGAN 

Access  Shopper  —  35,670 
Bruce  Gotts  to  Independent 
Media  Group 

Coldwater  Shopper  —  22,000 

Harold  and  Jane  Schultz  to 
Independent  Media  Group  Inc. 

Genesee  County  Newspapers/ 

Flint  Advance  Newspapers: 

Burton  Suburban  News 
Clio  Messenger 
Davison  Flagstaff 
Fenton  Independent 
Flushing  Observer 
Grand  Blanc  News 
Swartz  Creek-Flint  Township 
West  Valley  News 
80,000  combined  distribution 
Badoud  Communications  Inc.  to 
Heritage  Newspapers  Inc. 

Bmker.  BOLITHO-CRIBB  represented 
the  sellers 

Lapeer  Buyer's  Guide  —  30,500 
Sanilac  Buyer's  Guide  —  18,500 
Booth  Pidilishing  Co.  (Doug  Finkbeinet) 
to  21  St  Century  Newspapers,  Inc. 
Bmker.  BOLITHO-CRIBB  represented 
the  seller 

Mackinaw  City  Journal  — 

20,000  circulation 
Magic 
Right  Now 

Francis  and  Brooke  Reideiberger  to 
Scott  and  Erika  Balyo 
Broker.  GRIMES  represented  the  seller 

Marquette  Action  Shopper  —  29,000 
Frank  A.  Wood,  Jr.  to  Nutting 
Newspapers  Inc. 

Bmker.  DIRKS  represented  Nutting 

Mirror  Newspapers 

Oak  Communications  to  Hometown 
Communications  Network 

Southcounty  Gazette  &  Shopper  — 
11,600 

The  Other  Side  of  the  Lake  —  14,000 
Artistic  Energy  Group  Inc.  to 
Hollinger  Internationai 
Bmker.  BOLITHO-CRIBB  represented 
the  seller 

Steir  Publications 
128,000  total  distribution 
Star  Publications  to  Brili  Media 
Company  Inc. 

Bmker.  DIRKS  represented  the  Star 
Publications 

MINNESOTA 

Brooklyn  Center  Sun 

Brooklyn  Park  Sun 

Burnsville  Sun-Current 

Calhoun/Harriet  Sun 

Crystal  Robbinsdale  Sun-Post 

Eagan  Chmnicle 

East  Bloomington  Sun  Current 

Eden  Prairie  Sailor 

Edina  Sun  Current 

Excelsior/Shorewood  Sun-Sailor 

Golden  Valley  Sun 

Hopkins  Sun-Sailor 

Inver  Gmve  Heights  Sun  Current 

Lakeville  Countryside  Sun 

Maple  Gmve  Sun-Sailor 

Mandeta  Heights  Sun  Current 

New  Hope/Golden  Valley  Sun-Post 

Nokomia/Powderhom  Sun 


Ossee  Sun-Sailor 
Plymouth  Sun-Sailor 
Richfield  Sun  Current 
Sailor  Newspapers 
St.  Louis  Park  Sun-Sailor 
Wayata  Sun-Sailor 
West  Bloomington  Sun  Current 
280,000  combined  distribution 
Doug  Dance,  Darwin  Oordt  and 
Denis  Mindak  to  Uonheart 
Newspapers  Inc.  (Richard  L. 
Connor  and  John  Coots) 

Bmker:  DIRKS  represented  sellers 

Clarkfield  Advocate  —  3,200 
Granite  Falls  Tribune 
Madelia  Times-Messenger — 1,900 
Montevideo  American  News  —  4,700 
Redwood  Falls  Gazette  —  5,042 
St.  James  Plaindealer —  3,015 
Sleepy  Eye  Herald-Dispatch  —  3,720 
Mainstream  Publications  West,  LLC 
to  Liberty  Group  Media 
Bmker.  DIRKS  represented 
Mainstream 

Grand  Marais  Cook  County  News- 
Herald— 4,920 

Steve  Femiund  to  Murphy  McGinnis 
Media 

Mountain  Lake/ Butterfield  Observer- 
Advocate  —  2,100 
Biii  Paulson  to  Kim  Anderson 

MISSISSIPPI 

Kosciusko  Star-Herald  —  8,500 
Newton  Record  —  2,300 
The  Wayne  County  News  —  4,400 
Hollinger  International  to 
Community  Newspaper 
Holdings  Inc. 

Bmker:  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 

MISSOURI 

Landue  News  —  40,000 
to  Journal  Register  Company 

Lee's  Summit  Tribune  —  22,000 

Dwight  and  Anita  Widaman  to 
Keltatim  Publishing  Co. 

Springfield  Pennypower  Shopper  — 
140,000 

Darwin  Oordt,  Dougias  Dance  and 
Denis  Mindak  to  Uonheart 
Newspapers  Inc.  (Richard  L. 
Connor  and  John  Coots) 

Bmker.  DIRKS  represented  sellers 

O’Dell  Publishing  Group: 

Uberty  News 
Northland  News 
Platte  County  Gazette 
O’Dell  Publishing  Group  to 
Sun  Publications 
(Stephen  F  Rose) 

Broken  Norman  R.  McMullin  consul¬ 
tant  to  buyer 

Sun  Chronicle  Newsprapers: 

Clay  Sun  Chronicle 

Gladstone  Sun  Chronicle 

Liberty  Sun  Chronicle 

North  Kansas  City  Sun  Chronicle 

Nancy  Valentine  to 

Sun  Publications 

(Stephen  F.  Rose) 

Bmker:  Norman  R.  McMullin  consul¬ 
tant  to  buyer 
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MONTANA 


Big  Sky  Lone  Peak  Lookout  —  4,400 
Big  Sky  Guide 

Kevin  and  Jennifer  Keiieher  to 
Pioneer  Newspapers  Inc. 

Broker.  BOLITHO-CRIBB  advised  the 
buyers 


NEBRASKA 


Columbus  Telegram  —  11 ,500 
World  Newspapers,  subsidiary 
of  Omaha  World-Herald  Co. 
to  Independent  Media  Group 


Huskers  lllustrated-spofts  publication 
—  15,000 

College  Sports  Communications  to 
Landmark  Community 
Newspapers  Inc. 


Midwest  Messenger — 160,000 
Zink  family  to  Lee  Enterprises 


Wood  River  Sunbeam  —  1 ,083 
Doug  and  Charlene  Hoschouer  to 
Jerome  K.  and  Dotty  BilsIetKl 
Broker.  VAN  DER  LINDEN  represent¬ 
ed  the  sellers 


Bellevue  Leader  —  6,800 
The  Huse  Family  to  World 
Newspapers  Inc. 

Broker.  DIRKS  represented 
Huse  Family 


NEVADA 


Battle  Mountain  Bugle  —  2,000 
Robert  and  Cari  Bartley  to  DSN  Inc. 
(William  Dean  Singleton  and  Peter 
Bernhard) 

Brokers:  GAUGER  and  SHAVER 
assisted  the  sellers 


NEW  JERSEY 


Beach  Haven  Times 
Lacey  Beacon 
Manahawkin  Beacon 
Tuckerton  Beacon 
20,400  combined  circulation 
Brick  Sun 
Jackson  Sun 
Mail  Bag 

Ocean  County  Reporter 
Summer  Times  Islander 
Toms  River  Weekend  Reporter 
282,000  combined  distribution 
Goodson  Newspaper  Group  to 
Gannett  Company,  Inc. 

Broker.  DIRKS  represented  Goodson 


Corridor  Real  Estate  Journal 
Tri-State  Real  Estate  Journal  to  Dolan 
Media  Co. 


Forbes  Newspapers:  (Somerset 
Messenger  Gazette  —  8,075 
plus  16  other  nondailies) 

Forbes  Inc.  to  North  Jersey 
Newspapers  Co. 

Broker.  ADMEDIA  represented  the 
seller 


Orechio  Publications  Inc: 
Belleville  Times  —  8,000 
Bloomfield  Life  —  6,000 
Glen  Ridge  Voice  —  1 ,200 
Nutley  Sun  —  7,000 
Frank  Orechio  to  North  Jersey 
Newspapers  Co. 

Broker.  ADMEDIA 


NEW  MEXICO 


Quik  Quarter/Thrifty  Nickel  —  75,000 

Ken  Brumit  to  Lee  Enterprises  Inc. 


Las  Cruces  Southern  New  Mexico 
Real  Estate  Press 

Patrice  and  William  Armstrong  to 
Garden  State  Newspapers 
(William  Dean  Singleton) 

Broker.  GRIMES  assisted  the  seller 


NEW  YORK 


Coming-Elmira  Pennysaver  —  21 ,000 

Raymond  Mullins  to  Liberty 
Publishing  Group 

Broker.  GRIMES  represented  the  seller 


Dundee  Observer —  2,630 

Mary  Geo  Tomion  to  George  C. 
Lawson 

Broker.  VAN  DER  LINDEN 


Gazette  Advertiser 
Harlem  Valley  Times 
Hyde  Park  Townsman 
Millbrook  Round  Table 
Pawling  News  Chronicle 
Register  Herald 
Voice  Ledger 

17,000  combined  circulation 
Helen  aruj  Hamilton  Meserve  to 
Journal  Register  Co. 

Broker.  DIRKS  represented  the  sellers 


Air  Pulse  —  1 3,200 
Bellevue  Leader  and  shopper  — 

Jerry  Huse  to  Omaha  World- 
Herald  Co. 


25,000 


PennySaver  Shopper  —  28,000 

Dick  Buelow  to  Lee  Enterprises  Inc. 


Catskill  Shopper  —  41 ,000 
Alice  Eisenberg  to  Liberty  Group 
Publishing 

Broker.  BOLITHO-CRIBB  represented 
the  seller 


Oifton  Psrk  Corrvnunity  News  —  26,000 
Gannett  Foundation  to 


Journal  Register  Co. 


We  assist  newspaper  companies  with  mergers  &  acquisitions, 

strategic  planning,  valuations,  succession  planning  for  families,  AdMedia  Partners,  Iric. 

shareholder  relations,  and  new  debt  and  equity  financings.  ^  t  ^ 
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Strategic  Advisors  and 
Investment  Bankers  to 
Mewspaper  Companies 


Robert  Garrett  -  President 


Charles  I.  Wrubel  -  Managing  Director 


NONDAILY  NEWSPAPER  SALES 


Long  Island  Business  News 

Paul  and  Terry  Townsend  and 
partners  to  Dolan  Media  Co. 

Broker  VERONIS  represented  the  sellers 

Niskayuna  Journal 
Scotia-Glenville  Journal 
Rotterdam  Journal 
Wm.  J.  Kline  and  Sons  to  Spotlight 
LLC 

Oneida  Chittenango  Pennysavers  — 
24,000 

Goodson  Newspaper  Group  to 
Journal  Register  Co. 

Broker.  DIRKS  represented  Goodson 

Putnam  Courier  Trader  —  4,500 
Housatonic  Valley  Publishing  to 
Journal  Register  Co. 

Broker.  DIRKS  represented  Housatonic 

Spotlight  Newspapers: 

Colonie  Spotlight  —  4,000 
Delmar  Spotlight  —  7,000 
Loudonville  Weekly  —  5,000 

Spotlight  Newspapers  to  Eagle 
Media  Partners  LP 

NORTH  CAROLINA 

Apex  Herald  —  3,000 
Cleveland  Post  —  5,71 8 
Fuquay-Varina  Independent —  4,557 
Gamer  News  —  5,077 
Holly  Springs  Sun  —  4,148 
Morrisville/Preston  Progress  —  5,038 
Kirkland  Newspapers  Inc.  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 
Broker.  WILLIAMS  represented  the  seller 

Havelock  News  —  3,000 

Ste.  Genevieve  Newspapers  Inc.  to 
Freedom  Communications  Inc. 

Plymouth  Roanoke  Beacon  —  4,700 
Beacon  Printing  Inc.  (Mrs.  Doward 
Jones  Sr.  and  Mr.  Doward  Jones  Jr.) 
to  Gary  Cunard 

Broker.  GRIMES  represented  the  sellers 

NORTH  DAKOTA 

Ashley  Tribune  —  1 ,728 
W/shek  Star— 1,680 
Lovik  Newspapers  Inc.  (Tom  and  Wan¬ 
da  Lovik)  to  Tony  and  Julie  Bender 
Broker.  VAN  DER  LINDEN 

OHIO 

Bowling  Moorman  Publications:  (8 
nondaies)  to  Amos  Newspapers  Ina 

Cleveland  Free  Times  —  52,000 
to  Stem  Publishing 

Cleveland  Scene  —  56,000 

to  New  Times  Inc. 

Columbus  Federal  Voice 
Columbus  Perimeter  Star 
Miami  Valley  News 
83,00  combined  distribution 
TDN  Publishing  Co.  Inc.  to 
Pulitzer  Publishing  Co. 

Broker.  DIRKS  represented  TDN 

County-Wide  Directories—  375,000 
Thomson  Newspapers  to 
Club  Publishing 

Broker.  DIRKS  represented  Thomson 

Germantown  Press  —  2,700 
Delores  Grunwald  and  George 
Kuhn  to  Thomson  Newspapers 
Broker.  GRIMES  represented  the  sellers 
Sun  Newspapers 


(27  nondailies  —  200,000 
SunMedia  Corp.  to  Business 
Journal  Publications  Inc. 

(Advance  Publications) 

Broker.  ADMEDIA  was  consultant 
to  Prudential  Securities 

OKLAHOMA 

Fletcher  Herald  —  1 ,030 

Jodie  Herring  to  Tommy  Hawthorne 

Frederick  Press  —  2,283 

Shelby  Miller  to  Felisha  Housley 

Minco  Minstrel  —  800 
Tuttle  Times  —  1 ,435 
Settle  Communications  Corp.  to 
Comnxnly  Newspaper  Hokings  kxx 
Broker.  BOLITHO-TAYLOR  repre¬ 
sented  CNHI 

Moore  American  —  3,400 
South  Oklahoma  City  Leader —  16,000 
Redden  family  to  Community 
Newspaper  Holdings  Inc.  of 
Birmingham,  Ala. 

Broker.  BOUTHO-TAYLOR  represent¬ 
ed  the  seller 

Waurika  News-Democrat  —  1 ,650 
Hollinger  International  to  Communi¬ 
ty  Newspaper  Holdings  Inc. 

Broker.  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 

Wellston  News  —  600 
Shopper  Saver 

Herb  and  Jean  Stingley  to  Okla¬ 
homa  County  Newspaper  Group 
(Richard  Hefton) 

OREGON 

Hood  River/Country  Shopper —  5,000 
Print  It  Inc.  to  (Jeff  McCaw)  Results 
Group  Ltd  (Stephen  Kent) 

Broker.  FOURNIER  assisted  McCaw 

PENNSYLVANIA 

Bucks  Mont  Courier 
Carrier  Pigeon 

Philiy  Health  and  Fitness  Magazine 
Add  Inc.  to  Marks-Ferber 
Communications  LLC 
Broker.  BOUTHO-CRIBB  represented 
the  sellers 

Carbondale  News  —  6,048 
Moscow/Hamlin  Viiiager  —  5,000 

Hometown  Publications  Inc.  to 
Liberty  Group  Publishing 

Main  Line  Times 
News  of  Delaware  County 
34,000  combined  circulation 
Germantown  Courier 
Mount  Airy  Times  Express 
Pottstown  F^ny  Pinchers 
Town  Talk  Newspapers 
combined  distribution  169,000 
Goodson  Newspaper  Group  to 
Journal  Register  Co. 

Broker.  DIRKS  represented  Goodson 

New  Bethlehem  Leader-Vindicator  — 
5,159 

Sharpsburg  Herald  —  5,330 

Southern  Clarion  Newspapers  Inc. 
to  McLean  Publishing  Co. 

(William  L.  McLean  III) 

Philadelphia  Pennsylvania  Law  Weekly 

Meridian  Venture  Partners  to  Ame¬ 
rican  Lawyer  Media  Holdings  Inc. 

Broker.  VERONIS  represented  the 
sellers 


SOUTH^AKOTA 

Indian  Country  Today  —  17,000 
Tim  Giago  to  Oneida  Indian  Nation 

TENNESSEE 

Crossville  Chronicle  — 10,700 
Hoilinger  International  to  Communi¬ 
ty  Newspaper  Holdings  Inc. 

Broker.  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  milibn 
transaction 

Lafayette  Macon  County  Times  —  5,500 
Albrecht  Newspapers  to  Commu¬ 
nity  Newspaper  Holdings,  Inc. 
Broker  DIRKS  represented  CNHI 

Millington  Star — 16,500 
Millington  Naval  Air  Base  Blue  Jacket 
Shoppers  Aid 

Jeff  and  Patricia  Stumb  to  Commu¬ 
nity  Newspaper  Holdings  Inc. 
Broker.  MILLER  assisted  with  the  sale 

TEXAS 

Bowie  County  Citizens  Tribune  —  12,500 
De  Kalb  News  —  2,800 
Mary  Ann  Pope  to  Westward 
Communications 

Broker  RICKENBACHER  represented 
the  sellers 

Columbus  Colorado  County  Citizen  — 
4,100 

Citizens  Publishing  Co.  to  Granite 
Publications  (Jim  Chbnsini) 

Broker.  RICKENBACHER  represented 
the  seller 

Commerce  Journal 
Hollinger  International  to  Commu¬ 
nity  Newspaper  Holdings  litc. 
Broker.  VERONIS  represented  CNHI 
Terms:  Part  of  45-paper  $475  million 
transaction 

Dallas/Fort  Worth  Shoppers  Guide  — 
425,000 

Doug  Dance,  Darwin  Oordt  arKi 
Denis  Mindak  to  Lionheart 
Newspapers  Inc.  (Rbhard  L. 
ConrKjr  and  John  Coots) 

Broker  DIRKS  represented  sellers 

Houston  Community  Newspapers: 
Alief  Southwestern  Sun 
Bay  Area  Sun 
Champions  1960  Sun 
Fort  Bend  Sun 
Houston  Mariner’s  Log 
Humble  Sun 
KatySun 
Kingwood  Sun 
Lake  Houston  Sun 
Memorial-Spring  Branch  Sun 
North  Channel  Sun 
Porter/New  Caney 
Tomball  Sun 
Westside  Sun 
Woodlands  Sun 
346,000  combined  distributbn 
Independent  Newspapers  Limited 
to  Westward  Communications 
LLC. 

Brokers:  DIRKS  advised  Westward 
Communbatbns 

VERONIS  represented  Independent 
Newspapers 

Houston  Voice  — 12,000 
Crad  P.  Duren  to  Gulf  View  LLC 
Broker.  WILLIAMS  represented  the 
seller 

Magnolia  Potpourri  News 


Tomball  Potpouni  News 
35,000  combined  distribution 
Bob  and  Carolyn  Foster  to 
Westward  Communications 
Broker.  RICKENBACHER  represented 
the  sellers 

North  Lake  Travis  Log 

Keith  and  Kay  Tooley  to  Westward 
Communications 

Public  News  to  New  Times  Inc. 

San  Antonio  Current  —  32,000 
New  Texas  Media  to  Alternative 
Media  Inc. 

VERMONT 

Stowe  Reporter  —  5,300 
Stowe  Guide  —  52,000 
Reporter  Press  Inc.  to  (Trowbridge 
Elliman)  to  A  Biddle  Duke 
Broker.  CORDELL  assisted  the  seller 

WASHINGTON 

Cashmere  Valley  Record  —  1 ,650 
Leavenworth  Echo  —  2,600 
Prairie  Media  Inc.  (Jeffrey  D. 
and  Elizabeth  S.  Gauger)  to  Gaylen 
G.  and  Bruce  R.  Willett 

Columbia  County  Review  —  7,400 
Cowlitz  County  Advocate  —  7,200 
Lewis  River  News  —  8,400 
Natt  family  to  Howard  Publications 
Broker.  DIRKS  reprsented  Natt  family 

Vancouver  Business  Journal 
Allen  Raines  to  Dolan  Media  Co. 
Broker.  GAUGER  and  SHAVER  assist¬ 
ed  Raines 

Whitman  County  (WA)  Gazette  —  4,272 

to  Al  Alford  Jr. 

WISCONSIN 

Burnett  County  Sentinel  —  3,550 
Mainstream  l^blications  Wisconsin 
LLC  to  Eugene  D.  Johnson 
Broker.  DIRKS  represented 
Mainstream 

Dunn  County  Reminder  —  23,000 
Daryl  Davis  to  Independent  Media 
Group 

Hayward/Sawyer  County  Record  — 
7,000 

Spooner  Advocate  —  3, 1 00 
Community  Newspaper  Holdings 
Inc.  to  Murphy  McGinnis  Media 
Broker.  DIRKS  represented  CNHI 

Mauston  Reminder —  17,400 
John  Moore  to  Independent  Media 
Group  Inc. 

New  Richmond  News  —  4,1 75 
Mainstream  Publications  Wisconsin 
LLC  to  Red  Wing  Publishing  Co. 
Broker.  DIRKS  represented  Mainstream 

Schroeder  Publications: 

Fitchburg  Star  —  531 
McFarland  Community  Life  —  1 ,237 
Monona  Community  Herald  —  1 ,491 
Oregon  Observer —  2,570 
Verona  Press  —  1 ,871 
Schroeder  Publications  to 
Woodward  Communications 

Tomah  Monitor-Herald/Joumal  — 
5,150 

John  R.  Kenny  to  Independent 
Media  Group 

Broker  DIRKS  represented  Kenny 
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Preparing  J-scliool  students 
for  new  media  convergence 


by  Steve  Outing 

An  ambitious  new  initiative  at  the 
University  of  Kansas’  school  of 
journalism  and  mass  communica¬ 
tions  points  to  Just  how  much  journalism 
—  and  journalism  education  —  is  chang¬ 
ing.  As  someone  who  has  to  look  back  20 
years  to  remember  my  days  in  journalism 
school,  the  contrast  is  stark.  What’s  being 
done  at  KU  is  a  harbinger,  as  journalism 
education  makes  the  transition  from  train¬ 
ing  students  in  traditional  journalism  skills 
to  training  them  for  a  world  dominated  by 
the  Internet  and  media  convergence. 

Led  by  Freedom  Forum  fellow 
Christopher  Ryan,  who  is  sjjending  two 
years  as  a  professional  in  residence  at  KU, 
the  program  aims  to  build  a  commercial- 
grade  Web  databa.se  publishing  environ¬ 
ment  that  serves  the  various  student  media 
at  KU,  and  serves  as  a  model  for  media 
convergence.  A  central  database  is  being 
designed  to  hold  all  news  articles  from  the 
student  newspaper  and  magazine, 
audio/video  archives  from  the  student  TV 
station,  and  a  music  archive  for  the  stu¬ 
dent  radio  station.  Also  part  of  the  model 
is  community  self-publishing,  which 
allows  instructors  to  publish  class  notes 
and  student  groups  to  operate  sites. 

All  this  information  is  to  be  re-used 
across  multiple  publications,  since  the 
data  will  be  stored  in  “generic”  formats 
accessible  to  various  media  forms. 
According  to  Ryan,  the  system  being  built 
at  KU  can  serve  as  a  model  for  commer¬ 
cial  publishers  as  they  look  to  redesign 
their  operations  to  support  publishing  to 
multiple  media.  The  primary  objective, 
says  Ryan,  is  to  build  a  highly  customiz¬ 
able  community  publication,  with  many 
university  organizations  contributing 
information  into  the  central  databa.se, 
which  can  handle  news  stories,  digital 
images,  calendar  information,  statistics, 
audio  and  video  segments,  etc. 

For  the  student  (or  other)  end-user,  the 
Digital  Jayhawk  will  be  highly  personal¬ 
ized.  A  user’s  customized  home  page  (a  la 
MyYahoo!)  will  include  top  campus  and 
national  news,  plus  news  and  information 


about  groups  that  the  user  is 
interested  or  involved  in. 

The  latter  information  will 
come  from  Web  self-pub¬ 
lishing  activities  by  campus 
organizations,  especially 
those  that  tend  to  be  ignored 
by  local  or  campus  news 
outlets.  A  member  of  the 
rowing  team  would  see  news 
items  and  calendar  informa¬ 
tion  from  the  club,  for  exam¬ 
ple.  If  the  administrator  of 
the  team  posted  a  “bulletin”  about  a  prac¬ 
tice  cancellation  to  the  database,  members 
who  have  their  home  pages  configured  to 
track  rowing  news  would  see  that  news 
appear  as  a  headline  for  a  24-hour  period. 

The  system  also  is  being  designed  so 
that  professors  can  use  the  self-publishing 
tools  to  communicate  with  their  students. 
Online  class  notes,  syllabi,  class  sched¬ 
ules.  homework  assignments,  etc.  are  like¬ 
ly  uses,  as  well  as  giving  instructors  the 
ability  to  send  bulletins  (such  as,  “I’m  sick 
today.  Wedne.sday's  class  is  cancelled!”). 
University  administrators  also  will  have 
the  ability  to  publish  important  bulletins 
(“The  university  is  closed  today  due  to  the 
blizzard.”)  and  have  it  show  up  on  all 
users’  personal  home  pages. 

A  central  calendar  system  is  part  of  the 
design,  so  that  group  and  club  administra¬ 
tors  can  submit  their  calendar  events  — 
which  they  own  and  which  are  included  in 
their  own  self-publi.shed  areas  of  the  Web 

—  and  have  them  integrated  into  a  cam- 
pus-wide  calendar  of  events. 

Ryan  says  this  community  publishing 
model  is  built  around  u.seful  information 

—  “not  pet  pictures.”  This  aspect  of  the 
overall  model  “is  the  sort  of  integration  of 
news  content  with  community  self-pub¬ 
lishing  that  I  think  news  organizations 
need  to  develop.” 

A  major  thrust  of  the  Digital  Jayhawk 
initiative  is,  of  course,  to  train  students  for 
the  changed  world  of  journalism  in  this 
digital  age.  Students  working  within  the 
program  will  mirror  the  roles  of  online 
producers  and  online  programmers  at 
major  news  companies’  Internet  sites. 


Broadcast  students,  for 
instance,  are  learning  about 
streaming  media.  Journalism 
students  will  produce  pro¬ 
jects  to  be  published  online, 
and  they’ll  be  able  to  post 
digital  portfolios  and 
resumes.  Says  Ryan,  “A  top 
priority  is  to  implement  the 
‘media  convergence’  theory, 
blending  audio,  print  and 
video  into  a  well  managed, 
multimedia,  multiproduct 
news  flow  —  and  exposing  students  to 
these  issues.”  KU’s  journalism  school 
does  not  have  a  specific  new  media  pro¬ 
gram,  but  new  media  curricula  are  inte¬ 
grated  into  each  track. 

There’s  also  a  strong  research  compo¬ 
nent  in  the  project.  Ryan  believes  that  the 
experience  of  managing  a  multimedia, 
multiproduct  news  flow  will  provide  valu¬ 
able  lessons  to  the  professional  new  media 
world.  He  also  wants  to  measure  how 
much  personal  preference  users  are  will¬ 
ing  to  utilize,  and  how  much  is  valuable  to 
advertisers. 

While  it  might  be  nice  to  construct  an 
ambitious  Internet  site  without  worrying 
about  money,  Ryan  wants  the  project  to 
mirror  the  real  world  as  much  as  possible. 
The  goal  won’t  be  to  be  overly  profitable, 
but  he’s  hoping  that  it  can  cover  most,  if 
not  all,  of  its  costs.  The  Digital  Jayhawk 
will  include  banner  advertising,  sold  by 
advertising  students  who  will  get  a  taste  of 
online  sales  experience.  Ryan  plans  to  tar¬ 
get  mostly  national  advertisers,  in  order  to 
avoid  conflicts  with  the  Lawrence 
Journal-World,  or  perhaps  in  partnership 
with  the  local  daily. 

Other  revenue  will  come  from  linking 
Jayhawk  pages  to  online  shopping  such  as 
Amazon.com  or  CDNow.com,  which  pay 
commissions  to  Web  sites  that  refer  readers 
to  the  sales  sites.  Some  content  on  the 
Jayhawk  site  also  might  be  sold  by  subscrip¬ 
tion  —  perhaps  live  Webcasts  of  KU  basket¬ 
ball  games,  news  conferences  or  player 
interviews.  Other  sections  of  the  Digital 
Jayhawk  also  are  likely  to  be  restricted  to 
specific  audiences,  such  as  KU  alumni.  Hi 
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Searching  obituaries 
on  Ihe  Internet 

Genealogists  and  historians  are  just  beginning  to 
compile  death  notices  in  cyberspace 


by  Charles  Bowen 

For  generations,  dedicated,  meticu¬ 
lous  researchers  worldwide  have 
used  a  daily  portion  of  your  newspa¬ 
per  in  a  way  you  probably  never  have. 
Obituaries  are  golden  to  genealogists.  In 
fact,  family  historians  find  such  a  wealth 
of  biographical  information  in  obits  that 
clubs  have  formed  that  routinely  share  the 
names  and  dates  that  newspapers  publish. 
To  date,  there  has  been  no  single  clearing¬ 
house  of  newspaper  obituaries. 

Now  on  the  World  Wide  Web,  genealo¬ 
gists  have  kicked  into  high  gear,  coming 
together  to  launch  global,  keyword- 
searchable  summaries  of  published  obitu¬ 
aries.  Their  work  is  just  getting  started, 
but  already  it  can  be  of  use  to  your  news¬ 
room.  For  instance: 

•  Suppose  a  caller  reports  rumors  that  a 
controversial  former  police  chief  has 
passed  away  in  a  distant  city.  The  database 
gives  you  a  place  to  start  looking  for 
leads. 

•  You  want  the  city  desk  to  be  on  the 
lookout  for  deaths  around  the  country  that 
involve  people  with  local  ties.  Make  it 
routine  to  search  the  resource  by  your  city 
and/or  state  name. 

•  A  bequest  to  a  local  university  will 
result  in  a  new  research  room  in  the 
library,  but  there  are  conflicting  reports 
about  the  background  of  the  donor.  The 
site  might  help  you  track  down  the  origi¬ 
nal  obituary  for  the  benefactor. 

The  Obituary  Daily  Times  is  an  index 
of  obituaries  published  in  newspapers. 
The  database  is  updated  with  between 
1.500  and  2,(X)0  new  entries  each  day, 
supplied  by  volunteers  who  read  the  news¬ 
papers  in  cities  across  North  America  and 
around  the  world. 

To  use  the  reference  work,  visit  the  site 
(http://www.rootsweb.com/~obituary)  and 
click  on  the  "Search  the  Database"  link  at 
the  top  of  the  introductory  screen.  On  the 
resulting  screen,  enter  a  keyword  or 


phrase,  and  click  on  the  Submit  button. 
There  is  no  advanced  or  expanded  search 
mode,  so  use  your  imagination  in  crafting 
your  query. 

You  might  enter  the  name  of  a  city  to 
find  obit  summaries  that  mention  that 
community,  either  as  the  place  of  death  or 
person's  home  town.  You  could  enter  a  last 

The  Obituary  Daily  Times 
compiles  one-line 
summaries  of  death 
notices  from  various 
newspapers.  To  see  the 
actual  obit,  users  must 
go  directly  to  the 
newspaper,  which 
may  or  may  not  have 
the  info  online. 


name  and  a  state  postal  code  to  find  sum¬ 
maries  that  mention  both  the  name  and  the 
place. 

The  site  does  not  have  the  actual  obitu¬ 
aries  online,  but  the  one-line  summaries 
provide  a  lot  of  information,  including  the 
person's  name  and/or  maiden  name,  age, 
place  of  death,  hometown,  the  date  of  pub¬ 
lication  and  the  name  of  the  paper  in 
which  the  obituary  appeared. 

If  you  need  to  .see  what  newspapers  are 
being  indexed  by  the  site,  click  on  the 
Publication  List  link  on  the  introductory 
page,  but  be  prepared  to  do  some  serious 
scanning.  At  last  check,  the  resulting  list 
was  more  than  50  pages  of  names. 

To  follow  up  the  summaries,  check 
with  the  actual  newspaper  that  carried  the 


obituary.  And  before  you  spend  time  and 
money  on  a  long-distance  phone  call, 
check  your  online  sources. 

Many  papers  are  beginning  to  carry 
their  obituaries  on  their  Web  sites,  and 
Editor  &  Publisher  Interactive  can  help 
you  find  them.  Visit  E&P's  Media  Links 
site  (http://www.mediainfo.com/emedia). 

On  the  resulting  page,  click  on  the  link 
to  Newspaper  and  select  a  geographic 
region  from  the  subsequent  screen.  The 
link  to  the  United  States  provides  a  hyper- 
linked  list  of  individual  states. 

Clickable  links  on  the  next  page  con¬ 
nect  you  to  specific  newspapers  in  that 
state.  Since  each  is  operated  by  a  separate 
publication,  the  Web  sites  all  work  differ¬ 
ently  and  contain  different  material.  Not 
all  sites  have  obituaries  online,  while  oth¬ 
ers  have  fully  keyword-searchable  mater¬ 
ial.  Look  for  either  an  Obits  icon  or  a 
data-entry  field  with  which  you  can 
search  the  site. 

Here  are  some  other  obituary/ceme¬ 
tery-related  resources  of  use  in  your 
research: 

1  Cyndi's  List  of  Genealogy  Sites 
(http://www.cyndislist.com)  contains  a 
frequently  updated  list  of  obituary  and 
death  notice  reservoirs  around  the  U.S., 
from  libraries  to  newspapers.  Intended  for 
genealogists,  but  open  to  all. 

2  Arlington  National  Cemetery 
(http://www.arlingtoncemetery.com) 
enables  .searching  of  alphabetized  lists  of 
military  and  civilian  graves,  astronauts. 
Medal  of  Honor  winners,  foreign  nation¬ 
als  and  others. 

3  GoodBye!  (http://www.panix.com/ 

-scmiller/goodbye)  is  an  opinionated 
bimonthly  magazine  that  chronicles  the 
passing  of  the  famous  and  infamous  from 
around  the  world.  These  are  obituaries 
with  attitude,  written  by  self-described 
"Chief  CopyBoy"  Steve  Miller,  and  they 
pan  and  praise  everyone  from  Minnesota 
Fats  ("he  lived  to  stick  it  to  the  suckers") 
to  Spiro  Agnew  ("Bilious  Tub-Thumper") 
to  Carlos  Castanada  ("mystic,  author, 
weirdo").  OK,  this  site  might  not  add  a 
single  line  of  copy  to  your  own  newspa¬ 
per  or  news  Web  site,  but  it  does  illustrate 
that  writing  about  our  mortality  certainly 
doesn't  have  to  be  morbid.  HI 


Bowen  is  a  West  Virginia  journalist 
and  a  30-year  veteran  of  newspapers. 
He  is  a  host  of  the  daily  Internet  News 
syndicated  radio  show  at  http:!! 
WWW.  netnewstoday.  com. 
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FEATURES 

AVAILABLE 


ONE  OF  AMERICA'S  Liveliest  weekly 
columns  just  happens  to  be  about  anti¬ 
ques.  www.antiquetalk.com 

ASTROLOGY 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 

AUTOMOTIVE 

AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York;  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  Glover  (312) 
649-5464,  Fax:  (312)  397-5500. 


BUSINESS  CARTOONS 

“BUSINESS  AS  USUAL”  is  a  weekly 
single-panel  cartoon  currently  being 
published  nationally.  Low  rates  keyed 
to  circulation.  Call  or  E-mail  cartoonist 
Jim  Sizemore  for  more  information  and 
a  free  sample  selection.  Phone:  (410) 
823-5571 .  E-mail:  moresize@aal.com 

ENTERTAINMENT 

“Hollywood  Behind  the  Scenes" 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Rates  and  samples,  (800)  959-9977 

FREE  VYWWLINK!  “Fortune  Cookies" 
Attracts  readers  to  your  web  site  Daily! 

Use  on:  Dining,  Dating,  Bingo  pages. 

http:/ /www.time-data.com/fc.html 
Time  Data  Syndicate 
(800)  322-5101 


FEATURES  AVAILABLE 

MIDEAST  ARAB  AMERICAN  ISSUES 
COLUMN  Humor  Somber  Researched 
Insightful  Professional  Journalist, 
informed  activist.  Weekly  (708)  403- 
1 203  www.hanania.com 

SOMETIMES  OFF  THE  WALL  but 
always  on  target.  Tough  and  funny  com¬ 
mentary  from  CNF  at: 

www.cascnews.com 

INTERNET  &  TECHNOLOGY 

TechnologyFair.Com 
See  the  Tech  News  Center  for 
Tech  Editors  and  Journalists 
www.technologyfair.com 


NEWSMAKERS  PHOTO  SERVICE 
i  Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.net 

PUZZLES 

ABSOLUTELY  the  finest  in  crosswords 
,  PUZZLE  FEATURES  SYNDICATE 
I  Call  (800)  292-4308/(909)  766-761 7 

'  BRAINSQUEEZE 

I  Theultimate  Word  Puzzle  producers 
I  FREE  packet  with  sample  puzzles 
j  (409)  295-5794  Fax  (409)  295-9624 
!  P.O.  Box  1 972,  Huntsville,  TX  77342 


Editor  &  Pl'Bl.ISHKRC  Your  communication  link 
to  the  newspaper  industry  every  week  since  1884. 


ANNOUNCEMENTS 


BUSINESS  DEVELOPMENT 


McGann  &  Co. 

New  and  Old  Media  projects/ ventures 
jmcgann@oug.com 
(904)  826-1335 


NEWSPAPER  APPRAISERS 


24  HOURS -(516)  379-2797 
(727)  786-5930  Fax  (51 6)  379-3812 
KAMEN  &  CO.  GROUP  SERVICES 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http://www.bolitho.com 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscori  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-501 6 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  BROKERS 

JMPC,  Est  1 983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http:  //www.  bolitho.com 


NEWSPAPERS  FOR  SALE 


CURRENT  LISTINGS 
GOTO 
cribb.com 

MAGAZINES/DIRECTORIES  -  We 
have  several  outstanding  national 
trade  and  consumer  magazines  for 
sale  -  $30K  -  $2  Million  annual 
revenues.  Can  be  easily  located. 

W.B.  Grimes  &  Co. 
(301)253-5016 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


FLORIDA  AND  MICHIGAN:  Estab¬ 
lished  shopper  $350,000;  HAWAII: 
Community  monthly  $195,000;  CALI¬ 
FORNIA:  Business  bi-monthly  $1 80,000. 
Mayo  Communications. 

(813)971-2061 


NY  -  FAST  GROWING  weekiv 
strategically  located  in  SW  New  York 
State.  Very  nice  owner/operator  or 
group  situation.  W.B.  Grimes  &  Co. 
(301)253-5016 


NEWSPAPERS  WANTED 


AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  tojjurchase 
Black  weekly  newspapers.  Confiden¬ 
tiality  maintainecf.  Contact  Eric 
Kearney,  president,  Sesh  Communica¬ 
tions,  P.O.  Box  1691,  Cincinnati,  OH 
45201. 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
Internotional,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)  321-2673 


NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

have  sold  thousands  of  publishing  companies  since  1923 
Please  call  to  discuss  your  options  In  a  sale. 

i  Confidential  Appraisal  for  Bolitho-Cribb 

L  1  F/fl  &  Associates 

9#  •  j  L  Tax,  stock,  Assets  Publication  Brokerage  & 

B  s  ^  Appraisals  sirKe  1923 

P’”'  I  For  a  listing  of  B^i 

'  publications  for  sale,  go  to  |^S5  406-586-6621 

www.cribb.com  Fax  406-586-6774 


John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  email:icribb@imt.net 


NEWSPAPERS  WANTED 


Contact  E&P's  Classified 
Department  if  you  like  what  you  see. 
(212)675-4380x171 


IF  YOU  ARE  planning  to  sell  your 
newspaper  through  a  broker,  be  sure 
they  contact  us  as  a  potential  buyer. 
We  are  newspaper  owners  and 
operators  and  are  interested  in  acquir¬ 
ing  individual  or  groups  of  dailies  or 
weeklies  of  any  size,  in  any  region  of 
the  country.  Contact  Eugene  A.  Mace, 
USMedia  Group,  P.O.  Box  227, 
Crystal  City,  MO  6301 9. 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone;  (417)451-1.520 


PUBUCATIONS  FOR  SALE 


ENTERTAINING  EXPRESSIONS  of 
interest  in  purchase  of  company  on 
Canada's  east  coast  publishing  one  con¬ 
sumer  (farm  and  country)  and  three 
trade  magazines.  Timothy  C.  Mat¬ 
thews,  Box  997,  Halifax,  NS  B3J  2X2. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  ...  al 
Newspapers 

Check  our  References 
(214)  265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  De.sco  Dr.,  Dalla.s,  TX  73225 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mecliainfo.com  •  michelea@mediainfo.com 


EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


BINDERY  EQUIPMENT  SALE 


Call  Art  at  (530)  877-4780 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stifcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817 
Fax  (770)  590-7267 


MAILROOM  EQUIPMENT 
StancJlee  anc)  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


INDUSTRY 
S 


CIRCULATION  SERVICES 


1  ALTERNATIVE  THAT  WORKS 
CIRCULATION  DEVELOPMENT,  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Soutliward 
(800)  950-8475 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 


BLENKARN  TELEMARKETING 
•Auto  pay  experts 
•Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  21 8-6731 


CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Call  Cherry  Coleman  (91 2)  336-2700 


CIRCULATION  SERVICES,  INC. 
20%  Minimum  Paid  Telemarketing 
Comprehensive  Verification  Reports 
Andrew  Orr  (888)  343-0470 


Call  us  about  our  low  contract  rates! 


(212)  675-4380  ext.  171 


•  Great  running,  partially  rebuilt 
Kansa  480,  6-pocket,  2  openers  -- 
reduced  to  sell  at  $55,000! 

•  Virtually  new  Stepper  newspaper 
inserter  and  rolling  machine  (used  only 
3  times)  "  priced  25%  below  retail  at 
$14,250! 

•  Conveyors,  Cyclone  and  other 
assorted  press  ana  bindery  equipment 
for  sale! 


All  equipment  can  be  seen  running  on 
video. 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


6  UNIT  COLOR  King  Press  with  5  roll 
stands  and  Heavy  Duty  folder.  30HP 
Drive  and  Motor. 

Ed  Wazney  or  Kyle  Osteen 
(803)775-6331 


8  UNIT  HARRIS  V-15D  Press,  22  3/4" 
cut-off  1981,  Brush  Damping,  3  units 
equipped  with  running  circumferential 
register.  One  JF-25  folder  equipped 
with  upper  former  and  Quarter  folder. 
Complete  press  with  8  position 
rollstands.  75  H.P.  motor  and  drive. 
Currently  printing  very  good  quality. 
Can  be  seen  running.  Available  now. 
Please  call  (360)  629-9170.  All 
messages  returned.  $275,000. 


DQN'T  SELL  YQUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 
Web  Press  Sale 


“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 


Tel:  (91 3)  648-2000 
Fax:(913)648-7750 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 


TELEMARKETING  SERVICES 


NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 


Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 


RATES  BASED  ON  RESULTS 


Dennis  McQuillan 
(800)  260-9823 


JOHN  A.  BURKE 
New  York/New  Jersey 
•Crew  Sales/Training 
•Telemarketing 
•Street/Store  Merchandising 

Phone/Fax  (5 16)  588-2735 


RETENTION  TRAINING  SEMINARS 
STOPBUSTERS  •  STOPBUSTERS  PLUS 
BREAK  THRU  SERVICE 
Circulation  experts  since  1 983 
Alice  Kemper,  Michelle  Barton 
Jacqui  Tezyk,  Denise  Zagnoli 
(800)  671-1230  mpbarton@aol.com 


SPEQRUM  MARKETING  SERVICES 
A  teleservices  solution  for 
•Cold-call  projects 
•Stop-saver  projects 
•Up-grade  projects 
Call  Doug  Reese  at  (800)  972-6778 


EDITOR  a  PUBLISHER  /  JANUARY  2.  1999 


FOLLOWING  IS  A  BRIEF 
DESCRIP-TION  OF  A  FEW  PRESSES 
AND  POSTPRESS  EQUIPMENT  INLAND 
IS  CURRENTLY  OFFERING 
•22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page  folder, 
nine  45"  RTF's- 1 990  vintage. 

•22"  GOSS  HEADLINER  OFFSET  con¬ 
sisting  of  34  printing  couples,  8  half 
decks,  3:2  folder,  12-42"  RTF's,  34 
Smith  spray  bars,  T-NPC  press  con¬ 
trols. 

•5-unit  GOSS  URBANITE  with  3 
stacked  sets  of  units  (4- 1 000  series;  2- 
800  series)  and  two  1 25  HP  con¬ 
trollers-  1 972  vintage 
•5-unit  HARRIS  VI 5C  with  JF7  and  30 
HP  drive,  1981  vintage,  available  first 
quarter  1 999 

•7-unit  NEWS  KING  with  K18  falder 
and  40  HP  motor  and  drive  -  1 978  vin¬ 
tage. 

•Model  News  90  Signode  Tyers, 
Model  2000  Idab  Stackers  &  Stewart 
Glapat  Cor  Truck  Loaders. 


PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050  fax  (91 3)  492-621 7 


www.inlandnews.com 


FOR  SALE 

(6)  HARRIS  V-22  PRESS  UNITS 
(2)  HARRIS  J-F1  FOLDERS 
CONTAQ  KEITH  GOWER 
(71 3)  941  -4845  FAX  (71 3)  941-7416 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http://www.fakebrains.com 


PRESSROOM  SERVICES 


LXD  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 


MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 


Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  LXDNE  TO  YOUR 
COMPLETE  SATISFAaiONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


GOSS  COMMUNITY  PRESS,  10  floor 
units,  1  stack  (7  units  rebuilt),  1  SS/C 
folder  with  1  / 4  folder  and  upper  for¬ 
mer,  1  S/C  folder  with  1/4  folder,  2 
drives,  parallel  system  with  7  clutches. 
Other  auxiliary  equipment  available. 
Cal)  Tom  for  details  (520)  775-3804. 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 


MASTHEAD  can  pravide:  New  or  used 
drive  motors  and  consoles  for  si'ngle  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 


Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 


Northeast  Industries,  Inc. 
Tel:  (800)  821-6257 
Fax:(213)256-7607 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


ADVERTISING  SALES  TRAINING 
Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
errors  and  customer  retention.  We 
build  teams  that  get  results! 

Call  ProMax  Training 
&  Consulting,  Inc.  (800)  898-0444 


NEWSPAPER  SALES  MAGIC 
Training  tapes  for  new  subscription  sales. 
Upbeat  series  of  4  tapes  shows  sales 
and  money  happening,  and  how  to  do  it. 
$195.95.  We  can  also  manage  in-store 
contracts.  American  Reading  Associa¬ 
tion,  4301  S.  Pine  Street,  #57,  Tacoma, 
WA  98409. 

(253)  376-8888www.magicm.com 


NEWS 


Makes  The  Difference 


♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the  only 
independent  weekly  NEWS 
magazine  covering  the 
newspaper  industry. 


EDITOR  &  PL  BLISHKR 

11  West  19th  Street,  New  York,  NY  10011 


www.mediainfo.com 


i 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo,com  •  eileenl@mediainfo.com 


HELP  WANTED 


INSTRUaOR/ASSISTANT  PROFESSOR 
in  Journalism/Mass  Communication  to 
teach  courses  in  journalism;  super¬ 
vise  and  teach  production  of  the 
student  newspaper;  and  supervise  stu¬ 
dent  employees.  Teach  courses  in 
Introduction  to  Mass  Media,  Reporting 
and  News  Writing,  News  Editing,  Pub¬ 
lication  Production  and  additional 
courses  as  needed  in  area  of  expertise. 
In  addition  to  teaching,  there  are 
division  responsibilities  and  academic 
service  duties  as  described  in  the  FAC¬ 
ULTY  HANDBOOK.  Full-time,  tenure- 
track  position.  Qualifications  -  required 
Bachelor's  degree  in  journalism/mass 
communicotion  or  related  field  and  com¬ 
mitment  to  complete  requirements  for  a 
Master's  Degree  as  specified  by  written 
agreement  with  the  college.  Experience 
in  newspaper  production.  Commitment 
to  teaching  excellence.  Skill  and 
expertise  in  journalism  program  devel¬ 
opment.  Knowledge  of  Macintosh  com¬ 
puting  systems.  Proficiency  in  written 
and  oral  communication.  Skill  in 
developing  rapport  with  students.  Will¬ 
ingness  to  participate  in  a  col¬ 
laborative  team  approach  to  educa¬ 
tion.  Commitment  to  assessment  of  stu¬ 
dent  academic  achievement  and  con¬ 
tinued  professional  development.  Pre¬ 
ferred  -  Master's  degree  in  journalism/ 
mass  communications  or  related  field, 
experience  in  teaching,  proficiency  on 
computer  applications,  understanding 
of  and  commitment  to  community  col¬ 
lege  mission.  Salary  $20,368  - 
$25,227  with  excellent  benefit 
package. 

Application  procedures  -  send  letter  of 
application,  resume  of  experience  and 
training,  names  and  contact  information 
for  three  references,  transcripts  of 
university  and  college  work  (copies 
acceptable  for  screening;  official 
transcripts  required  upon  employment), 
and  any  other  relevant  information  to 
Becki  Rodriguez,  personnel  manager, 
reference  "Instructor/ Assistant  Professor 
in  Journalism/Mass  Communications,” 
NorthwestCollege,  231  West  Sixth  Street, 
Powell,  WY82435.  In  order  to  be 
guaranteed  full  consideration,  appli¬ 
cations  must  be  received  by  3  p.m., 
Thursday  February  1 8,  1 999.  www.nwc. 
whecn.edu/admserv.opens/jobs.htm 
About  Northwest  -  Enrolling  neady  2,000 
students  (about  1,300  full-time  on- 
campus),  Northwest  College  is  o  public, 
two-year  residential  college  offering 
transfer  programs  based  upon  the 
traditional  arts  and  sciences  and 
occupational  programs  which  include 
strong  general  education  requirements. 
Northwest's  1 24-acre  campus  includes 
14  instructional  buildings,  five  res¬ 
idence  halls,  two  apartment  com¬ 
plexes,  and  a  student  center.  The  col¬ 
lege  is  located  in  northwest  Wyoming, 
about  70  miles  from  the  east  entrance 
of  Yellowstone  National  Park  and  90 
miles  south  of  Billings,  Montana. 
Powell  is  a  city  of  5,700,  the  economy 
of  which  is  based  primarily  on  farm¬ 
ing,  ranching,  oil,  and  education.  The 
college  serves  students  drawn  from 
throughout  the  Rocky  Mountain 
Region.  EOE 


_ ACADEMIC _ 

j  THE  NEWHOUSE  SCHOOL  of  Public 
Communications  at  Syracuse  University 
is  seeking  an  experienced  professional 
journalism  or  journalism  educator  to 
teach  in  an  intensive  six  week  "boot 
camp”  for  incoming  graduate  students. 
The  candidate  will  be  paid  $1 2,000  to 
teach  two  newswriting  classes  with 
limited  enrollment  in  an  innovative 
team-taught  environment  from  early 
July  to  mid-August.  The  Newhouse 
School  is  also  seeking  a  visiting  pro¬ 
fessor  for  the  Fall  1999  semester  to 
teach  writing  and  reporting  to  under¬ 
graduate  and  graduate  students.  A 
candidate  may  apply  for  either  posi¬ 
tion  or  both.  Teaching  experience  and 
an  advanced  degree  are  desirable. 

[  Those  interested  are  urged  to  send  a  let- 
I  ter  and  resume  to  Joel  Kaplan,  Chair, 

I  Newspaper  Department,  Newhouse 
1  School  of  Public  Communications,  215 
University  Place,  Syracuse,  NY  1 3244 
j  or  E-mail  to  jkkaplan@syr.edu  EOE 

I  ACCOUNTING 

I  GREAT  OPPORTUNITIES 

Controller  needed  for  Tucson  Newspa¬ 
pers  to  manage  the  accounting  opera¬ 
tions  for  The  Arizona  Daily  Star  and 
Tucson  Citizen.  Must  have  six  years 
experience  with  CPA/MBA  or  CMA 
desired. 

Tucson  Newspopers 

4850  S.  Park  Avenue 
i  Tucson,  AZ  8571 4 

i  FAX:  (520)  573-4294 

I  EOE 

ADMINISTRATIVE 

BUSINESS  MAGAZINE  PUBLISHER 
Recent  promotion  due  to  corporate 
expansion  has  created  an  excellent 
opportunity  for  highly  motivated  busi¬ 
ness  magazine  professional  to  ossume 
bottom-line  responsibility  for  a  #1 
magazine  serving  the  health  care 
industry.  Must  be  experienced  in 
marketing  and  sales  management  and 
have  broad  in-depth  knowledge  of  busi- 
I  ness  magazine  publishing.  Health  care 
industry  knowledge  a  plus.  Competitive 
salary  and  benefits  package  offered. 
Send  cover  letter  with  resume  and 
salary  requirements  to  Human 
Resources  Manager-EP/HCP,  Miramar 
Communications,  Inc.  (A  Division  of 
PRIMEDIA  Intertec),  P.O.  Box  8987, 
Malibu,  CA  90265-8987.  Fax:  (310) 
317-0072.  www.miramar.com  EOE 

EDWARDS  PUBLICATIONS  IS  in  need 
of  a  publisher  in  South  Carolino.  Our 
10,000  Twin  weekly  is  ready  to  go 
daily.  Person  must  be  hands  on  with 
working  knowledgi  in  all  departments 
including  sales,  editorial,  composition, 
mailroom  and  pressroom.  We  are  cur¬ 
rently  installing  state  of  the  art  com¬ 
puters  and  page  to  plate  technology.  If 
you  are  looking  for  a  challenge,  nave 
what  it  takes,  and  are  willing  to  go  the 
extra  mile,  then  this  might  be  right  for 
you.  Send  resume  olong  with  1 0  busi¬ 
ness  references  and  current  benefits 
package  to  Edwards  Publications  Attn. 

!  Jerry  Edwords,  1 25  Eagles  Nest  Drive, 

I  Seneca,  SC  29678. 


ADMINISTRATIVE 

!  FAMILY-OWNED  community  newspa¬ 
per  company  is  looking  for  generol 
j  managers/ad  managers  to  help  lead 
:  our  growing  number  of  Midwest  and 
j  Southeast  small  dailies  and  large 
i  weeklies.  The  right  individual  could 
develop  into  publisher  position  with 
future  equity  possibilities.  Send  resume 
to  Lancaster  Management,  Inc.,  P.O. 
Box  609,  Godsden,  AL  35902. 

ADVERTISING 

AD  DIRECTOR  -  Seeking  energetic  pro¬ 
fessional  with  proven  trock  record  to 
lead  sales  staff  on  Washington  daily. 
Excellent  compensation/benefits  and 
j  great  place  to  live.  Send  resume  and 
]  salary  requirements  to  Bill  Kunerth, 
Daily  Record,  401  N.  Main  Street, 
i  Ellensburg,  WA  98926,  or  E-mail  to 

bkunerth@kvnews.com 

— 

j  AD  DIRECTOR/SALES  MANAGERS  - 
j  Visit  www.marks-ferber.com  for  current 
j  list  of  top  career  opportunities. 

I  ADVERTISING  DIREQOR 
j  Wanted  for  Zone  4,  1 2,000  daily  with 
;  19,500  TMC.  Must  be  self  starting, 

^  highly  motivated  leader  and  team 
I  builder.  Ideal  candidate  will  have  a  suc- 
I  cessful  sales  development  track  record, 
think  strategically  and  be  knowl- 
I  edgeable  of  the  budgeting  process, 
j  Fax  resume  with  salary  history  to  D. 
j  Murray  at  (770)  41 2- 1678. 

I  ADVERTISING  DIREaOR 
The  Times-Georgian  a  1 0,000  circula- 
I  tion  daily  newspaper  with  four  weekly 
i  newspapers  in  Carrollton,  GA.  This 
position  will  oversee  a  staff  of  eleven 
I  Retail  and  Classified  representatives. 

I  Our  newspapers  cover  all  areas  west 
j  of  Atlonta  to  the  Alabamo  border.  Car¬ 
rollton  offers  an  excellent  lifestyle  with 
a  reasonable  cost  of  living.  You  can 
t  enjoy  Atlanta,  which  is  45  minutes 
I  away,  without  being  abused  by  it.  This 
j  fast  growing  orea  offers  excellent 
i  opportunities  for  Retail  and  Classified 
j  growth.  We  are  part  of  the  Poxton 
j  Media  Group  of  25  newspapers  offer- 
,  ing  excellent  pay  and  benefits.  Send 
I  resume  and  salary  history  to  Tom 
I  Overton,  publisher.  The  Times- 
Georgian,  901  Hays  Mill  Road,  Car- 
!  rollton,GA30117. 

i  - 

ADVERTISING  MANAGER 
National  and  Key  Retail  Accounts.  A 
;  paradise  market.  The  Fort  Myers 
'  News-Press,  a  Gannett  newspaper  is 
!  located  on  the  west  coast  of  Florida  in 
]  one  of  the  fastest  growing  markets  in 
the  U.S.  We  are  seeking  an  energetic 
i  executive  with  a  proven  can  do,  make 
j  things  happen  record  of  accomplish¬ 
ment  to  direct  a  staff  of  five  sales  exec- 
j  utives.  Gannett  is  a  leader  in  the  indus- 
!  try  with  unlimited  career  possibilities 
and  a  rewarding  future  for  strong 
performers.  Please  fax,  mail  or  E-maM 
your  resume  and  salary  requirements 
to  Human  Resources  Deportment,  Attn. 
Bob  Encarnacion,  recruitment  man¬ 
ager,  2442  Dr.  Martin  Luther  King,  Jr. 
Blvd.,  Fort  Myers,  FL  33901 , 

Fax  (941 1335-0297,  Or  E-mail 
rencarnaci@Tortmyer.gannett.com 

Before  everything  else,  getting  ready  is 
the  secret  of  success 

Henry  Ford 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

;  If  you  are  a  dynamic,  knowledgeable, 
and  goal-oriented  individual  seeking 
‘  an  opportunity,  we  should  talk.  Ability 
I  to  lead  and  to  motivate  are  essential, 
j  Located  in  one  of  the  country's  most 
beautiful  areas.  Member  of  one  of  the 
nation's  leading  publicly-traded  news¬ 
paper  companies.  Competitive  salary, 

^  incentive,  benefit  package.  Immediate 
I  opening.  Contact  John  Shields,  The 
Herald  News,  207  Pocasset  Street,  Fall 
River,  MA  02722-3010.  Phone  (508) 
676-821 1 .  Fox  (508)  673-3375. 

^  ADVERTISING  SALES  MANAGER 
i  The  Times  Hera  Id -Record,  a  Dow  Jones 
:  Fortune  500  Company,  needs  a  man- 
j  ager  to  train,  coach  and  measure 
■  performance  of  a  fast  paced  sales 
department.  Right  individual  will  have 
;  a  minimum  of  three  years  sales 
!  supervisory/management  experience 
I  in  a  newspaper  environment,  bottom 
line  focus,  and  the  ability  to  grow  a 
team  of  aggressive  achievers.  Com¬ 
petitive  salary  and  excellent  benefits. 
Send  resume  and  salary  requirements 
to  Times  Herald-Record,  Human 
i  Resources  Department,  40  Mulberry 
’  Street,  P.O.  Box  2046,  Middletown, 
NY  10940.  EOE 

ADVERTISING  SALES  MANAGER 

We  are  seeking  a  dynamic,  motivated 
leader  looking  for  a  greot  opportunity. 
The  condidote  we  want  must  have 
excellent  interpersonal  skills  and  at 
:  least  two  years  of  advertising  sales 
i  management  experience  to  be  con- 
I  sidered.  This  is  a  high  visibility  position 
with  a  weekly  newspaper  in  Middle 
Tennessee.  We  offer  a  generous  com¬ 
pensation  packoge  (52K  plus)  to  the 
right  individual.  Please  send  or  fax 
resume  to  include  salary  history  to  D. 
Mindak,  Murfreesboro  Sun,  2552  S. 
Church  Street,  Murfreesboro,  TN 

371 27.  Fax  (61 5)  890-0676  EOE 

— 

I  ALTERNATIVE  WEEKLY  newspaper 
!  chain  with  aggressive  growth  plans  is 
:  looking  for  forward  thinking  advertis- 
’  ing  managers  interested  in  growing 
j  with  us.  If  your  are  interested  in  being 
I  part  of  an  exciting  ground  floor  oppor- 
i  tunity,  please  submit  resume  to  Chuck 
Leishman,  VP  sales  and  marketing,  Yess! 
Communications, 

I  Fax  (91 3)  294-1 144, 

orE-mailchuckl@micoks.net 

!  CLASSIFIED  ADVERTISING  MANAGER 
i  The  Spokesman-Review  offers  a  rare 
J  opportunity  to  join  progressive  over 
I  1 00,000 -F  circulation,  independent  daily 
I  newspaper  with  state-of-the-art  sales 
j  systems,  technology  and  production 
i  plant.  Candidates  preferably  will  bring 
j  Doth  classified  and  retail  management 
!  experience  to  the  assignment.  Ability  to 
demonstrate  leadership  in  horizontal 
team  structure  a  must.  Job  features 
j  include  beautiful  N.W.  city,  nice  salary 
and  employee  benefit  package.  Great 
'  newspaper  with  strong  prospects  for 
advancement.  Please  respond  by  send- 
;  ing  a  cover  letter,  resume  and  salary 
;  requirement  to  Dan  Grady,  advertising 
I  director.  The  Spokesman-Review,  999 
W.  Riverside,  Spokane,  WA  99201 . 

Equal  Opportunity  Employer 
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CLASSIFIED 


HELP  WANTED 


_ ADVERTISING _ 

NATIONAL  DIRECTOR  of  ADVERTIS¬ 
ING  needed  for  o  niche  oriented  BTB 
publication  in  central  New  Jersey.  We 
need  o  top  notch  closer  to  sell  and 
assist  our  soles  team.  Good  draw 
against  strong  commission  plus  401  (k) 
and  full  benefits.  Contact  Ann  O'Neal, 
publisher,  at  (609)  587-6200. 

ACADEMIC 


_ ADVERTISING _ 

INSIDE  CLASSIFIED  SALES 
SUPERVISOR 

Opportunity  to  grow  with  on  expand¬ 
ing  newspaper  group  in  the  Southwest. 
Business  is  great  now  and  could  be 
I  even  better  if  you  are  a  leader  who 
I  has  the  skills  to  develop  classified  in- 
j  column  advertising  and  classified  dis- 
j  play  through  on  aggressive  inside  soles 
I  team.  Send  replies  to  Box  08724, 
j  Editor  &  Publisher. 

ACADEMIC 


_ ADVERTISING _ 

REGIONAL  CLASSIFIED  manager  for 
Rust  Communications  daily-weekly 
network  for  several  papers.  New  posi¬ 
tion  to  oversee  classified  sales,  web 
page  advertising,  and  stand-alone 
regional  weekly  shapper.  Pat  Zellmer, 
Southeast  Missourian,  P.O.  Box  699, 
Cape  Girardeau,  MO  63702  or: 

pzellmer@semissourian.com 

ACADEMIC 


The  Knight  Chair  in  Journalism  Technologies 
and  The  Democratic  Process 

College  of  Journalism  and  Communications  —  University  of  Florida 

Position  responsibilities 

The  University  of  Florida's  College  of  Journalism  and  Communications  seeks  an  outstanding  journalism  pro¬ 
fessional  to  become  its  first  Knight  Chair  in  Journalism  Technologies  and  the  Democratic  Process.  This  Knight  Chair 
is  designed  for  a  person  to  teach  undergraduate  and  graduate  students  and  to  engage  in  research/creative  activities 
concerned  with  how  the  technologies  used  to  gather,  analyze,  organize  and  disseminate  information  contribute  to 
journalism's  role  in  developing  informed  citizens,  capable  of  making  decisions  necessary  for  self-government.  In 
addition,  the  Knight  Chair  will  engage  in  public  service  activities  effectively  linking  the  college  and  its  programs  with 
journalism  professionals  locally,  regionally,  nationally  and  internationally. 


_ ADVERTISING _ 

OUR  GROWING  35K  newspaper  in 
northwest  suburban  Chicago  is  seeking 
a  classified  advertising  manager  to 
oversee  inside  sales  alang  with  real 
estate/aulomotive  advertising. 

I  The  chosen  candidate  will  possess  the 
!  following: 

[  ‘The  ability  to  grow  market  share 
j  ‘A  passion  for  developing  people 

:  The  Northwest  Herald  is  an  award  win- 
!  ning  newspaper  in  a  dynamic  growth 
market.  As  part  of  Show  Newspapers, 
i  the  classified  manager  will  have  access 
to  tremendous  resources  and  still  have 
j  the  advantages  of  o  family  owned 
1  environment. 

Bachelor's  degree,  two  years  phone 
room  and  at  least  one  year  auto/ real 
estate  experience  is  required,  Experi- 
^  ence  in  a  competitive  market  a  definite 
plus.  Salary/compensation  will  meet  or 
!  exceed  industry  standards.  Full  benefits 
I  package  included. 

Interested  and  qualified  parties  should 
forward  a  resume  to: 

Human  Resources 
Northwest  Herald 
P.O.  Box  250 
Crystal  Lake,  IL  6(X)39 


Qualifications 

The  successful  candidate  is  required  to  have  a  record  of  professional  accomplishment  that  would  justify  appointment 
at  the  rank  of  professor  in  journalism  and  communications.  Qualifications  also  include:  minimum  five  years  of  full-time 
journalism  experience;  significant  professional  expertise  related  to  new  media  technologies:  intellectual  curiosity; 
desire  and  demonstrated  record/potential  to  conduct  research  and/or  engage  in  creative  activities  designed  to 
explore  and  explicate  the  connections  between  new  journalism  technologies  and  the  development  of  a  democratic 
society.  A  bachelor's  degree  in  an  appropriate  field  is  the  minimum  educational  requirement.  Desire  and  potential  for 
effective  teaching  are  also  required;  effective  teaching  experience  preferred. 

The  Knight  Chair 

This  Chair  was  endowed  with  a  $1 .5  million  gift  to  the  College  from  the  John  S.  and  James  L.  Knight  Foundation.  The 
Knight  Foundation  gift  was  augmented  by  the  State  of  Florida's  Matching  Gift  Program.  Income  from  the  total 
endowment  provides  a  competitive  salary,  plus  generous  support  for  research,  travel,  and  staff/graduate  student 
assistance.  This  is  one  of  1 2  Knight  Chairs  endowed  by  the  Foundation. 

The  College  of  Journalism  and  Communications 

The  University  of  Florida's  College  of  Journalism  and  Communications  is  a  national  leader  in  the  professional 
education  of  journalists  and  other  communications  practitioners.  The  college  is  nationally  accredited  and  has 
programs  in  advertising,  print  and  broadcast  journalism,  public  relations  and  telecommunication  production  and 
operations. 

The  college  includes  56  faculty  and  more  than  60  staff  members.  The  college  offers  bachelor's,  master's  and 
doctoral  degrees  and  currently  enrolls  2,600  undergraduate  students,  1 35  M.A.  students  and  40  Ph.D.  students. 

In  addition  to  four  academic  departments,  the  college  includes  the  North  Central  Florida  public  broadcasting  stations 
(WUFT-TV,  WUFT-FM,  WJUF-FM),  two  commercial  radio  stations  (WRUF-AM/FM)  and  a  low-power  television 
station.  The  college  also  includes  the  Brechner  Center  for  Freedom  of  Information,  the  Documentary  Institute,  and 
an  Interactive  Media  Lab,  a  state-of-the-art  facility  designed  for  teaching  and  research. 

The  college  has  a  long  history  of  innovation  in  new  communication  technologies,  from  early  installation  of  front-end 
systems  in  editing  labs  to  experimental  creation  of  an  electronic  newspaper  in  partnership  with  the  New  York  Times- 
owned  Gainesville  Sun.  The  college  has  its  own  LAN  of  approximately  350  computers  and  also  has  a  $5  million 
endowment  specifically  directed  at  providing  annual  funds  for  computers  and  computer  related  technologies. 
Further  information  about  the  college  is  available  at  http;//www.jou. ufl.edu/ 


Application  Deadline 

Deadline  for  applications  is  February  1,  t999.  Appointment  begins  August,  t999.  Please  send  application  or 
nomination  letters  to  Professor  Julie  Dodd,  Knight  Search  Committee  Chair,  College  of  Journalism  and 
Communications,  2096  Weimer  Hall,  University  of  Florida,  Gainesville,  FL  3261 1  -8400.  Application  letters  should  be 
accompanied  by  a  detailed  vita/rbsume  and  names/addresses  of  three  references. 


UNIVERSITY  OF 

•  FLORIDA 


The  search  is  conducted  under  Florida's  open  records  laws.  All  documents  are  open  for  public  inspection. 
Minorities,  women  and  persons  with  disabilities  are  encouraged  to  apply. 

AA/EEO/ADA  employer. 


RETAIL  ADVERTISING  MANAGER 

We  are  good  and  want  ta  get  better. 
The  Record-Eagle  in  Traverse  City, 

^  Michigan  is  seeing  a  qualified  sales 
;  management  professional  to  lead  its 
;  talented  outside  sales  team.  We  have 
j  high  expectations  and  want  a  leader 
j  who  can  deliver  new  ideas  to  fully 
develop  existing  core  and  non-core  prod- 
I  ucts  and  increase  market  share.  We 
offer  a  competitive  earnings  and  bene¬ 
fits  package  and  a  chance  to  grow  in  a 
changing  environment.  This  is  an 
immediate  opening  in  one  of  the  most 
attractive  markets  in  the  Midwest.  To 
apply,  send  o  resume  with  a  cover  let¬ 
ter  and  salary  requirements  to  Advertis¬ 
ing  Director,  The  Record-Eagle,  1 20 
!  W.  Front  Street,  Traverse  City,  Ml  49684. 

ART/GRAPHICS 

!  ART/GRAPHICS  DIREQOR 
The  Des  Moines  Register  is  looking  for 
a  talented  visual  journalist  and  man¬ 
ager  to  lead  its  five-member  art  staff. 
We  want  to  raise  the  quality  of  our  vis¬ 
uals  to  match  our  state-of-the-art  $51 
million  printing  plant,  opening  in 
Spring  2000.  Previous  supervisory 
experience  is  required,  if  you're 
someone  with  a  proven  record  for 
strong  informational  graphics,  power¬ 
ful  illustrations  and  inviting  design, 
please  send  resume  and  work  samples 
ta  Human  Resources,  The  Des  Moines 
:  Register,  P.O.  Box  957,  Des  Moines, 
I  lA  50304.  The  Register,  a  Gannett 
newspaper,  is  an  equal  opportunity 
employer. 

CIRCULATION 

SINGLE  COPY  A4ANAGER 

I  East  Coast  Florida  daily  in  a  highly  com- 
I  petitive  market  looking  for  a  sales  and 
:  service  driven  individual  to  join  our 
I  team.  Fax  resume  and  salary  history  to 
I  (561)  461-4447,  attention  Circulation 
^  Director. 
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HELP  WANTED 


_ CIRCULATION _ 

AMERICAN  PUBLISHING  CO.  is  cur¬ 
rently  accepting  applications  for  cur¬ 
rent  or  future  openings  in  circulation. 

Current  Openings:  Circulation  Man¬ 
ager  -  The  Benton  Courier  is  seeking 
an  aggressive  and  experienced  indi¬ 
vidual  to  oversee  its  circulation 
department.  Must  have  a  proven  sales 
track  record  in  competitive  market,  be 
knowledgeable  in  all  aspects  of  circula¬ 
tion  ana  have  a  desire  to  implement 
innovative  ideas  to  stimulate  circulation 
growth. 

Benton  is  a  vibrant  and  growing  area 
25  miles  west  of  Little  Rock.  It  is  an 
ideal  location  to  raise  a  family  and  full 
of  recreational  opportunities.  Position 
includes  salary  and  incentive  plan,  plus 
insurance  and  401  (k).  Please  fax 
resumes  to  Ron  Causey  at  (501)  315- 
3686. 

All  other  inquires  can  be  faxed  to 
(580)  233- 1 1 63,  attn  Hector  Cuevo. 


CIRCULATION  DIREaOR 
Seven-day  community  newspaper  in 
Zone  1  is  seeking  a  results-oriented  pro¬ 
fessional  to  manage  its  circulation 
department.  The  ideal  candidate  has 
the  demonstrated  ability  ta  closely 
manage  home  delivery  and  receiva¬ 
bles,  develop  a  strong  single  copy  pres¬ 
ence  and  implement  effective  market¬ 
ing  strategies. 

If  you  are  ready  to  take  your  career  to 
a  new  level,  have  a  minimum  of  five 
years  circulatian  management  experi¬ 
ence  and  wish  to  join  on  organization 
that  will  challenge  you  to  your  full 
potential,  this  may  be  the  right  job  for 
you. 

We  provide  an  exceptional  starting 
salary  and  benefits  package  with 
unlimited  growth  potential.  Reply  in  con¬ 
fidence  to  Box  08718,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIREaOR 

Circulation  director  needed  at  14,000 
Community  Newspaper  Holdings,  Inc. 
newspaper  in  northwestern  Georgia. 
Candidate  needs  to  have  a  minimum 
of  3-5  years  experience  in  circulation 
management  of  a  small  to  medium 
daily  newspaper.  Should  have  proven 
track  record  in  sales/marketing,  ser¬ 
vice  and  collections.  Additionally,  can¬ 
didate  should  have  proven  ability  in 
mativating  staff  and  independent 
budgets,  computer  skills  and  creating 
strategic  marketing  plans.  We  offer  a 
competitive  salary  and  bonus  plan  with 
an  excellent  benefits  plan.  Great  advan¬ 
cement  opportunities  with  the  largest 
and  fastest  growing  newspoper  chain 
in  the  U.S. 

Send  resume  and  salary  requirements 
to; 


Richard  D.  Brown 
Regional  Publisher 
The  Daily-Citizen  News 
P.O.Box  1167 
Dalton,  GA  30722- 11 67 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

I  Boulder  Publishing,  Inc.  needs 
j  someone  to  develop  circulation  plans, 
budgets,  abjectives,  and  marketing 
I  strategies  and  direct  sales  and  market- 
j  ing,  single  capy  and  custamer  service 
departments  in  achieving  aperational, 
revenue  and  expense  goals  at  a  40K 
daily.  Must  promote  circulation  growth 
and  achieve  cost-effective  synergies 
with  other  Colorado-based  Scripps 
I  Howard  properties.  Requires  a  B.A.  in 
I  marketing,  business  or  related  and  4 
I  years  circulatian  experience  with  3  as 
I  a  supervisor.  Need  an  excellent  com¬ 
municator  with  computer  skills  and 
strong  working  knowledge  of  com¬ 
petitive  circulation  markets.  Excellent 
benefits  with  stock  purchase  and 
401  (k).  Send  resume  with  caver  letter 
to  Daily  Camera,  P.O.  Box  4579, 

I  Boulder,  CO  80306,  Attn:  HR,  or  E- 
'  mail  laattk@boulderpublishing.com 


GROWING  SE  ARIZONA  DAILY  seeks 
energetic,  experienced  circulation 
manager.  Responsible  for  all  facets  of 
circulation  sales  and  promotion.  Oper¬ 
ation  includes  three  shoppers,  mixture 
of  adult  and  youth  carriers,  mailroom 
operation,  strong  NIE  program.  Good 
!  salary  and  benefits,  401  (k).  Send 
I  resume  to  General  Manager  Philip 
j  Vega,  Sierra  Vista  Herald,  102  Fao 
i  Avenue,  Sierra  Vista,  AZ  85635. 


MANAGEMENT  OPPORTUNITY 

!  The  Advocate,  an  award  winning 
j  Times  Mirror  newspaper,  is  looking  for 
1  a  Home  Delivery  Sales  Manager.  If  you 
j  are  organized,  motivated,  and  have  a 
j  “custamer  first"  attitude,  this  could  be 
the  opportunity  you've  been  looking 
:  for.  This  position  will  set  performance 
j  expectatians  for  a  team  af  District  Sales 
Managers.  Must  be  hands  an,  willing 
to  work  occasional  weekends,  and 
lead  by  example.  Successful  candidate 
I  must  passess  excellent  leadership 
qualities.  We  affer  an  excellent  starting 
salary,  liberal  bonus  potential,  401  (k), 
and  full  benefits  package.  Please  fax 
j  resume  ta  L.  DiMarco  at  (203)  964- 
371 1  or  send  to  The  Advocate/ 
I  Greenwich  Time,  75  Tresser  Blvd., 
Stamford,  Q  06901 .  M/F/D/F,  EOE. 

USA  TODAY  is  now  accepting  applica- 
tians  for  a  Circulation  Manager  in 
Southern  California.  Responsibilities 
include:  the  management  of  a  team  of 
i  District  Sales  Managers,  including 
I  interviewing,  and  development  of  the 
staff;  management  of  the  distribution 
j  system,  including  audits  and  route  com¬ 
pensation;  managing  circulation  draws 
&  sales;  managing  collections;  and  sell¬ 
ing  target  accounts.  The  self-motivated, 
organized,  goal  oriented  individual 
will  be  required  to  work  flexible  hours 
(early  morning)  and  must  be  able  to 
work  in  a  team  environment.  Salary 
60-65K.  Excellent  benefits.  Send 
resume  to: 


_ EDITORIAL _ 

15,000  AM  DAILY  in  southwestern 
New  Mexico  looking  for  general 
assignment  reporter  3  days  a  week, 
j  cops  beat  2  days  a  week.  Great  staff 
and  working  environment.  Journalism 
degree,  experience  preferred.  Send 
cover  letter,  resume,  clips  to  Marifrank  j 
!  DaHarb,  managing  editor,  Roswell 
i  Daily  Record,  P.O.  Box  1 897,  Roswell, 

I  NM  88201 -1897. 


20,000  CIRCULATION  East  Coast 
j  daily  needs  creative,  experienced 
j  editor  to  lead  staff  to  new  heights  in  a 
I  highly  competitive  market.  Excellent 
'  editing,  writing,  graphics,  coaching, 
communications  and  organizatianal 
skills  a  must  along  with  a  hands-on 
j  style  and  a  desire  to  excel.  Excellent  com¬ 
pensation,  benefits.  Reply  with  resume, 
j  salary  history  and  samples  to  Box 
I  08723,  Editor  &  Publisher. 


_ EDITORIAL _ 

ASSOCIATE  EDITORS 

New  Times  is  looking  for  associate 
editors  at  its  award-winning  weekly 
newspapers  in  Denver,  Miami,  and  Los 
Angeles. 


The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help 


'  editing  test.  Applicants  for  Miami  and 
!  Los  Angeles  must  have  a  strong  back¬ 
ground  in  features,  film  and  the  arts. 
Denver  applicants  should  have  a  solid 
news  background. 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls  or  E-mail,  please 


!  ASSISTANT  CITY  EDITOR 

!  The  Virginian-Pilot  in  Norfolk,  VA, 
seeks  an  assistant  team  leader  ta  help 
direct  its  10-member  Public  Safety 
i  Team.  Applicants  should  have  a  mini¬ 
mum  five  years  experience  at  a  daily 
newspaper;  strong  coordinating  and 
organizing  skills;  demonstrate  inves¬ 
tigative  work,  and  an  ability  to 
I  work  well  with  others  and  inspire  them 
to  grow.  Letters,  resumes  and  clips 
I  should  be  sent  to  Bill  Burke,  Public 
Safety  editor.  The  Virginian-Pilot,  150 
W.  Brambleton  Avenue,  Norfolk,  VA 
i  23510. 


ASSISTANT  CITY  EDITOR 

! 

I  The  Times-Picayune,  New  Orleans' 
Pulitzer  Prize-winning  daily,  seeks  a 
1  well  organized,  assertive  assistant  city 
I  desk  editor.  This  job  calls  for  strong  text- 
I  editing  and  staff  management  skills. 

I  A  great  opportunity  in  a  great  news- 
I  paper  town.  Send  resumes  and  clips  to 
j  Lynn  Cunningham,  assistant  to  the 
editor.  The  Times-Picayune,  3800 
j  Howard  Avenue,  New  Orleans,  LA 
I  70140. 

j  An  equal  opportunity  employer 

I  ASSISTANT  EDITOR  -  Hudson  Valley 
(NY)  weekly  seeks  a  strong  #2  person. 

I  Editing,  writing  and  layaut  skills  essen- 
!  tial.  Reply  to  Box  08725,  Editor  &  Pub- 
I  lisher. 


i  ASSISTANT  NEWS  EDITOR 

! 

I  QuarkXPress-Sawy  copy  editor  with  a 
minimum  of  3  years  daily  newspaper 
experience  needed  to  help  lead  9- 
person  news  desk  at  medium-size  daily 
14  miles  from  New  York  City.  New 
;  state-of-the-art  computer  system  has 
necessitated  staff  expansion.  New 
1  ownership,  competitive  salaries.  Send 
I  resume  and  layaut  samples  to  Kathie 
j  Adams,  AME,  North  Jersey  Herald  & 
j  News,  988  Main  Avenue,  Passaic,  NJ 
I  07055.  Candidates  fram  Zones  1  and 
j  2  preferred. 


ASSOCIATE  EDITOR  -  Soundings,  the 
^  nation's  boating  newspaper  in  Essex, 
j  Connecticut,  is  looking  for  an  associate 
editar  to  help  manage  a  small  staff  and 
edit  several  regional  editions.  Strong 
news  editing,  organizational  skills  and 
a  solid  knowledge  of  boats  required. 
Send  resume,  clips  and  salary  require¬ 
ments  to  William  Sisson,  editor,  35 
Pratt  Street,  Essex,  CT  06426. 


ASSOCIATE  EDITOR 


Air  &  Space  magazine,  published  by 
the  Smithsonian  Institution  in  Washing¬ 
ton,  DC,  wants  an  experienced  editor 
with  some  knowledge  of  aerospace- 
related  subjects  to  develop,  assign,  and 
edit  feature  articles.  For  complete  job 
description  and  instructions  for  apply¬ 
ing  call  the  Smithsonian  Job  Line,  (202) 
287-3102,  press  9.  Announcement 
number:  2255.  Applications  must  be 
received  by  1/15/99.  The  Smithsonian 
Institution  is  an  equal  opportunity 
employer. 


AWARD-WINNING  WEEKLY  in  Col- 
I  umbus,  Montana  seeks  experienced,  pro¬ 
fessional  reporter/ photographer;  gen¬ 
eral  news,  sports  and  photo  abilities 
essential.  Competitive  compensation 
package/benefits.  Prime  summer  and 
winter  recreational  area  near  Yellow- 
j  stone,  Absaroka-Beartooth  Wilderness, 
I  major  ski  area.  Send/lax/Email  resume 
and  clips  to  James  E.  Moore  II, 
:  publisher.  News  Montana  Inc.,  P.O.  Box 
970,  Red  Lodge,  MT  59068.  Fax  (406) 
466-2225,  Email 

Publisher@NewsMontana.cam 


BUSINESS  REPORTER:  Golfweek, 
;  America's  Golf  Newspaper,  seeks 
;  reporter  to  cover  golf  course  opera- 
:  tions  industry  for  start-up  trade  pub- 
i  lication.  Beats  include  caurse  main- 
1  tenance,  design,  canstruction,  plus 
j  suppliers  and  environmental  Issues. 

!  Business  journalists  with  at  least  five 
'  years  experience  on  daily  newspapers 
!  ar  trade  publication  invited  to  submit 
j  resume  and  salary  history  to  Dale 
j  Gardner,  business  editor,  7657  Com¬ 
merce  Center  Drive,  Orlando,  FL 
32819ortodgardner@golfweek.com 


CLASSIFIED  ADVERTISING  DEADLINES 


Paul  Banister,  Circulation  Director 
USA  TODAY 
P.O.  Box  6210 
La  Palma,  CA  90622-62 10 


In-Column  Advertisements: 

Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display: 

Friday  5pm  (EST)  8  days  prior  to  publication 
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HELP  WANTED 

EDITORIAL  1 

BANKING  REPORTER  ! 

The  Charlotfe  Observer,  fhe  largest  I 
newspaper  in  the  beautiful  Caralinas, 
seeks  an  experienced,  high-impact  i 
reporter  to  join  its  three-reporter  Bank-  ^ 
ing  Team.  Charlotte  is  the  nation's  sec¬ 
ond  largest  banking  center  and  our  cov¬ 
erage  focuses  on  Bank  of  America,  first 
Union  and  Wachovia,  companies  that 
are  making  some  of  America's  most  ! 
fascinating  business  news.  Charlotte,  ' 
one  of  America's  fastest  growing  cities,  j 
offers  urban  amenities,  family-friendly  | 
atmosphere  and  a  location  within  ' 
hours  of  the  ocean  and  mountains.  Suc¬ 
cessful  candidate  will  have  a  passion  | 
to  break  national  business  news  and  ! 
dominate  a  beat,  with  the  clips  to  | 
prove  it.  He/ she  will  also  be  a  strong  | 
team  player  and  thrive  in  a  fast  moving 
organization  that  emphasizes  print  and 
online  enterprise.  Send  resume  and 
clips  to  Jon  Talton,  executive  business 
editor.  The  Charlotte  Observer,  P.O. 
Box  30308,  Charlotte,  NC  28230- 
0308.  jtalton@charlotte.com 

BUSINESS  WRITER  -  You've  done  well 
in  your  first  job  or  two,  you  find  money 
and  business  interesting  and  you're 
ready  to  step  up  to  a  good,  17,000 
circulation  daily  in  the  Sierra  foothills  i 
between  San  Fransisco  and  Rena.  I 
Send  resume  and  your  three  best  clips  ! 
to  John  Seelmeyer,  editor.  The  Union, 

1 1 464  Sutton  Way,  Grass  Valley,  CA  ; 
95945.  ! 

COPY  EDITING  PLUS 
FOREIGN  ADVENTURE 

Do  you  want  to  see  the  world  while 
working  at  an  American  newspaper? 
Pacific  Stars  and  Stripes,  a  daily  First  | 
Amendment  newspaper  serving  the  I 
U.S.  military  community  in  Asia,  is  | 
searching  for  several  entry-level  copy  ' 
editors  to  work  in  Tokyo,  Japan,  on  a  ‘ 
13-month  limited-tenure  appointment.  ' 
A  Bachelor's  Degree  or  one  year  of  ; 
copy  editing  experience  on  a  daily 
newspaper  is  required.  We're  looking 
for  U.S.  citizens  to  work  as  copy 
editors  who  can  meticulously  edit  wire 
and  staff  copy;  spot  holes  in  stories; 
write  headlines  with  flair;  paginate;  ! 
quickly  learn  about  the  military  and 
military  style;  and  be  adventurous  and 
flexible  enaugh  to  enjoy  living  in  a  for-  I 
eign  country.  Experience  with  QuarkX-  ! 
Press  or  Atex  J1 1  is  a  plus.  Salary  i 
range  is  $30,000  -  $45,000.  Stars  j 
ancT  Stripes  will  provide  travel  ! 
expenses  to  and  from  Tokyo  and  hous-  i 
ing  in  the  Tokyo  area.  Our  office  in 
central  Tokyo  contains  a  cafeteria, 
gym,  U.S.  postal  facility  and  small 
American-style  grocery.  Applicants 
should  send  o  resume  with  three 
references  and  three  work  samples  ta 
Pacific  Stars  &  Stripes,  ATTN:  PSS- 
CPO,  Unit  45002,  APO  AP  96337- 
5002  or  FAX  to  229-3127  (military), 

01 1  (81-3)  3403-5493  (Commercial), 
Tokyo  or  E-mail  in  ASCII  text  or 
MSWord  (PC)  format  to: 

jobs-pss@stripes.osd.mil 
These  positions  are  open  until  filled. 
U.S.  CITIZENS  ONLY.  Pacific  Stars  & 
Stripes  is  an  Equal  Opportunity 
Employer.  "‘NOTE:  This  announce¬ 
ment  will  be  used  to  fill  positions  on  a 
recurring  basis. 


_ EDITORIAL _ 

COPY  EDITOR  -  The  Ann  Arbor  News, 
one  of  Michigan's  fastest  growing 
dailies,  has  an  opening  for  an  experi¬ 
enced  copy  editor  on  its  news  desk. 
The  successful  candidate  will  join  our 
desk  rotation  handling  a  variety  af 
news  and  feature  pages  for  our  three 
zoned  editions.  We're  looking  for 
someone  who  can  write  crisp  headlines 
and  package  late-breaking  stories  on 
deadline.  Paginatian  experience  with 
QuarkXPress  and  excellent  layout  and 
design  skills  are  required.  Applicants 
should  send  a  cover  letter,  resume  and 
samples  of  their  work  to  News  Editor 
Andy  Chopelle,  340  E.  Huron  Street, 
Ann  Arbor,  Ml  48106-1 147.  The  Ann 
Arbor  News  is  an  Equal  Oppartunity 
Employer. 

COPY  EDITOR/PAGINATOR 

The  Patriot-News  in  Harrisburg,  PA, 
(98,000  daily/ 162,000  Sunday)  is 
seeking  a  copy  editor/ paginator. 

The  position  requires  editing  local  and 
wire  copy  with  a  view  toward  backup 
wire  desk  responsibilities.  Layout, 
pagination  and  capy-editing  experi¬ 
ence  is  necessary. 

Pagination  duties  include  designing 
and  paginating  lacal  sectian  frants, 
local  inside  pages  and,  from  time  to 
time,  wire  pages  and  Page  1 .  Copy¬ 
editing  duties  include  editing  stories  for 
style  and  comprehensiveness,  plus 
headline  and  phato  caption  writing. 

Candidates  shauld  have  a  strang  back¬ 
ground  in  copy  editing  and  headline 
writing  as  well  as  proven  layout  skills. 

Please  send  resume  and  clips  to  Bob 
Vucic,  executive  news  editor.  The 
Patriot-News,  P.O.  Box  2265,  Har¬ 
risburg,  PA  1 7101 . 

COPY  EDITOR:  The  Cape  Cod  Times  is 
seeking  an  experienced  journalist  to 
work  on  our  evening  editing  desk. 
Applicants  must  show  demonstrated 
experience  in  newspaper  praduction 
and  the  curiosity,  creativity  and  com¬ 
mand  of  language  that  brings  ideas  to 
life  on  the  page.  Please  send  letter, 
resume,  wark  samples,  current  edition 
of  your  present  newspaper  and  salary 
history  to  Mark  Mulcahy,  news  editar. 
Cape  Cod  Times,  319  Main  Street, 
Hyannis,  MA  02601 . 

COPYEDITOR 

Aggressive,  accurate,  attention-to- 
detail  oriented  copy  editor  wanted  at  a 
75,000  circulation  daily  in  North 
Carolina.  Send  resume  and  clips  ta 
Mike  Arnholt,  managing  editor,  Fayet¬ 
teville  Observer-Times,  P.O.  Box  849, 
Fayetteville,  NC  28302. 

COPY  EDITORS.  Can  you  edit?  Design 
with  flair?  Write  snappy  headlines? 
The  Vail  Daily  is  looking  for  top  quality 
I  copy  editors.  Send  resume,  clips  to 
Matt  Fults,  editor,  P.O.  Box  81,  Vail, 

'  CO  81 658.  Fax  (970)  949-7096. 

No  phone  calls,  please 

I  The  conditions  of  conquest  ore  always 
i  easy.  We  have  but  to  toil  awhile, 
j  endure  awhile,  believe  always,  and 
j  never  turn  back 

Seneca 


_ EDITORIAL _ 

COPYEDITOR 

Suburban  Chicago  daily  needs  copy 
editors  for  news  and  sports  desks.  Both 
operations  are  skilled,  award-winning 
teams  peopled  by  editors  who  value 
words,  excel  ot  design  and  thrive  on 
competition.  We  need  experienced 
editors  with  pagination  skills  and 
energy.  Reply  to  Doug  Williams,  Daily 
Southtown,  6901  W.  159th  Street, 
TinleyPark,  IL  60477. 

COUNTY  EDITOR 

Do  you  like  local  news?  Do  you  enjoy 
helping  reporters  develop  and  grow? 
Are  your  copy-editing  skills  strong? 
And  do  you  want  to  move  into  man¬ 
agement?  If  so,  consider  the  challenge 
of  becoming  our  next  county  editor. 
We're  seeking  an  editor  to  oversee  the 
several  dozen  freelancers  who  report 
on  news  and  features  from  around  our 
i  county  of  380,000  and  produce  a 
j  daily  page  of  news,  as  well  as  assist 
the  copy/design  desk  once  a  week. 
The  job  can  be  a  good  proving  ground 
for  those  looking  to  move  up  in  man¬ 
agement.  Salary  to  mid-30s,  depend¬ 
ing  on  experience.  Send  resume,  work 
samples,  to  Deena  Gross,  managing 
editor.  The  York  Dispatch/Sunday 
News,  P.O.  Box  2807,  York,  PA 
17405. 

DO  YOU  LOVE  CARS?  Cars.com  is 
looking  for  experienced  editors  to  create 
and  edit  our  new  site.  Will  create  and  edit 
*  content  packages,  conduct  research  and 
j  reporting  as  needed.  Assign  and 
I  supervise  freelancers,  staff.  Must  have 
B.A.  Degree  and  four  years  publishing 
experience.  Trade  tools  for  Internet. 
Creative  ability  with  multiple  media.  Auto 
edit  experience  a  big  plus.  Submit  resume 
,  and  URL's  to: 

j  hr@classifiedventures.com 

! - 

'  EDITOR,  LIFE  EXTENSION  MAGAZINE 
j  Life  Extension  Media,  a  division  of  the 
i  Life  Extension  Foundation,  seeks  an 
j  experienced  medical/health  editor  for 
i  the  leading  publicatian  an  longevity 
research  and  life  extension  issues.  The 
j  position  is  based  in  Fort  Lauderdale, 
Florida.  Life  Extension  is  a  rapidly 
,  grawing  manthly  magazine  available 
I  via  subscription  and  at  newsstands  and 
I  book  stores  nationwide.  Candidates 
j  can  view  cantent  from  Life  Extension 
;  magazine  at  http://www.lef.org 

The  editor  will  meet  demanding 
deadlines  and  supervise  the  work  of 
designers,  pre-production  and  post 
production  staff,  and  others  involved  in 
;  producing  the  magazine.  The  editor 
will  take  direction  and  wark  closely 
with  the  vice  president  of  the  Founda¬ 
tion.  The  editor  will  be  proficient  in 
copy  reading,  proofreading,  page 
layout  and  writing  health  and  medical 
articles. 

To  apply,  forward  yaur  resume  and 
I  sample  publications/ editorial  work. 

5  E-mail  editorsearch@lef.org  or  Mail  to 
:  Lonnie  Reeder,  Life  Extension  Media, 

I  1881  N.E.  26  Street,  Suite  221,  Fort 
Lauderdale,  FL  33305.  Fax  (954)  561- 
7930 


_ EDITORIAL _ 

EDITOR:  PRIMEDIA  Intertec,  a  business 
magazine  publisher  of  Fortune  1000 
division  is  seeking  an  outgoing  top 
editor  to  manage  a  monthly  senior 
health  publication.  Responsible  for  all 
magazine  phases:  supervising  editorial 
direction,  staff  and  deadlines;  maga¬ 
zine  production;  serving  as  art  direc- 
1  tion  liaison.  Strong  writing,  planning, 

[  editing  and  customer  service  skids 
i  required.  Minimum  5  years  experience 
!  as  top  level  editor.  Requires  B.A.  in 
i  Journalism,  English  or  related  field. 

I  Knowledge  of  Spanish  is  helpful.  Com- 
,  petitive  compensation  and  generous 
I  benefits  package  offered.  To  apply 
I  your  talents,  send  cover  letter  with 
resume,  writing  samples  and  salary 
requirements  to  Human  Resources 
Manager-EP/CPE,  PRIMEDIA  Intertec, 
P.O.  Box  8987,  Malibu,  CA  90265- 
8987.  Fax:  (310)317-0072. 

www.miramar.com  EOE 

EDITORIAL  ASSISTANT  sought  by 
I  award  winning  legal  trade  publication 
[  in  San  Francisco.  Journalism  degree  or 
j  six  months'  reporting  required.  E-mail 
j  resume  to  sgrahm@therecorder.com  or 
I  fax  to  (4 15)  749-5549. 

I  EDITORS  &  WRITERS  WANTED 
i  Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MocArthur,  Washing- 
I  ton,  DC  2001 6,  (703)  506-4400. 

I  EDITOR 

The  Forum,  a  regional  51,000  daily; 
60,(X)0  Sunday;  Family  owned  news¬ 
paper  for  120  years,  is  looking  for  a 
strong  newsroom  leader  who  takes  us 
ta  the  next  level.  You'll  supervise  a 
newsroom,  of  55  professionals  wha 
1  are  eager  to  move  into  the  21st  cen- 
i  tury  on  a  positive  approach  to  the 
j  changes  occurring  in  our  profession, 
j  You  must  be  community  minded,  have 
strong  editorial  management  experi¬ 
ence,  a  Bachelors  Degree  in  Journalism 
or  equivalent  knowledge  and/or  expe¬ 
rience  and  willing  to  team  work  with 
other  departments.  You'll  monitor 
operations  with  the  General  Manager, 

[  but  report  to  the  Publisher  on  policy 
;  matters.  All  of  our  decisions  are  made 
!  right  here  in  Fargo!  Inquiries  are 
strictly  confidential.  Send  resume  (no 
■  phone  calls,  please)  to  William  C. 

’  Marcil,  Publisher,  The  Forum,  P.O.  Box 
2020,  Fargo,  ND  58103. 

It’s  A  Classified 
Secret! 

j  We'll  never  reveal 
!  the  identity  of  an 

I  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  ; 
certain  newspapers  (or  companies),  . 
seal  your  reply  in  an  envelope  - 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an  ; 
attached  note  listing  the  newspa¬ 
pers  or  companies  you  do  not  want 
the  reply  to  reach.  If  the  Box  Number 
1  you're  answering  is  on  your  list,  . 
|,  We'll  discard  your  reply. 
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HELP  WANTED 


_ EDITORIAL _ 

EDITOR 

WEEKLY  BUSINESS  JOURNAL 

We  seek  an  experienced  editor  with  a 
passion  for  breaking  business  news 
and  the  ability  to  lead  an  eager  staff  at 
the  Wichita  Business  Journal.  We'd 
also  like  that  person  to  work  with  the 
rest  of  our  management  team  to  build 
our  publication's  already-strong  com¬ 
munity  presence.  Our  newspaper  is 
one  of  30  published  by  American  City 
Business  Journals,  and  offers  an 
excellent  compensation/benefits  pack¬ 
age.  If  you  have  a  proven  track 
record  as  an  editor  and  reporter,  and 
would  like  the  chance  to  direct  the 
news  content  of  a  major  player  in  the 
community,  please  fax  your  resume  to 
John  Ek,  publisher,  Wichita  Business 
Journal  at  (316)  267-8570. 

EXECUTIVE  EDITOR 

The  Tribune,  an  award  winning 
1 05,000  plus  circulation  daily,  is  seek¬ 
ing  an  exceptional  individual  for  its  top 
news  position.  We  are  the  second 
lorgest  newspaper  in  a  highly  com¬ 
petitive  market  in  suburban  Phoenix. 
Our  company  affers  a  competitive 
salary,  excellent  benefits  package  and 
the  opportunity  to  be  part  of  a  leading 
newspaper  and  a  dynamic  company. 

We  are  looking  for  a  person  who  is 
passionate  about  the  news,  thrives  on 
competition  and  is  driven  by 
excellence.  The  executive  editor  is 
expected  to  increase  readership, 
improve  product  quality,  and  develop 
editorial  talent.  If  you  want  to  be  part 
of  a  dynamic  team  and  have  10  plus 
years  of  newspaper  experience  and  5 
plus  years  of  management  experience, 
please  send  your  resume  to: 

Karen  Wittmer 
Publisher 
The  Tribune 
120W.  1st  Avenue 
Mesa,  AZ  852 10 

E-mail  kwittmer@mesa-pdc.aztrib.com 
Fax  (602)898-6372 
M/F/D/V/EOE 


FEATURES  WRITER  WITH 
ADISTINaiVEVOICE 

The  San  Diego  Union-Tribune  offers  a 
great  opportunity  for  a  features  writer 
who  can  lift  a  talented  staff  to  higher 
levels  of  creativity.  We're  looking  for  a 
passionate  storyteller  who  takes  risks,  a 
team  player  who  doesn't  settle  for  any¬ 
thing  below  excellence,  a  writer  whose 
sense  of  humor  makes  you  laugh  out 
loud,  a  byline  associated  with  memora¬ 
ble  reads.  If  your  so-so  fuhged- 
daboudit.  So  cool,  let  us  hear  from  you 
and  what  kind  of  journalism  you'd 
bring  to  our  features  staff.  Clips, 
resume  and  view  of  the  world  to  R.B. 
Brenner,  senior  editor  for  Special  Sec¬ 
tions,  The  San  Diego  Union-Tribune, 
P.O.  Box  1 91 ,  San  Diego,  CA  92 1 1 2. 


_ EDITORIAL _ 

GUIDE  EDITOR 

The  Press-Enterprise,  a  165,000  daily 
in  booming,  sunny  competitive 
southern  California,  is  looking  for  an 
extraordinary  imaginative  individual 
knowledgeable  about  all  forms  of  enter¬ 
tainment,  including  community  events, 
festivals  and  fairs.  Editor  will 
coordinate  with  the  Entertainment 
Editor  on  the  use  of  staff  and  stringers. 
Internet  research  capabilities  and 
QuarkXPress  software  knowledge  a 
plus.  Send  resume,  work  samples  and 
references  to  Sally  Ann  Mass,  AME, 
P.O.  Box  792,  Riverside,  CA  92502, 
or  fax  to  (909)  782-761 3. 


LOCAL  SPORTS  EDITOR 

Region  2,  mid-sized  AM  daily  seeks 
editor  to  coordinate  coverage  of  high 
school,  college  and  recreational  sports. 
Duties  include  assigning  stories/ 
photos,  supervising  local  writers,  work¬ 
ing  with  sports  editor  on  enterprise 
ideas  and  maintaining  close  contact 
with  athletic  directors.  QuarkXPress 
and  supervisory  experience  preferred. 
Send  resumes  to  Tom  Gatto,  sports 
editor.  North  Jersey  Herald  &  News, 
988  Main  Avenue,  Box  1019,  Passaic, 
NJ  07055.  Fax  (973)  356-3044. 


LOOKING  FOR  a  lifestyle  change?  The 
Aspen  Daily  News  is  looking  for  an 
experienced  associate  editor  to  fill  the 
second  half  of  a  two-person  maroge- 
ment  team  that  guides  a  hard-hitting 
newsroom.  We  focus  on  enterprise, 
investigative  and  hard  news  coverage. 
Applicants  must  have  at  least  three 
years  of  daily  experience  and  man¬ 
agement  experience  is  preferred.  Appli¬ 
cants  must  be  willing  to  work  hard  and 
able  to  withstand  long  hours.  If  you 
want  to  have  some  fun  in  a  great  news 
town,  call  Carolyn  at  (970)  925-2220, 
ext.  218 


MAGAZINE  EDITOR 
National  Geographic  World,  a  large- 
circulation  monthly  consumer  maga¬ 
zine  for  children,  seeks  a  Departments 
Editor.  Responsibilities  include  devel¬ 
oping  content;  writing  or  assigning 
writers;  editing  text  and  coordinating 
story  teams  for  columns,  short  features, 
science  experiments,  crafts,  recipes, 
and  games;  and  carrying  out  special 
assignments.  Requires  Bachelor's 
Degree,  five  years'  print  experience, 
advanced  skills  in  editing  and  writing, 
creativity,  and  excellent  organizational 
skills.  A  background  in  children's  pub¬ 
lishing  preferred.  Editing  tests  required 
as  part  of  the  application  process. 
Send  resume,  writing  samples,  salary 
requirements,  and  cover  letter  with 
references  to  Scott  Stuckey,  National 
Geographic  World,  1 1 45  1 7th  Street, 
NW,  Washington,  DC  2CX)36. 

WE  ARE  AN  EQUAL  OPPORTUNITY 
EMPLOYER 


MANAGING  EDITOR  -  Aggressive 
Zone  2  seeks  second  in  command  to 
help  run  newsroom  nights  and 
weekends.  Seek  mentor,  assignment 
editor,  quality  enforcer  for  45,000 
daily  and  Sunday.  Send  clips  and 
references  to  Box  08720,  Editor  &  Pub¬ 
lisher. 


_ EDITORIAL _ 

MANAGING  EDITOR 
IMMEDIATE  OPENING 

Strong,  growing  weekly  entering  its 
tenth  year  in  one  of  the  most 
economically  robust  cities  in  the  U.S. 
seeks  a  hands-on  managing  editor. 
Duties:  supervise  all  new  content  of  the 
24,000-circulation  paper,  write  hard 
news  and  features,  work  with  two  sub¬ 
ordinate  reporter/editors,  and  work 
with  the  publisher/owner  to  constantly 
evaluate  and  adjust  the  direction  of  the 
paper.  We  successfully  compete 
against  a  daily  in  the  same  market, 
and  as  such  place  importance  on  the 
ability  to  network  with  local  gov¬ 
ernment  officials  and  businesspeople. 
Two  years  reporting  experience  is 
required,  and  at  least  some  manage¬ 
ment.  Bachelor's  Degree  in  journalism 
or  related  field  required.  Master's  pre¬ 
ferred.  Pagination  experience  also  is 
preferred.  Compensation  package  is 
very  competitive,  $30,000-plus  and 
benefits  for  the  right  candidate.  Fax 
resume  and  cover  letter  with  compel¬ 
ling  reasons  why  we  should  hire  you  to 
The  Kokomo  Perspective,  (765)  457- 
7209. 


METRO  EDITOR  -  The  Daily  Record,  a 
subsidiary  of  '^nnett  Co.  Inc.  which 
has  sales  of  over  $4  billion  annually,  is 
seeking  a  metro  editor  who  can  do  it 
all.  You  will  direct  three  assistant 
editors  and  19  reporters  covering 
Morris  County,  NJ.  Applicants  must 
have  a  proven  track  record  of  deliver¬ 
ing  strong  local  news  and  enterprise, 
and  directing  town  coverage  that  can't 
be  beaten.  We  offer  a  competitive 
salary  plus  a  comprehensive  benefits 
package  including  pension  and 
401  (k).  Send  letter,  resume,  salary 
requirements  and  samples  of  your  best 
editing  work  to  Bill  Donnellon,  editor. 
Daily  Record,  P.O.  Box  217,  Parsip- 
pany,  NJ  07054-0217.  EOE,  M/F/V/ 
H. 


METRO  REPORTERS 

Opportunities  for  reporters  who  love 
politics  and  government  and  how  they 
affect  people.  Must  be  able  to  see 
larger  stories  and  produce  major 
takeouts  on  issues  and  trends  as  well 
as  daily  stories.  Openings  in  two 
bureaus  of  The  Press-Enterprise,  the 
leading  daily  newspaper  in  Southern 
California's  growing  Inland  Empire. 
Send  resume,  work  samples  and 
references  to  Joe  Happ,  Assistant  to  the 
Editor  and  Publisher,  The  Press- 
Enterprise,  Box  792,  Riverside,  CA 
92502. 


MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Houston,  San  Francisco  and  Ft. 
Lauderdale.  Strong  writing  skills  essen¬ 
tial.  Job  entails  planning/editing  music 
section,  hiring  freelance  reviewers,  and 
writing  a  local  music  column  os  well  as 
non-music  feature-length  pieces.  Send 
cover  letter,  resume  end  five  best  clips 
to  Andy  Van  De  Voorde,  executive 
associate  editor.  New  Times  Inc.,  P.O. 
Box  5970,  Denver,  CO  8021 7. 

No  calls  or  E-mail,  please 


_ EDITORIAL _ 

j  NATIONAL  EDITOR 

i  The  Charlotte  Observer  seeks  an 
energetic  national  editor  to  lead  a  four 
person  team  that  shapes  our  doily 
national/foreign  report.  Our  readers 
expect  o  sophisticated  treatment  of  the 
day's  events,  which  requires  a  sea¬ 
soned,  imaginative  editor  who  can  con¬ 
nect  stories  to  Carolina's  readers. 
Qualified  candidates  should  hove  top 
editing  skills,  some  supervisory  experi¬ 
ence  and  design  aptitude,  and  must  be 
comfortable  in  a  team  atmosphere. 
Charlotte  is  a  dynamic,  growing  New 
South  city  with  great  career  opportuni¬ 
ties  for  spouses,  good  neighborhoods, 
schools  and  weather,  and  competitive 
salaries.  Please  send  a  cover  letter, 
j  resume,  two  references  and  ten  work 
I  samples  to:  Jim  Walser,  Senior  Editor, 
j  P.O.  Box  30308,  Charlotte,  NC  28230- 
1  0308. 

j  jwalser@charlotte.com 


REPORTER  -  The  Jewish  State,  inde¬ 
pendent  community  weekly,  seeks  self¬ 
starter  with  knowledge  of  Jewish 
affairs.  Resume,  5  clips,  references  TJS, 
Suite  203,  320  Raritan  Avenue, 
Highland  Park,  NJ  08904. 

NEWS  EDITOR:  The  Valley  News  Dis¬ 
patch,  a  7-day  newspaper  in  the  sub¬ 
urban  Pittsburgh  mariret,  is  seeking  an 
energetic  and  innovative  person  to 
lead  our  1 2-member  copy  desk.  If  you 
are  strong  in  layout  and  headlines,  pro¬ 
ficient  with  QuarkXPress,  relish 
challenges  and  love  to  read,  we  want 
you  on  our  team.  Please  send  resumes 
and  work  samples  to: 

Richard  A.  Monti,  managing  editor 
Valley  News  Dispatch 
2 1 0  Fourth  Avenue 
Tarentum,  PA  1 5084 

NIGHT  EDITOR 

The  Mesabi  Daily  News,  7-day-weekly 
newspaper  in  northeastern  Minnesota, 
has  an  opening  for  a  night  editor. 
Duties  to  include  pagination  of  news 
pages,  copy  editing  and  headline  writ¬ 
ing.  Competitive  salary  package, 
including  401  (k)  plan.  Journalism 
degree  preferred.  Experience  on 
weekly  or  daily  newspaper  a  plus. 
Send  resume,  work  samples,  references 
to  Bill  Hanna,  executive  editor,  Mesabi 
Daily  News,  Virginia,  MN  55792. 

REPORTER  SOUGHT.  Join  award¬ 
winning  staff  of  growing  weekly.  Help 
expand  coverage  of  thriving  com¬ 
munity.  B.A.  in  Journalism  or  1  -5  years 
news/feature  experience  required. 
Jewish  knowledge  helpful.  Fax  cover  let¬ 
ter,  resume,  clips  to  Editor,  Jewish 
News  of  Greater  Phoenix: 

(602)  870-0426 

REPORTER 

The  Waterloo  Courier,  the  Iowa  Gen¬ 
eral  Excellence  and  NNA  Best  of  States 
winner,  has  an  opening  for  a  general 
assignment  reporter  on  our  five-person 
regional  desk.  Responsibilities  include 
covering  a  five-county  area  while 
based  in  the  office.  Reporters  also  can 
pursue  another  topics  of  interest.  We're 
a  50,000  PM  daily.  Send  resume  and 
samples  of  your  work  to  Saul  Shapiro, 
editor,  Waterloo  Courier,  P.O.  Box 
540,  Waterloo,  lA  50704. 


Editor  &  Publisher:  Your  communication  link 
to  the  newspaper  industry  every  week  since  1884. 
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_ EDITORIAL _ 

REPORTER:  Not  satisfied  with  official 
explanations?  Hungry  to  follow  the 
cKiper  trail?  Do  your  shoes  wear  out 
before  the  seat  of  your  pants  does? 
Want  to  make  a  difference  in  readers 
lives?  We  need  a  reporter  who  can 
grasp  complex  issues  and  present  them 
clearly  and  accurately.  Cuts  through 
the  spin  to  find  true  effects  on  readers. 
Pries  information  out  of  reluctant 
sources  -  or  gets  it  somewhere  else. 
Wants  to  get  on  a  1 A  every  day. 

If  this  describes  you,  and  you  have  at 
least  three  years'  experience,  you 
could  fill  top  beat  or  general- 
assignment  slot  at  the  Morning  Star. 
We're  a  58,000  circulation  daily  in 
Wilmington,  NC,  a  booming  market 
with  a  vibrant,  historic  downtown, 
miles  of  sandy  beaches,  mild  winters 
and  a  rich  and  diverse  cultural 
heritage. 

Send  resume,  clips  and  references  to 
John  Meyer,  managing  editor,  Wilm¬ 
ington  Morning  Star,  P.O.  Box  840, 
Wilmington,  NC  28402,  E-mail: 
meyerj@nytimes.com 
Web  -  http://starnew5.wilmington.net 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurriecf  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland  and  St.  Louis. 
New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  gcxxd  story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 17 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SENIOR  EDITORIAL  POSITION 

Monthly  Metro  magazine.  Conceptual 
and  Line-Editing  Skills.  Resume,  editing 
sample,  salary  to  Editorial  Department, 
388  Atlantic  Avenue,  Broo  Idyn,  NY 
11217.  bbridge@menne.tiac.net 


_ EDITORIAL _ 

SENIOR  EDITOR 

Computerworld,  a  division  of  Interna¬ 
tional  Data  group,  is  the  world's 
technology  newspaper.  We  are  cur¬ 
rently  looking  for  a  Senior  Editor 
responsible  for  producing  quality  news 
copy  on  a  weekly  basis  and  will  be 
assigned  to  report  and  write  several 
stories  per  week.  This  beat  will  include 
j  a  mixture  of  business  and  technology 
!  topics,  with  the  target  audience  being 
information  technology  professionals. 
At  least  5  years  of  professional  journal¬ 
ism  experience  is  required  and  experi¬ 
ence  within  the  computer  journalism 
field  is  preferred.  The  ability  to  write 
quickly  and  cleanly  and  to  cover  both 
technology  and  pieople  issues  for  a 
technology/business  audience  is  a 
must.  Travel  will  be  required.  Location 
is  flexible.  Please  E-mail  your  resume 
to  maria_maynard@cw.com  or  fax  to 
(508)  879-3760  or  mail  to  Com¬ 
puterworld,  Human  Resources,  MM/ 
SW,  500  Old  Connecticut  Path,  Fram¬ 
ingham,  MA  01 701  . 


SPORTS  COPY  EDITOR 
The  Palm  Beach  Post  seeks  a  versatile 
copy  editor  (3-5  years  of  experience) 
who  can  improve  stories  and  lay  out 
pages  in  a  highly  competitive, 
deadline-driven  metropolitan  market. 
Pagination  experience  is  preferred,  but 
not  required.  Send  cover  letter  and 
resume  to  Tim  Burke,  executive  editor. 
The  Palm  Beach  Post,  P.O.  Box  24700, 
West  Palm  Beach,  FL  33416  or  fax  at 
(561)820-4481. 

SPORTS  COPY  EDITOR 
The  Daytona  Beach  News-Journal's 
sports  section  is  growing.  We  need  a 
talented,  experienced  copy  editor  with 
I  superior  poge  design  skills  to  help  lead 
I  the  expansion.  The  right  candidate  will 
;  have  strong  editing  skills,  solid  news 
judgment,  a  keen  eye  for  good  photos, 
and  the  ability  to  inspire  other  copy 
editors.  To  be  considered  for  this  key 
position,  please  send  a  resume  and 
work  samples  to  David  Markowitz, 
assistant  managing  editor/ sports.  The 
Doytono  Beach  News-Journal,  P.O. 
Box  2831,  Daytona  Beach,  FL  32120- 
2831. 


SPORTS  DESIGNER/COPY  EDITOR 

The  Des  Moines  Register,  Iowa's  lead¬ 
ing  newspaper,  with  a  168,000  daily 
and  245,000  Sunday  circulation  is 
looking  for  a  designer/copy  editor 
who  can  create  eye-catching,  news- 
driven  sports  pages  on  a  tight 
deadline.  Beginning  in  2000,  your 
work  will  be  printecTeach  night  at  our 
new  world-class,  $51  million  printing 
plant.  In  addition  to  proven  page- 
design  skills,  candidates  should  have 
strong  news  judgment,  strong  word 
skills  and  the  ability  to  work  effectively 
with  colleagues  throughout  the 
newsroom.  The  ideal  candidate  would 
have  3-5  years  experience,  but  we're 
willing  to  consider  a  highly  talented 
individual  with  strong  college  experi¬ 
ence.  Mac-based  pagination  system. 
Photoshop  and  Freehand  knowledge  a 
plus.  Send  resume  and  samples  to 
Human  Resources,  The  Des  Moines 
Register,  P.O.  Box  957,  Des  Moines, 
lA  50304. 


_ EDITORIAL _ 

SPORTS  EDITOR  for  weekly  newspaper 
that's  moving  to  twice  a  week,  on  the 
way  to  daily.  Work  location  is  the  Cen- 
tralia  (IL)  News.  Your  chance  to  build  a 
sports  department.  Resume,  clips  to 
Terry  Geese,  Mt.  Vernon  Register- 
News,  Box  489,  Mt.  Vernon,  IL  62864. 

SPORTS  EDITOR 

Northwest  Florida  Daily  News,  a 
40,0(X)  -  circulation  AM  on  Gulf 
Ccxjst,  seeks  sports  editor  to  lead  grow¬ 
ing  staff  that's  won  state,  national 
recognition.  We  emphasize  local 
sports,  including  outdoor  coverage  for 
waterfront  communities,  and  we  serve 
a  diverse  collegiate  fan  base.  We're 
looking  for  a  journalist  with  at  least  five 
years  of  experience,  including 
newsroom  management  duties.  Strong 
writing  editing,  planning  skills 
required.  Apply  with  letter,  resume, 
work  samples  to  Editor  Tom  Conner, 
Daily  News,  P.O.  Box  2949,  Fort 
Walton  Beach,  FL,  32549. 


_ EDITORIAL _ 

THE  MESSENGER-INQUIRER  in 
Owensboro,  KY  is  looking  for  an  assis¬ 
tant  city  editor  who  believes  that  the 
reporting  and  writing  on  a  34,000 
circulation  daily  should  be  as  good  as 
the  best  metro.  The  ACE  will  help 
supervise  a  staff  of  1 7  reporters  cover¬ 
ing  a  seven-county  region  that  includes 
part  of  Southern  Indiana.  Previous 
daily  reporting  preferred,  and  editing 
experience  desired.  The  Messenger- 
Inquirer  is  part  of  the  A.H.  Bolo  Cor¬ 
poration,  a  national  media  company 
whose  flogship  is  The  Dallas  Morning 
News.  Send  resume  with  cover  letter  to 
Sue  Trautwein,  Human  Resources,  P.O. 
Box  1 480,  Owensboro,  KY  42302. 

THE  MIAMI  HERALD  seeks  experienced 
sports  copy  editors.  Five  years  at  a 
100,000-plus  daily  preferred;  strong 
editing  and  a  creative  approach  are 
^  musts.  Send  resume  and  work  samples 
I  to  Ted  Green,  assistant  sports  editor,  1 
Herald  Plaza,  Miami,  FL  331 32. 

E-mail  tgreen@herald.com 
orcoll  (305)  376-4993 


SPORTS  EDITOR 

Immediate  opening.  Need  Journalism 
degree,  Macintosh  experience  (QuarkX¬ 
Press,  Photoshop).  Photography  helpful. 
Send  application,  clips,  resume  refer¬ 
ences  to  El  Campo  Leader-News, 
P.O.  Box  1 1 80,  El  Campo,  TX  77437. 
Call  (409)  543-3363  for  more  info. 


SPORTS  ENTERPRISE  REPORTER 

The  Quad-City  Times,  a  division  of  Lee 
Enterprises,  is  looking  for  a  Sports 
Enterprise  Reporter  who  is  an 
innovative,  versatile  writer  who  is  com¬ 
fortable  working  on  enterprise  and 
serious  sports  news.  Our  APSE  Top  1 0 
Sunday  section  is  looking  for 
personality.  We  cover  everything  from 
preps  to  pros  in  a  competitive  market 
two  and  a  half  hours  west  of  Chicago. 
Involves  travel  and  backup  reporting 
on  our  top  beats  (Big  Ten,  PGA,  minor 
leogue  baseball,  basketball  and 
hockey)  Interested?  Please  send  cover 
letter,  resume  ond  five  exceptional 
clips,  a  column  or  two  and  three  fresh 
enterprise  ideas  to: 


THE  NAPLES,  FLORIDA  Daily  News,  a 
50,000  daily  in  Southwest  Florida,  has 
an  immediate  opening  for  a  business/ 
real  estate  reporter.  Position  requires 
reporting  and  writing  both  spot  and 
feature  articles.  Applicant  should  have 
3  years  of  reporting  experience,  pre¬ 
ferably  in  business  and  financial  writ¬ 
ing.  Send  resume,  clips  to  Business 
Editor  Jim  Lockhart,  Naples  Daily 
News,  1075  Central  Avenue,  Naples, 
FL  34102,  or  E-mail: 

jrlockhar1@naplesnews.com 


THE  PRESS  DEMOCRAT,  a  progressive 
:  100,000  daily  in  Northern  Cwifornia 
!  Wine  Country,  has  an  opening  for  a 
-  copy  editor  with  strong  design  skills. 

:  Over  the  coming  year  we  plan  to 
introduce  o  state-of-the-art  editing  and 
pagination  system.  Duties  will  include 
layout  and  editing  a  variety  of  news 
pages.  Applicants  should  have  at  least 
three  years  of  daily  copy  editing  expe¬ 
rience,  show  a  flair  for  layout  and 
1  have  strong  editing  skills.  Send  resume 
j  ond  clips  to  Brian  Moe,  P.O.  Box  910, 
I  Santa  Rosa,  CA  95402. 


Quod-City  Times 
Human  Resources  Department 
Attn:  Brian  Killars,  sports  editor 
500  E.  Third  Street 
Davenport,  lA  52801 
EOE 


THE  BENNINGTON  BANNER,  an 
8,000  circulation  daily  in  southwestern 
Vermont,  has  reopened  its  search  for 
an  assistant  sports  editor.  Strong  writ¬ 
ing  and  photography  skills  needed. 
QuarkXPress  a  plus.  Send  clips  and 
resumes  to  Monoging  Editor  Robin  Smith, 
425  Main  Street,  Bennington,  VT  05201 , 
fax  (802)  442-341 3 


THE  BRYAN-COLLEGE  STATION 
EAGLE,  a  23,000-29,000  A.H.  Belo 
daily,  has  an  immediate  opening  for  a 
news  editor.  Three  to  five  years  daily 
experience  preferred.  Excellent  word 
skills,  QuarkXPress  knowledge,  man¬ 
agement  experience  desired.  Excellent 
salary  and  benefits,  thriving  university 
community.  Fax  resume,  references  to 
Joe  Michael  Feist,  (409)  776-8923,  or 
E-mail  to  jfeist@theeagle.com 


I  THE  SEATTLE  TIMES  seeks  an  assistant 
sports  editor  to  supervise  the  copy 
desk,  to  oversee  production,  and  to 
help  shape  the  character  and  direction 
of  our  section.  Must  have  strong  edit- 
I  ing  skills,  deep  sports  knowledge, 

!  management  experience  and  good 
I  communication  skills.  Send  a  resume, 

I  references,  and  examples  of  your  work 
j  to  Cathy  Henkel,  sports  editor,  Seattle 
j  Times,  1 1 20  John  Street,  Seattle,  WA 
j  98109-5321. 

TOP-NOTCH  EDITOR-IN-CHIEF  sought 
I  for  established,  award-winning  city/ 

'  regional  magazine  serving  a  booming 
Sun  Belt  market.  Must  have  superlative 
leadership  and  editorial  skills,  a  hands- 
on  philosophy,  a  flair  for  community 
involvement  and  an  understanding  of 
I  marketing/business  considerations. 

I  Strong  publishing/editing  background 
j  in  city/regionals  and  other  consumer 
j  magazines  a  must.  An  unmatched 
I  quality  of  life,  competitive  compensa- 
I  tion  and  unlimited  opportunity  await  a 
talented,  entrepreneurial  professional. 
Fax  resumes  immediately  to: 

(404)  365-0035 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

THE  SCRANTON  TIMES  and  The 
Tribune,  the  leading  newspapers  in 
Northeastern  Pennsylvania  offering 
excellent  pay,  benefits  and  lifestyle, 
have  an  immediate  opening  for  an 
experienced  sports  copy  editor.  We 
need  a  self-starter  with  a  minimum  of 
two  years  experience  as  a  desk  person 
and  who  is  proficient  at  page  design 
and  pagination.  The  successful  candi¬ 
date  generally  will  work  an  early- 
morning  shift  to  produce  our  afternoon 
sports  section  and  will  complete  work 
by  early  afternoon.  Fax  your  resume 
and  cover  letter  today  to  Managing 
Editor  Robert  Burke  at  (71 7)  348-91 35 
or  E-mail  him  at: 

newsroom@icontech .  com 
The  deadline  (or  applications  is  Monday, 
January  1 1 . 

No  phone  calls,  please 


_ EDITORIAL _ 

THE  ST.  PAUL  PIONEER  PRESS,  an 
award-winning  Knight  Ridder  newspa¬ 
per  has  these  openings: 

TEAM  LEADER,  an  energetic  assigning 
editor  to  handle  general  assignment 
and  public  safety  coverage.  You  have 
six  reporters  and  your  job  is  to 
respond  quickly  to  breaking  news, 
generate  timely  enterprise  and  bring  a 
solutions-based  attitude  to  police  and 
court  coverage.  Supervisory  experi¬ 
ence  required.  Send  resume  and  work 
samples  to  Dave  Peters,  St.  Paul 
Pioneer  Press,  345  Cedar  Street,  St. 
Paul,  MN  551 01 

E-mail  -  dpeters@pioneerpress.com 
THEATER  CRITIC/REPORTER  with  at 
least  three  years  full-time  experience 
reviewing  and  covering  theater.  We're 
looking  for  informed  writing  that  is 
alternately  witty,  compassionate, 
scathing  and  insightful.  Experience 
resume  and  1 0  writing  samples  to  Bob 
Shaw  at  the  address  above  or  E-mail 
rshaw@pioneerpress.com 


NEWSPAPER 
WORKPLACE  & 
EMPLOYMENT 


Every  month  Editor  &  Publisher  devotes  a 
special  workplace/employment  editorial 
section  to  issues  that  affect  both  employees 
and  human  resource  professionals  at 
newspapers. 

To  place  your  help  wanted  ad  in  any  of  these 
sections  call  the  E&P  Classified  Department 
(212)  675-4380.  Ext.  171.  E-mail 
hazelp@mediainfo.com 


1998/1999  Recruitment  &  HR  Features; 


Issue  Dates: 
JANUARY  16 
FEBRUARY  20 
MARCH  20 


Space  Deadlines: 
JANUARY  6 
FEBRUARY  10 
MARCH  10 


_ MARKETING _ 

MARKETING  MANAGER 

Alexandria  Daily  Town  Talk,  40,000 
circulation  dailv,  seeks  and  energetic, 
creative  individual  for  our  newspaper 
I  and  commercial  print  operation. 

I  This  person  would  be  responsible  for 
planning  and  implementing  campany- 
wide  marketing  strategies. 

Qualifications  would  include  but  not 
limited  to: 

•Excellent  verbal  and  written  commu¬ 
nication  skills 

•Knowledge  in  design,  application 
and  analysis  of  survey  research  data 
•Ability  to  handle  many  tasks  aften  on 
tight  deadlines 

•Proficiency  in  computers  using 
Microsoft  Word,  Excel  and  Powerpoint 
1  •College  degree  preferred 
j  •Experience  in  newspaper  marketing 
Competitive  salary  and  good  benefits 
package.  Send  resume  ta  Joy  L. 
Williford,  Alexandria  Daily  Town  Talk, 
PO.  Box  7558,  Alexandria,  LA  71 306 

! 

I  Email:  personnel@thetowntalk.com 

!  PHOTCXSRAPHY 

PHOTOGRAPHER  -  Entry-level  position 
for  talented,  creative,  hard-working 
shooter  who  wants  to  showcase  work 
:  and  get  noticed  by  one  of  the  nation's 
I  best  newspaper  groups.  Semi-weekly 
on  Florida's  Gulf  Coast.  Send  resume, 
nan-returnable  samples  to:  Kenneth 
I  Books,  managing  editar.  The  Destin 
Log,  P.O.  Box  957,  Destin,  FL  32540. 
Or  fax  to  (850)  654-5982.  No  phone 
calls,  please. 

PREPRESS 

PREPRESS  MANAGER 
For  Central  Florida  daily  with  shop¬ 
pers.  Apply  to  Operations  Director, 

;  News  chief,  P.O.  Box  1440,  Winter 
Haven,  FL  33882. 

PRESSRCXIM 

,  COMPOSING  MANAGER 
I  Immediate  opening  for  an  experi¬ 
enced,  hands-on  composing  depart¬ 
ment  manager  for  a  daily  newspaper. 

!  Candidate  must  exhibit  strong  commu¬ 
nication  and  people  skills;  must  be  well- 
versed  in  desk  top  publishing  and  in 
traditional  composition  and  process 
I  camera  operations. 

i  Seeking  a  dedicated  leader  to  provide 
j  direction  for  staff  of  30  plus  employees 
Flexibility,  productivity,  quality,  customer 
I  satisfaction  are  top  priorities. 

;  We  offer  competitive  wage  and  com¬ 
prehensive  benefits  package. 

j  Qualified  candidates  send  resume  and 
j  salary  history  to: 
j  Chief  Financial  Officer 

I  Belleville  News-Democrat 

'  P.O.  Box  427 

i  Belleville,  IL  62222-0427 

A  Knight  Ridder  Owned  Newspaper 


SEND  E&P  BOX  REPUES  Ta 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St.,  New  York,  NY  1001 1 


_ PRESSROOM 

PRESSROOM  MANAGEMENT 

Hollinger  International  t'lrough  a  sub¬ 
sidiary  is  currently  canstructing  a  new 
printing  facility  to  produce  the  Chicago 
Sun-Times  and  other  newspapers.  This 
is  a  high  technology  production  facility 
with  state-of-the-art  Goss  web  offset 
printing  presses  and  associated  pre¬ 
press  and  post  press  equipment  and 
systems.  To  maximize  performance  our 
subsidiary  is  seeking  experienced 
pressroom  management  who  can 
demonstrate  effective  skills  in 
performance  and  leadership. 

If  you  are  looking  for  a  career  oppor¬ 
tunity,  please  send  your  resume  to  the 
following  address.  Elected  candidates 
will  be  contacted  directly  -  No  phone 
calls,  please. 

Chicago  Sun-Times 
401  N.  Wabash  Avenue,  Ste.  31 9 
Chicago,  IL6061 1 
Attn.  Marilyn 

We  are  an  Equal  Opportunity  Employer 

PRODUCTION/TECH 

PRODUCTION  MANAGER 
Large  commercial  web  plant  and  small 
I  daily  newspaper  in  Northeast  Wisconsin 
needs  hands-on  person  to  work  with 
department  managers  and  staff  in 
pressroom,  mailroom,  pre-press  and 
composing.  Must  have  knowledge  of 
Goss,  Macintosh,  bindery  and  fin¬ 
ishing.  Must  be  proficient  in  scheduling 
multiple  jobs,  quality  concerns  and  not 
missing  deadlines.  Contact  Rod 
Christensen  (71 5)  526-7026. 

PUBLIC  RELATIONS 

CONNEaiCUT  COLLEGE,  a  highly 
selective  private  liberal  arts  college, 
seeks  applications  and  nominations  Tor 
the  position  of  Director  of  College  Rela¬ 
tions. 

The  successful  candidate  will  direct  and 
maintain  a  comprehensive  strategic 
public  relations  program  in  support  of 
the  College's  educational  initiatives 
and  national  recognition.  The  position 
reauires  an  energetic  and  experienced 
individual  who  will  direct  a  communi¬ 
cation  program  that  will  include  market¬ 
ing  and  media  relations  on  the 
national,  state  and  local  levels-  com- 
mucications  with  all  students,  faculty, 
staff,  alumni,  ^u.-ents  and  other  consti¬ 
tuency  groups;  preparations  (or 
t  speeches  and  events;  and  close  col- 
I  laboration  on  publications  and  events. 
The  Director  reports  directly  to  the  Vice 
President  for  Community  and  Public 
Affairs  and  works  closely  with  the  Pres¬ 
ident,  the  faculty,  senior  administrators, 
alumni  and  other  campus  offices.  Min¬ 
imum  qualifications  include  a  B.A.  with 
ten  years  experience  in  media  public 
relations,  marketing  and/or  institu¬ 
tional  advancement. 

Candidates  should  have  strong  concep- 
j  tuol  and  strategic  ihinking,  maturity,  pro- 
1  ven  management  skills,  and  a  commit- 
j  ment  to  the  liberal  arts. 

Review  of  applications  will  begin 
immediately  and  will  continue  until 
position  is  filled.  Please  reply  in  con¬ 
fidence  with  a  resume,  cover  letter  and 
the  names,  telephone  numbers  and 
addresses  of  three  professional 
references  to  Connecticut  College, 
Office  of  Human  Resources,  270 
Mohegan  Avenue,  New  London,  CT 
06320.  Connecticut  Collrae  is  actively 
seeking  ta  diversify  its  staff  and  faculty. 
Affirmative  Action/Equal  Opportunity 
Employer. 
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POSITIONS 

WANTED 

ADMINISTRATIVE 

BO  SMITH,  former  GM  who  qua¬ 
drupled  Pub  Aux  ad  sales,  seeks  long¬ 
term  commitment.  Profitable  and  car¬ 
ing.  Will  relocate.  (630)  262-9512 

CIRCULATION 

BOTTOM  LINE  driven  circulator, 
innovative  and  daring,  looking  for 
small  to  medium  newspaper  that  has 
yet  to  hit  its  full  potential.  25  years 
sales  experience,  last  8  years  in  circula¬ 
tion.  Call  Andy  at  (71 7)  894-8371  or 
E-mail:  mrlefty@postoffice.ptd.net 


COLUMBIA  J93  graduate  seeks  deman¬ 
ding  GA  reporting  gig  at  midsize 
daily.  Prefer  Northeast.  Editor  at  major 
publishing  house  now  ready  to  dig  and 
write  real  stories  about  real  people. 
Please  no  fluff.  Try  me;  I  may  make 
your  paper  proud. 

Lisa  (91 4)  876-1775  ErVe23@aol.com 

EXPERIENCED  REPORTER  wants  to 
write  about  science  and  technology, 
particularly  online  technologies.  Has 
worked  in  print  and  online  journalism. 
Has  covered  hardware,  software, 
legal,  regulatory  issues.  Prefer  South¬ 
east.  Call  (407)  633-9974. 


_ EDITORIAL _ 

EXPERIENCED  WRITER  seeks  part-time 
ar  full-time  work.  Formerly  employed 
Atlanta  Constitution  and  Atlanta 
Journal.  Write  me  at  130  Oak  Rarest 
Lane,  Powell,  TN  37849  or  E-mail 
rgreen21  @juno.com  or  fax  (423)  945- 
2990. 

YOU  NEED  MY  EXPERIENCE:  assistant 
editor  200,000  weekly  and  designer 
60,000  daily.  Fax  (253)  568-2738. 


AHENTION: 

EXECUTIVE  SEARCH  FIRMS, 
RECRUITERS  &  CHAINS 

FORMER  GANNEn  CONTROLLER, 
victim  of  an  acquisition  by  cnhi,  seeks 
opportunity.  Ten  years  experience  as 
controller  and  eighteen  years  in  the 
industry  including  all  facets  of  account¬ 
ing.  Experience:  supervising  ten  full 
timers  and  two  part  timers  (including 
IS),  Veteran  of  two  successful  computer 
conversions,  and  total  responsibility  for 
A/P,  A/R,  GL,  payroll,  F/A,  EOM  clos¬ 
ing,  capital  and  annual  operating 
budget  submissions. 

Telephone:  (217)442-6813 
E-mail:  rmoore50@gateway.net 

TRAVEL  WRITERS  WANTED 

Successful  photographer  seeks  writers! 

Targets  newspaper  travel  sections! 

Jeff  (973)  575- 1005 


Attention: 

Positions  Wanted  Advertisers 

For  quicker  placement,  you  can  Fax  or  e-mail 
your  Positions  Wanted  ad  along  with  your 
Visa/MasterCard/American  Express 
card  number  and  expiration  date. 

(212)  929-1259  or 
E-mail;  hazelp@mediainfo.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specitic  identification 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  vt/eek  . $11.75 

2  weeks  . $10.35 

3  weeks  . $9.05 

4  weeks  . $7.85 


POSITIONS  WANTED 

(includes  online  posting) 

1  week . $5.50 

2  weeks  . $4.60 

3  weeks  . $3.80 

4  weeks  . $3.40 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 5.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 

DISPLAY  AD  RATES 

The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $121  pci 

2  weeks . $110  pci 

3  weeks . $104  pci 

4  weeks . $100  pci 

PAYMENT 

Make  check  payable  to  Editor&  Publisher 
charge  to  your  American  Express. 

VISA  MasterCard  or  Visa.  Please  supply  name 

.  i  QP  account  number,  expiration  date 

and  card  holder’s  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 

TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name.  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
eileenl@mediainfo.com 

QUESTIONS? 

VOICE:  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 
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Front-end 

Continued  from  page  24 

name  and  use  them  to  track  delivery  of 
single  copies. 

The  computers  will  store  information 
on  the  number  of  copies  drivers  are  to 
deliver  to  each  location.  Drivers  will  then 
enter  the  number  of  return  copies  they 
pick  up.  After  finishing  their  route,  they 
will  upload  the  information  into  the  com¬ 
pany’s  circulation  system.  “It  gives  us 
more  real-time  sales  information,”  says 
Rosie  Cassidy,  director  of  circulation 
administration. 

Teresa  Kasate,  purchasing  manager  of 
the  St.  Louis  Post-Dispatch,  says  the 
paper  has  begun  consolidating  purchases. 
“We  want  to  give  vendors  more  of  the  pie, 
reduce  the  database  and  get  volume  dis¬ 
counts,”  she  says. 

“By  partnering  with  vendors,  we  give 
them  a  bigger  chunk,  and  they  find  faster 
ways  of  doing  business.” 

Newspaper  groups  are  now  making 
centralized  purchases  on  behalf  of  all 
their  papers.  Mark  Grunlund,  general 
manager  for  Median  Supply  Purchasing, 
the  buying  arm  for  Advance  Publications, 
which  owns  the  Newhouse  Newspapers, 
says,  “We  negotiate  agreements  wherever 
it  makes  sense.  We  monitor  ink  and  paper 
prices  nationally  and  make  software 
agreements  with  Microsoft.” 

Dave  Fox,  building/purchasing  manag¬ 
er  for  The  Sacramento  Bee,  a  McClatchy 

Legal  front 

Continued  from  page  35 
a  defamation  lawsuit;  someone  who  won  a 
suit  could  not  collect  punitive  damages. 
Boone  says  NNA  has  been  asked  to  support 
ASNE’s  effort,  but  hasn’t  taken  a  position 
on  the  measure,  which  was  proposed  four 
years  ago  by  the  National  Conference  of 
Commissioners  on  Uniform  State  Laws. 

In  other  news,  the  U.S.  Department  of 
Education  is  developing  rules  to  implement 
the  new  campus  crime  reporting  require¬ 
ments  passed  in  the  1998  budget.  The 
agency  solicited  public  comment  at  hear¬ 
ings  in  December  and  is  obligated  to  pub¬ 
lish  final  rules  by  November  1999,  so  they 
may  take  effect  by  July  2001. 

And  new  postal  rates  are  to  take  effect 
Jan.  10,  1999.  NNA  and  NAA  will  continue 
to  work  with  the  U.S.  Postal  Service  about 
their  ongoing  concerns,  timely  delivery  and 
the  agency’s  competitive  posture,  respec¬ 
tively.  However,  both  groups  have  lots  of 
praise  for  Postmaster  General  William 
Henderson,  who  took  office  in  May.  QB 


paper,  says  a  major  trend  in  newspaper 
purchasing  is  for  the  groups  to  make 
national  purchasing  agreements  on  behalf 
of  all  their  papers.  National  contracts  for 
copiers  and  office  products  have  been 
negotiated  by  McClatchy,  he  says.  “We’re 
so  much  bigger  we  get  a  better  price,”  he 
notes,  indicating  that  smaller  papers  in  the 
group  can  take  advantage  of  the  situation 


The  goal  is  to  redesign 
the  papers  ...  so  cost 
savings  can  be  accrued 
through  the  use 
of  less  paper. 


to  save  money. 

A  product  Fox  is  negotiating  to  buy  that 
many  other  purchasing  managers  are  not 
yet  considering  is  electricity.  The  federal 
deregulation  of  utilities  has  created  an 
opportunity  to  buy  electricity  from  new 
vendors  beginning  in  200 1 .  Consequently, 
Fox  is  already  considering  other  vendors 
to  replace  SMUD,  the  Sacramento 
Municipal  Utility  District.  He  says  he  has 
already  tried  unsuccessfully  to  get  a  new 
contract  from  SMUD  for  the  same  service 
at  reduced  rates.  “No  one  wants  to  reduce 


rates  until  they  see  what  happens  in  the 
marketplace,”  he  says. 

Y2K-RELATED  PURCHASES  BIG 

American  newspapers  are  making 
major  purchases  to  offset  the  oncoming 
Y2K  problem,  most  but  not  all  of  them 
computer-related. 

Dick  Cason,  director  of  corporate  pur¬ 
chasing  at  the  Tribune  Co.,  says  the  biggest 
expenditure  is  on  computer  systems  and 
software  that  must  be  Y2K  compliant. 

Keith  Rus.sell.  vice  president  of  opera¬ 
tions  for  the  South  Bend  (Ind.)  Tribune, 
says  the  paper  has  already  purchased  a 
number  of  Y2K-related  products  but  will 
purchase  more  in  1999,  including  an 
advertising  management  system  and  a  call 
distribution  system  that  will  include  hard¬ 
ware  and  software  that  are  Y2K  compliant. 

Mark  Grunlund,  general  manager  for 
Median  Supply  Purchasing,  the  buying 
arm  for  Advance  Publications,  says  that 
many  other  products  besides  computers 
and  software  must  be  compliant.  “Any¬ 
thing  from  controllers  in  elevators  to 
accounting  systems  to  the  transportation 
systems  that  get  products  to  us  must  be 
checked,”  he  explains.  He  says  the  compa¬ 
ny  runs  tests  to  make  sure  the  products  it 
buys  are  safe,  “but  there’s  going  to  be 
some  bugs  everywhere.” 

He  advises  companies  to  “put  language 
in  their  orders  to  suppliers  that  the  prod¬ 
ucts  they  buy  be  Y2K  compliant.” 


Supreme  Court:  One  big  case 


In  the  Supreme  Court,  the  biggest  case 
involving  journalists  isn’t  over  a  First 
Amendment  issue.  Instead,  the  court 
will  consider  whether  the  presence  of 
journalists  on  police  ride-alongs  breaches 
the  Fourth  Amendment  protection  against 
an  unreasonable  search,  and  whether  they 
may  be  sued  for  such  a  breach.  The  court 
is  taking  up  two  cases  in  which  lower 
courts  gave  different  findings  on  whether 
the  authorities  could  claim  the  qualified 
immunity  from  being  sued  that  covers 
government  workers  doing  their  duty. 

In  one  of  the  cases,  a  Maryland  couple 
sued  Montgomery  County  sheriff’s 
deputies  who  raided  their  home  in  1992 
looking  for  their  son,  and  a  U.S.  attorney 
who  allowed  a  Washington  Post  reporter 
and  photographer  to  join  the  authorities. 
The  photographer  took  pictures  o-f  the 
couple  in  their  underclothes,  and  of  the 
man  being  manhandled  at  gunpoint  by  a 


deputy.  The  deputies  left  without  making 
an  arrest,  and  the  Post  never  published 
the  pictures.  The  U.S.  Court  of  Appeals 
for  the  4th  Circuit  found  that  the  deputies 
had  immunity. 

A  three-judge  panel  from  the  9th 
Circuit  ruled  that  U.S.  Fish  and  Wildlife 
Service  agents  who  raided  a  Montana 
ranch  in  1993  did  not  have  immunity. 
The  judges  ruled  that  the  agents  could  be 
sued  by  ranch  owner  Paul  Berger.  But 
they  also  ruled  that  CNN,  which  had  a 
contract  with  the  wildlife  agency  to 
cover  the  raid  for  its  magazine  shows, 
had  become  a  “state  actor.”  The  judges 
found  that  Berger  had  the  right  to  sue  the 
network  and  the  wildlife  agents  for  vio¬ 
lating  his  Fourth  Amendment  rights.  (In 
a  related  action,  CNN  is  seeking  to  dis¬ 
pute  that  point  and  assert  its  First 
Amendment  rights  before  the  full  9th 
Circuit  Court.)  H 
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